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SR AL

T oyfed ool oEl e elfeie Aereid Redtas AifEtey St e
e Gl dfols AMTECeE Rds (HIal-al-(Rteltd S AE 98 SIS
SIfEn GBI 1 @ A T S A0 W @ K qmelim Som Kool aite otz @
IR AT @ TR Sfoyd @Al otz (TefeT 2o SeAmayRl, Razsdl, Aerga,
R, (FORR, TEA T | IS Kol @ o foald BrsT TR oI0T Trotz
PTefer zeT ST, SRR @ 9P | @7 A IS TR FrRfefes [ele @
A MRfofes Rodq gk T T [Koldq I S 9 Gloie A4S o0 |
Rl MO (Fold TER @ AfSHITE 775 el 570 I 7SI ©f @B G5 (AF
qFel AN A |

3.9 fR9eTTa Terlfe @ Tmw (Origin and growth of marketing)

A ae Toig ool it Srotz | @ wRYE Raweld 2@ (@l ¢ Rl
A ATAG (OGO, AT NeTela 2B ¢ [fen «aua @i 508 |
weftafes Sms f[fen s [fon woa R Frsicem Sea wbz | e go
(Pre-Industrial period) ‘eltey@ fRsICa 2oy’ @2l (barter system) Bie] f2eT | S €2
JCoZ ‘Aol I WCH RIS 74 A T ~whon PR & FRF oy @l A oAl
23| faigy wILRifeq S ot (Industrial economic development stage) 916-SAMH, el
afirosae @R (e [RifTsr e Tea 906 | Mg gU9F #1998t (Post-industrial phase)
W ORI @R g7l [fwrag Som ewe (enl e |

@ R Reeces ffen sfes orl ez | qefer get Serwas @, faras @, e,
oA, (oA, TR 2| [ =otha AL T ToF S (Sl
eql TRME | 1930 Al AW (&7 e W REwm ToF | e [Ram@ [etetes
TF W06 | Sl w17 29[ 217 (ACF A BIfewE (A0F Q@9 I (oIt AT |
ey Retag & (@lifafe et (@ie (Push strategy) SET=e FACO ACF | G T
R@ 2wl Jfa (Ire AT GR ofmeo e Raw i ot B0 | @3 foiwe @ gfo euiw
JRe TEN foeT @I 2T—(FolF OB RFE RN ROT Togel 1 €1 @R
ot TR 0 @ TR | O3 ARSI SAMFA! (FOIiE LS Sl
T A AEEA GF | 50-99 T ST e R qei| o< 9 | @3
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QRO TN B @ oAl R O e (ATS e R SR*2 (ol
HNGW-ogT, ARG 2 TCe TE GRR TR [l (FleT 2ze FH0o 23| @3
TR (A (T SRR ©oiF 9 SIS 2GR AT Sfesredae Al
TNFA9 (Branding)-aF ToiF R (&7 (el 23| Role01a CFea 9itaelld elbeTtid AN
A TCIfRwy, sy, JoeRw, s aefe Ko R wifde wg kv
AT 20O AT | RS * ST AR WIF Rt (g Sbaee® [F@tTa (behavioural
science) THF (AT wwQ WA T 22 | AT (FOHE SNHAC S0 @ Ifea e
T O ToF wFg SN TS | ORI (FOIME SIBACE T9F AIGE eieitad
@Y Ve A TR | T ANERIEE e &zre@ (household decision making)
b Tom ey medl 2R |

T WIE TS NNy CC (ST (development of brand loyalty) #& (e
WM TRMRE IR (FOIME T PGS (g e ek Wdad Fa7 oo [fen
AR T+, (@ FeN P63 W8 (scholastic model), TFIGF W08 (Econometric
model) TTIMT IR ©F 2| G2 WAF PR ARG qOieT el zer—

