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JOURNALISM AND MASS COMMUNICATION 
PAPER-IIIA : ADVERTISING 

Î³Ú – ƒåÒü Q@i¡à šèo¢³à> – 50 

Time : 2 hours Full Marks : 50 
 (³àì>¹ P¡¹ç¡â« – 80 %) 
 (Weightage of Marks : 80%) 

š[¹[³t¡ * ™=à™= l¡üv¡ì¹¹ \>¸ [¤ìÅÈ ³èº¸ ëƒ*Úà Òì¤¡ú "Ç¡‡ý¡ ¤à>à>, "š[¹ZáÄt¡à &¤} "š[¹ÍHþà¹ 
ÒÑzàÛ¡ì¹¹ ëÛ¡ìy >´¬¹ ëA¡ìi¡ ë>*Úà Òì¤¡ú l¡üšàì”z šøìÅ¥¹ ³èº¸³à> Îè[W¡t¡ "àìá¡ú 

Special credit will be given for precise and correct answer. Marks will 
be deducted for spelling mistakes, untidiness and illegible handwriting. 

The figures in the margin indicate full marks. 
 

[¤®¡àK - A¡ 

Group - A 
1. ë™-ëA¡àì>à á’[i¡ šøìÅ¥¹ l¡üv¡¹ [ƒ>¡ : 5 × 6 = 30 

 Answer any six questions :  

i) [¤`¡àšì>¹ šøàÎ[UA¡t¡à ¤¸àJ¸à A¡¹ç¡>¡ú 

 Explain the relevance of Advertising. 

ii) ëNÃà¤àº ³àìA¢¡[i¡} A¡ã ? 

 What is Global Marketing ? 

iii) ">ºàÒü> [¤`¡àšì>¹ Òü[t¡¤àW¡A¡ * ë>[t¡¤àW¡A¡ [ƒA¡P¡[º "àìºàW¡>à A¡¹ç¡>¡ú 

 Discuss the positive and negative sides of online advertising. 

iv) ®¡à¹ìt¡ [¤`¡àšì>¹ ¤t¢¡³à> šø¤ot¡à ¤o¢>à A¡¹ç¡>¡ú 

 Describe the current trends of advertising in India. 

v) &A¡[i¡ [¤`¡àš> Î}Ñ‚à ‡à¹à šøƒv¡ [¤[®¡Ä š[¹ìÈ¤à Î´šìA¢¡ Î}ìÛ¡ìš "àìºàW¡>à A¡¹ç¡>¡ú 

 Briefly discuss the various services provided by an advertising 

agency. 

vi) Òü[@i¡ìKøìi¡l¡ ³àìA¢¡[i¡} A¡[³l¡ü[>ìA¡Å> ³ìl¡º ¤¸àJ¸à A¡¹ç¡>¡ú 

 Explain the Integrated Marketing Communication Model. 

vii) ³àìA¢¡[i¡} [³G [>ìÚ "àìºàW¡>à A¡¹ç¡>¡ú 

 Discuss Marketing Mix. 
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viii) l¡üšì®¡àv¡û¡à "àW¡¹o A¡ã¡ ?  [¤[®¡Ä ‹¹ì>¹ ë®¡àK yû¡Ú "àW¡¹o ¤o¢>à A¡¹ç¡>¡ú 

 What is Consumer Behaviour ? Describe the various types of 

consumer buying behaviour. 

ix) Îà³à[\A¡ [¤šo> A¡ã ? 

 What is Social Marketing ? 

x) Îó¡º A¡[š¹àÒü[i¡}-&¹ [¤[®¡Ä ‹àšP¡[º ¤o¢>à A¡¹ç¡>¡ú 

 Describe the different steps of successful copywriting. 

xi) [³[>} i¡öàXó¡à¹ ³ìl¡ìº¹ "=¢ ¤¸àJ¸à A¡¹ç¡>¡ú 

 Explain the Meaning Transfer Model. 

xii) [¤`¡àš> &ì\[XP¡[º A¡ã®¡àì¤ "=¢ l¡üšà\¢> A¡ì¹ ? 

 What are the different ways through which advertising agencies 

earn revenue ? 

[¤®¡àK - J 

Group - B 
2. ë™-ëA¡àì>à ƒå[i¡ šøìÅ¥¹ l¡üv¡¹ [ƒ>¡ :  10 × 2 = 20 

 Answer any two questions :  

i) ®¡à¹ìt¡¹ Îà³à[\A¡-Îà}ÑHõþ[t¡A¡ "¤Ñ‚à¹ l¡üš¹ [¤`¡àšì>¹ šø®¡à¤ l¡üƒàÒ¹oÎÒ "àìºàW¡>à 

A¡¹ç¡>¡ú 

 Discuss with examples the impact of advertising on the socio-

cultural fabric of India. 

ii) [¤`¡àšì>¹ A¡à™¢A¡à[¹t¡à š[¹³àìš¹ \>¸ ¤¸¤Òê¡t¡ ëšàÐ¡ ëi¡[Ð¡} ëA¡ïÅºP¡[º Î}ìÛ¡ìš 

"àìºàW¡>à A¡¹ç¡>¡ú 

 Discuss in brief the post-testing techniques used for measuring 

effectiveness of advertising. 

iii) ³àìA¢¡i¡ ëÎKì³ì@i¡Å> ¤¸àJ¸à A¡¹ç¡>¡ú 

 Explain Market Segmentation. 

iv) [¤`¡àšì>¹ Îõ\>Åãºt¡à A¡ã ?  Îõ\>Åãº šø[yû¡Úà ¤o¢>à A¡¹ç¡>¡ú 

 What is creativity in advertising ? Describe the creative process. 

   


