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Module - I 

 Answer any two of the following questions : 12½  2 = 25 

1. (a) What is societal marketing ?  

 (b) Briefly point out the major functions of marketing. 5 + 7½ 

2. (a) What is marketing mix ? 

 (b) What do you mean by strategic marketing planning ? 6 + 6½ 

3. What is product life cycle ? Explain the different stages of product life 

cycle.  4 + 8½ 

4. (a) What is brand positioning ? 

 (b) What do you mean by branding ? 6½ + 6  
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Module - II 

 Answer any two of the following questions : 12½  2 = 25 

5. State the different roles of HR manager. 12½ 

6. (a) Discuss the internal and external sources of recruitment. 

 (b) What do you mean by employee welfare ? 8 + 4½  

7. (a) How can a training programme be evaluated ?  

 (b) What are the barriers to effective training ? 6 + 6½   

8. (a) What is the need for performance appraisal ? 

 (b) What is the purpose of collective bargaining ? 6½   + 6  

   