(F) (FOME G FREG oI ToF i |

() @M FH (O Kool (FIteT 2t |

() PR R @R SR ek w el ool T (wE TWi |

(9) red RefeFaed (market segmentation) T2 @Fg 2w |

(&) SR “ATNF SRZIR (product positioning) ST ¥Fg SCAI? T |

(5) oIF A G UGBR (FCg (Nferg G AR TR (I (e |

(®) fifbe Reem e ¢ 3% 29 Sag ool |

TGLId WATEF [td (@i SRE +ffdfde 27 ok Mg e afedies &=
SHACR T T @Fg (e 20O AT | GF FCE (@O GRSB-Sbael TAE
(attitude-behaviour relationship) T&J TG | €3 A2 AT IS @Y SoIeTd I Io7
oW (@ (FolF SR IABINF IS TCF03 #aFge I |

fRsfeitg Rars@ el (AF (@Ol 4o 2fes 2t ar foq wie swm
ETCoITReT | SN WTFR IRISIRE ST 2ITeid Qewie (quality) @ Sotaifaet (utility)
fstele FRIFEACAT ([FHRWCO 5Ca SN0 | Tl S{Teld ey o1 @ opaifaret (utility)
@l TR Tow Rt g e QA |
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IR T Aol AEINT CFEaS Tl 4h0g T26ife q6iReT | 2 Wit  ial-Rsterer
(Service marketing) SIFMISIT &g 2| GRGl8 [otaa ANIEs witg @ o/f7ca=
Ew Taafae ewFg (ite A

TRIIA WIS PENe’ ¢ FIFEIR (ATF FIFAD (‘business-to-business') Kot
TR (S (RS 2| FRAF (ACF AT Koo Gt 'B2B' Gy Sfefze 1 23|
Tieffe @B MHTF AT ST AT Kool el FIHHE (A FOi® (SHFs! 2% @R
JFS 2zel T 2 2 BT W2 [ @R (63 91 2| @8 W&iFa (*1F
Tt Rt (g ST G0 Toel AIFeIE TTI 23 AT Frefas [aoiee’ (relationship
marketing) <ol 23|

S iE ifE Rl S Jere foas wrew o aite Swifeetl wafer za
AL (mass media), 2RI (mass market) '@ LA (mass communication) | g
ore Wrora (17 T @2 P ©reTe wF F| NN TS (fragmented)
B0 AT, a4 A AR A FPuRred [eetag UL w0l | [iew M (@e—Glerfos )
O OGR JIR I (POl SRS CIESIE O SIS T 2 | IO (]
fofea dieite aMl «@ea Bitael [feq «@ea (Fold Smaee SiE Sepie 246 363 |
ToFfefes faotde (relationship marketing) © WA AMAfSfEF f9ia (real time
marketing)-43 $BAF AT AL Kool FILFACT T G [T 2776w 906 | Toridfefesd
fotaetaE 80/20 1w (80/20 rule) € J@ W WMWE AW AETSfed Foo=TF
FRAPFACT TN (art of dialogue) IeT T | TGO e *olaE *IF W Rl AT
@q9fe T TR (@K Mre ©FF I (quality players) | Rl SiRe enyfess, eiber @3
(RITH! AR (o it o7 @0 SIS BITe $F (A | IO (multimedia) 23,
Toa G elled], (FOrA RoAdTE SR [oielt [ sk Abe F1 wiey
ORI AT 9% G/ oo =N o) 200 ACH | ST PR ARKET e GgIofa
(Crisis management) 3% A& [G940a (Social marketing) SCo! Sof@IToT T6d
IORE | GOitd [R9rs *ot [Kvioe RfCTeg e oo FAR G G *[S(F O Tga
RN A= AR |

.8 f@9at=a w1 (Meaning of Marketing)

geAferoela [eode 1 [efd (A aoite | e Jeda [Reffdaresaede
&l A1 o, Rl oew o 2w @il @A wefie @I @l e [l
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fifeTe 27 ¢ o7 9 R [T 906 | A (ol ©iF siwvee G [6fd (A T
I e vifenl GO Jeaik Reifax g 7 A eRE [/ (exchange) w0
ez fRotem *wioa T'a 20A0R A WA I T

