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JOURNALISM AND MASS COMMUNICATION 
PAPER-IVA : MEDIA MANAGEMENT 

Î³Ú – ƒåÒü Q@i¡à šèo¢³à> – 50 

Time : 2 hours Full Marks : 50 
 (³àì>¹ P¡¹ç¡â« – 80 %) 
 (Weightage of Marks : 80%) 

š[¹[³t¡ * ™=à™= l¡üv¡ì¹¹ \>¸ [¤ìÅÈ ³èº¸ ëƒ*Úà Òì¤¡ú "Ç¡‡ý¡ ¤à>à>, "š[¹ZáÄt¡à &¤} "š[¹ÍHþà¹ 
ÒÑzàÛ¡ì¹¹ ëÛ¡ìy >´¬¹ ëA¡ìi¡ ë>*Úà Òì¤¡ú l¡üšàì”z šøìÅ¥¹ ³èº¸³à> Îè[W¡t¡ "àìá¡ú 

Special credit will be given for precise and correct answer. Marks will 
be deducted for spelling mistakes, untidiness and illegible handwriting. 

The figures in the margin indicate full marks. 
 

[¤®¡àK - A¡ 

Group - A 

1. Î}[Û¡œ¡ i¡ãA¡à [ºJå> (ë™-ëA¡àì>à á’[i¡)¡ : 5 × 6 = 30 

 Answer short notes on ( any six ) :  

i) ë¤ï[‡ý¡A¡ Î´š[v¡¹ "[‹A¡à¹¡ú 

 Intellectual Property Rights. 

ii) [³[l¡Úà "=¢>ã[t¡¹ í¤[ÅÊ¡¸¡ú 

 Features of Media Economics. 

iii) &A¡[i¡ [Å¿ [ÒìÎì¤ [³[l¡Úà¡ú  

 Media as an industry. 

iv) [l¡[\i¡àº [>l¡ü\ ÎàÒüi¡¡ú 

 Digital News Site. 

v) yû¡Î [³[l¡Úà ³à[ºA¡à>à¡ú 

 Cross Media Ownership. 

vi) "[l¡i¡ ¤å¸ì¹à "¤ ÎàA¢å¡ìºÅ>Î¡ú 

 Audit Bureau of Circulations. 

vii) ÎàA¢å¡ìºÅ> [¤®¡àK¡ú 

 Circulation Department. 
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viii) ®¡à¹ìt¡ [šø@i¡ [³[l¡Úà¹ &ó¡ [l¡ "àÒü¡ú 

 FDI in Print Media in India. 

ix) [¤.&."à¹.[Î. 
 BARC.  
x) ¤à[o[\¸A¡ Î´ßW¡à¹ š[¹ìÈ¤à¡ú 

 Commercial Broadcasting Service. 

xi) ÎàÒü¤à¹ [>¹àšv¡à¡ú 

 Cyber Security. 

xii) [³[l¡Úà š[¹A¡¿>àÚ P¡¹ç¡â«šèo¢ [¤ÈÚP¡ìºà¡ú 

 Factors important in Media Planning. 

[¤®¡àK - J 

Group - B 
2. ë™-ëA¡àì>à ƒå[i¡ šøìÅ¥¹ l¡üv¡¹ [ƒ>¡ :  10 × 2 = 20 

 Answer any two questions :  

i) A¡[³l¡ü[>[i¡ ë¹[l¡* ëÐ¡Å> š[¹W¡àº>à Î}yû¡à”z P¡¹ç¡â«šèo¢ šƒìÛ¡šP¡[º "àìºàW¡>à A¡¹ç¡>¡ú 

 Discuss important steps related to operating community radio 

stations. 

ii) Î}¤àƒšy Î}Kk¡ì>¹ A¡àk¡àì³à &¤} [¤[®¡Ä [¤®¡àKãÚ A¡³¢ãìƒ¹ A¡à™¢à¤[º [¤Ñzà[¹t¡®¡àì¤ 

"àìºàW¡>à A¡¹ç¡>¡ú 

 Discuss in detail the structure of newspaper organisation and 

functions of various departments and personnel. 

iii) [³[l¡Úà ³¸àì>\ì³ì@i¡¹ P¡¹ç¡â«šèo¢ A¡à™¢à¤[º Î³àìºàW¡>à³èºA¡®¡àì¤ [¤ìÅÃÈo A¡¹ç¡>¡ú 

 Critically analyse the important functions of media management. 

iv) [³[l¡Úà š[¹A¡¿>à ¤ºìt¡ A¡ã ë¤àìc¡> ?  [³[l¡Úà š[¹A¡¿>àÚ [¤ì¤W¡¸ [¤ÈÚP¡[º ¤¸àJ¸à 

A¡¹ç¡>¡ú 3 + 7 

 What do you understand by media planning ? Explain the 

features to be considered in media planning.  

   