OE RS W 'Marketing'-98 o1 *% 2e1 'Market' TF SfedleE L e
Qe | oA marketing WICS FAY A ORI AGIRE A AGRGTSITAANE @I/ |
ARSI MG Ie0e (@RI @A T-RE 5w/ 27 o sl A oRE R
q6 8 (e RS 27| [Fe Reldtam @2 o MFef ol I@zme =1 ol el
market O @RI @ACH (FOR S Bifgwl @ ARG GOIR G2 I8
AR FCH, T € AR MGG bRl 711 0 € 9F 7 | TR marketing =4 (b
@ (At BT e @RI (@l Bifenl @ Ataiee GHICIR S kR OitiE 3782
T THARAN TG AGICH oM (S S JIF | (T ofd el A G
fifen afE ea—adere wiw, s, SR, 7w, Sl defer Tun faon S|
ol @3 7w ARE Toig I @Fg (M € AT (FOIME (O G AR
T I |

fifon IRgeeim Redma @R e M i SEB0 G 96 & 29|

GBIeITOSIC e 21 ‘Aol [@pcg T (...the art of selling products) | €
AFodCF Rl Ry 71| Rew zel Reldq awe 2t pela |

American Marketing Association 27€ 3 R&F &1 R— {210 21 iR
T FINEE FAFEA, T Ay A CRTE ToAWIFT I (AT (SIS Fg @
QA

G2 ARG 1985 et AT o @6 el v I A We o ¢ g |
i Kl O 1 S e e S R < M B 8 BB 3 M I B R B
TR @ 6+ MGFE & A7 w0a RTwaa Tux 27 @k (For e’ ¢ aifevifas
T 9F AT =W/

Philip Kotler 33 g @ swaeitd Rvleitas el e | fof qtsites ‘@™
Wz s [ efeam sigm s sifen ¢ e @it =1t @
(A ©ig Z& R0’

F. E. Clark € C. P. Clark SI0f &R #[(e07 NeTaR «iaea @ (o7 601
s 9T ATATA | SIAI ACERA—* (T 7Y TATHBIF Fereplo 26 2ATed Nedaie TBeq
8 (TF Tl AT Cote IBCTA ofs TqaE, Sitratae aata 9ot o =q )’
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Reoteitee THRTS sAgwmiafer SiAiteva FceT SR [olea @ el A o 2o —

1.

e

Rl (Folvm aSH, Bz, Sies o Wdmd F3;

(@O BifEnl @ TG (O &) o) 91 G ARl 0
AT (e, Sfeeieaed, v Wdffxe ¢ ey ke s 30,
Ao R ol Recm I8 303,

T ¢ e »78 CRF W (Tl AQBRAN F63;

G T NG AP O] FC; @GR

. AR MR GREAIEE WM SRR ARl |

ERIbCEm MG Rofelees weet &aeel (@ e sfeal I o zo—

(@Por Bifzm,
AT 8 S
ed Retaw 2%/ (At
R, wom Tocaifaet

eA>F [ sl

.¢ TRATa I (Features of Marketing)

fRstee 2eT Gl Al A 21y A ERF URCE SAMCFT IR (AT PO (OoPAIwm
Itz Atz M oIt bifenl (IO @ A JAFR 1B 6| Geltd Rl (ol @
FRAIF TORFE Sl A T 2 | AP Recioly a1 @ Rfsies e (@i
TGS TR AT G [T ol | [vleitas @ Jore b gl (A0 [oik
9 27—(IF) ALASSF (Economic) 7 @ (¥) TFe «iReli| (System approach) |

() wdtafes e (AT Redema @IRrefe zo—

Toraifaet (Utility) : (@i SifEnl S{FCe Geg AATha [Rste waeis | sk
AGBE (FoR BifEn 2FeR TorAN I AT (o [T @I A4
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R ooy A CRIF ToARIfae! W e, ot 8T 2 91| FFe (ot
P (A A, ATHT SIS (@A WF AT SISl T (Tl
el Al IRl 2o e |

2. oifgw s@9 (Satisfying demand) : (FoIF HIfWIE (% IR [otelta el
Afpifere 2| A4r ACe (SeR Bifew OIte WY zW o I]T I
Refatra oy witg | RPd (@olm biftul ite (oite € bifgnl 2=ees
[IE FA|

3. wife=g «iffq$ (Change of ownership) : =AM FZ (ATF (SHIFRT
Iz 21T (itr weaF elfem 2o [olda | =g @2 sifear efe /i
ANE e @ SfFFias sifdass €06 |

(¥) 7T 4R MF (AT 97 [P TTm—

1. af$Meret (Dynamism) : Rl 2o @3 oifedlier elferl| IRemaiioE
GlIglE W TRC oo ow feiiet | efeete T e Aifes
ARG AL AN T ARG, SFEH, Bifenl @ oeevs sif7ade
905 | ST 2 SRS A O (@02 [oteitae «ifade 906 | <7 Giee®
sifeReTel Rt ab wwgo)d (i |

2. SCga9 (Searching) : (Fol @ OF HIfEWICE SRER 1 2 [AUCR S
G ARE | @Ry (ol biftvl e delfte S ERy @l 8 Ok
SIfEA Al 4l 2NeTT Tel SCEACAT TG 2 | &) [oAIte (e
QG SR, A AN 2ot JITS 2 |

3. WEwNEs (Co-ordinating) : Rie @b IP1Ew @ FANw fEFwl| (@R
iR AT IR 79 € ST ANTao 709 Al F41 [
a3 wwesll |

4. faolem fSet (Marketing Mix) : e, #¥, 29 @ I%« 93 HRG T
o e Totmia | @2 5 Tomias admsteis fifee i 23 qice
I G0 I S i—(Fo 9 @ JeIlPl Oy TSI 2 |

AR I RFEFGSIE Ferce A @, Roteltaa @ gelT za—eoia A ERIeE
(FOR I (AR e, (Fol TER [AE, 2147 2[ied [feq B3 e 2kads
8 FIFANIT ST Al |
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3.0 T T (Objectives of Marketing)

I ¢ Rl sitza 27 | IRT a1 AR [l ofees AE |
SRR Rie q1 AR IR (@ L Sl oS S6ie ©f AT & 1 | FEel [AoT
FRRCGE ) A C Rers kg @7 9" [ReE N0 SRR O ¢ T
et S0 AN B | A RAACTT ST afel wieT &7l 2ed |

Rt TSl

— (i) IR ST
— (i) IR T
—1 (iil) =2 SIS It Colel
— (iv) (@Ol MR @ FAEed
— (v) Rfen Reiem stey Azetiae
— (vi) IERIEE IR 2P =0
— (vii) ACER B

1. JFITAA STTIY (Accomplishment of business objective) : FIF 9ICT
ST AYITe TSR Srwray | IR I awTei Afpife =@ e
FIANE ERTC el P O6 23| G0 P [foq 410 SRss
A GITO ACF | G, i FI-Rarw, Teoive, [ofeld, 64, S, 3
T [Rfon FIfeets] PR 826 I | U S SR SR -
Tdfe AW T FRAAGE oL I FAC0 2| GG Jrows 2o [l
IR IR @2 (TG W S IE | FRATE O (AT Jefer Im
futer, A oy Tge AT ©F o AC A YA | GG OGN SR P
e R a0 230 ¢ [ifon g Sifeens azd w1 22| [Kelel FI=aies
TeT SUl) TR S S ALF FH P IRAIEE 2 A ORF R
vig (@ [ | O Rt Sl gel Ay A ORI e 9 w91
TS FIFA S TS FACO WH 27 | AT Tty O3 FIAEE Sraresa
BOSANR  IE FH GR AR Sy AR 0 IS 67 | Kool
FACETT AT I wCwe TG |
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2. FIFACAF @« (Growth of business) : I S& FAICH S0 wzrgsjel
Ty ZCAE @F T Ty ZE Wil g | Rl 26 SR SEE
T @R T To(RE FIANET T @ A g 67 weg) [sfa
G PRI 1oz SIS ST Gelre Hos 27 | FIFd FERIEE SRS
OIteT 206 IR 4o (ol aigl I AR | (@FOimd oiFl See 0o
ARCET 2ree [T Awey 2Neq AW 3R FIAAEE e B e
TR Fere] 2 |

3. IEAQATAT T2 SIS AT (SFeT (Clear image of business) : Reioaq =7
3o Tl 23 A FIFACHT TR OIS 910G (SleTl | FFel FIRANT F02
SRS TR feraifenEe AR (Are ARy P @R AfSrINTE
e dfetaifarel areiRe Face R I @ FEeE Redw @onE Ao
sey, AT €Te, I W, AIF AT, AT TWAT @A RS I
I | GRTIe [E-+778! AT MeT NS FRAIEE SIS Taw 27|
G2 [T Ty 2ol SR T2 SIS ST (Ol ACS (T
E € Haey WG T AR |

4. (ol WG € TG (Customer satisfaction and social welfare) : e
oo 25 (Fol-(FUF € AL AL NI WS | 93 &% 261 ACO A A
CRl O ARG GBITS 7TFY 21 € O (TRl 98 € Wes | ©F
Syl KAt Sl (e (el TEBre (¥ 20 AR A, A A
e aabe [epat d|

5. fafen feitam sty 15"y 91t (9t (Coordinating of departmental activities):
ol 2o @3B IPpicze e | Kot Aeen PRI Sy e
IPRIFATAT Toize 87 02 | Tvizgersmst, @1 [etal 70 ANcx AF @
T ORI T N FACET A Te T | AT T (TS Z0E O
ASR RoTaa TATRE #[(T | o2 AT [fen [ewm A [Ksiemes
ST FACS T | ST Kool Awe ofemt I T ATT @ A FIFAEE
AN WRS 2|

6. FFATFA IfF g 4 (Reducing risk) : R @3 wwgell Sy 2
B 1 I S o | W N B 1 e B e - A E DB B RIS G B IR
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(IRl TR0 2 | O (&) SIpes Ze A A (GRAIF [ad | IO SRR
Tge’ o @I WP GRCRET 2o G0 Ao ¢F@| Ay e (A0S
Ry =3 41, ey b7 A TR N0 sl R 8 d0e 23 |
o FEAE A R a1 e IR wBg [om 20w ote | [etew
A-ReFcE vie (7 gz [fen Rex o@oiig P @ (Fe azd Fa Aoy
R T8 w6 Fireg A e e I g0 e [edq smamee
ZiRg @ ¢ aifeReT AL |

7. WP ZifEg (Longer stability) : IR T @30 Faw Jf& A =Nz
(TSRS ST €TI | O3 AT vemiie 2Afedia oM aRifErei s
JE BT | FIFAIET AP TR FIAACEE Al g 67 I3
wefle FIRAE TW AN JIF TS FA0E AT OIZC FIFACEE T
905 ¢ I TS O WY I&qo 27 | SHUeE FIFE IM QRifRFe
ETIRFACT BCa OIRCe O Sty AZoIE W GR IO 9 2T | 9K
G2 B @Ry &7 A oW REEE NG ¥ G A o o
Rt witge @3 AN SoE AW | PR I 2 (@ Rt Sy 2
JFAIET AL B & A ¢ FRRANE welifeq #e ey e

8. MY IAAEWA AT W T (ol (Creating good relationship with
intermediaries) : 219 RPCNR WG RS, FeT© € TRFAO AA G
T M7 2 | ofie oot Sy 2o G2 A i@ S sy Keem 22
o4 | qRICle Ay Rt (weg [Kifon sl SRl TeifEfe (rete
ANSAN AR | FIRE #fely AT TAM 2GR 2/elf (@A [RF 27 Ol [
I A ACF | T AGTS! FARNGAN (T, G [ difsfafd, IGaia],
Az, GAl I THIMT AGE 26) FOE (SR 0T (AR G=R
R e step Rew pors el A Jice [Redea Soas 26 Tae!
FFRIRR AL IPT>IE 20T (Ol € ©f &I A | T G (PTG Aol
@2 =Tl 3 =1, e A Rejaaee [(feq w@e o FT@z I
re R S FEFA 2re A

ARG SN AR I67 A @RIt a2 Sy IR0E. 9% G0
ANET T 2E FIRANEE SO ALCAR A AL A AR AR g
JE A, A 9T (o], aAfSraifenEe ARk o, (@el TER @ el @3
fifoq o[t AL IPToF 9T (Ol 8 ISR AR |
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v.q fR9tTe w9 ¢ ATHETe! (Importance and necessity of
marketing)

@ efSDIea AT ¢ Lol forgr R gz s&ifds | aw s @it
MeeF Safes Saaifoe €3 @R Reldd I8 Toldg SapiRee fSamile | Siwsifos
G AFE SCie FACO 902 2l GHRA #/leT 6 | qRITNe (@7 FACE Rofeltaa
@Fg 8 ARG GoG W, Gl 2o fomamo—

THOAE Gl
516 Teove G T8
face Rl
fsteea oy @ Bifevl € Q9N Sy IRy
TR
e i

1. Swewt@ Seaia@l (High life style) : UGS f[{oetaa T S TFo
Gl F A1 | sfel To GIReRiaiE S M [0 SpesE o S
GR IET AR TOMfee I A SRR Teoive Jface RISl FE| O
SOICes EITEy IO ey ACAG Ay AR AR | A9 9 Al
@ D A O UCAGH @ Bifewl (IICe 7 27 ¢ T SR=iaid =m 21 |

2. 9o Tesiwe @ Bge (Mass production and surplus) : TSI ol ael-BAMC
ol | N0-SAMCTR T AT TAVE A ZOT 21 | FHCER HZSeTerel @
516-Be el R Py SR AT MR | SIS TAMFIHR 3T D1
foe] “FGISITeT qRAttefel (scarcity) | € TS @51 AT O G0 TP J&
TR, A 25 THE (surplus) | A9-BoMCR a1 (@ Rsfet oifFwiel sielj Tesfiw
2, ©f IOIE@ AGET (Sal S9N ©I2 2ol FRANEH @ Wil | [l @2
T AN 7T 71 T SeAve 2 ve A |

3. g 9™ (Industrial growth) : Teele REETe @<y (ols S0 ©d2 RIEd



18

NSOU e NEC-MG-02

M T @R A AT (T LA Sagel 781 27| s e @
A T A Tote MiEm [ B T Rste AT IATF MT 9eACS
AW FC| R O A@rFeg #E e AW FE R GONE ABY
TN AFE AW ARTS TS AR |

. Bifewt @ (ANTTR T S (Equilibrium between demand and supply) :

oo @it e Sifent 3R ¢ I Fare AR Fe | 2 siEat J W
BCeT BRAMCAR (RG] AT 27 1 | 2ITel Bifnl ATCe TeAMAS 0T, (5NS
AT | IR 919-CeoAne @ oel ATBIo! FoiwIR HeTrw ACF | [l Soifers Nieeaa
ifevl GBI &) TSR Seid (QEtd U8 I € A A e
S AT FRACET SOl] e A |

. 9% g (Risk reduction) : e IR g o1 by JfF A | TesAm #iofy

TeAMA FF G2 SR (@ Ol #Ael) e 203 G- R S0 o1 wreie] 7@
20 | G2 SR (7 SRAMCR I (731 | ool SeAME 2 T=ICF [RarCaa e
IS | Ao Tl IR [l TeAmps e T2 i ol (77 |

. PR GG (Vitality in business) : Relo FFAIET W0y GG

LR P IS AGK 8 el A | Gy [AGHCE W W -2IerE
AN woiel T 2| Rl 2o (ol ¢ Rraror AWhE dwf| (@er bifevl
SR KRGl 2t @9 )| [Rtrel (@il siftnl &g (63l 6 S|
(TS TEE (B3 FCE (AT OF ATAGAT ey 2ieq | @3 qre-feqrss
TG FRAIE AGO! SN 8 (ARIZFSIE IR 5ere AT |

. =M@ (Employment) : [olde 3 =3t dfFm w3z @2 efem [fen

gt [fon @es IE ofbe| @R T [ood T FITFER MR
I G fWdie 0 | Gl [l SRR A2 oI 0 | GRIele PRI
Afbea ACS @ FIFAER T=PIFe ToIs [otel Ry St Aot 303 | el
o 2Tl SR APe) SP18F | I (A9 T2 WCIA PR 8
FACICR TIZ T CIRY [ Ao @ TR T2 LI FHARICS
52 I FF |

. AMIfES W (Social responsibility) : Retataa 24 7% 7o AAdy [fewcag

TG (O TEBRLIT | G&rey Koo AT Tea o1ey, AF W™, ARG Siwa,
AT AN AR IIT I | (SIS 7GR [ ¢ GReiaa e SFaee
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qoIaE ot wwgell S Aem I | ToaR e IR Reldw e wiftg
AT AT (FOIME GRAIGIR NCE SR To |

G TG Te @3 *OCHA (TR Rl AGEa IR AW w7l
MR | S @7 S0l RS WIitE | SEE G(F MG GROFACIT WA TG A0S
JE | B @F N (&, MR LA T, I SCal] AT, AMNEE mzmold
FEce ¢ ISR SRAaiga T TR [l oFg SRS AT TAF (93 |
O, I, WS IRAEE M ¢Fg AEF OFCE [T T2 9Fg SR | FiFs
ol Qo FRAEE Sy T FD 9w

b TRt (ifes Sl (Basic Marketing Functions)

ANfEFeIE R @K I T [ wwg redl &3, e1ofer AEwee S
A I ToT—

(%) A Ff_f& (Exchange Functions) : R#ieq S@etem ¥ fefe [Rfmem
A2 ARCE, I A A CRIF 22 R T (Fol A (Se IR (AR | SHAMHT
IE (AP (O Fz A0 ARt efencee /w1 211 [iwes 9t gae
Tome 2o @ e e | [ wifdlen swve sl 26—

1. oy «AfdFe= @ 9= (Product planning and Development) : Rfass 2eam
ANZ ZeT eI TAMIT | A (X AL QAT 0 T | AN (Tl TS
(IO @ AERMIT S | O3 Rolaitaa 2efsis Fis 261 ofe ifas, qce @
TR(EE TG T | I (TR TER 22 AT A 2Pifae 27| 2l sifamsmig
A TYA AR TERE, 2oy e, EniRe, SIFRe ¢ ARwee ody
oW TEYE |

2. W W=ele @ B9 Feie (Standardising and Grading) : JIFRIGEE Sesiifte
e AT A A & Al | S @O AR e cimiers wAdy Teoifne
o GG G2 N ¥ I T | S CRCG Aeid welafene Wmmsiel 6
wimg ffen dfdce A B Ree w1 201 @k FEeR s el
QST T Q| TP AT YO (T SIIACAT AL T I& G2
Rt @0 24 Fe 7eT A W e Sl € € W SRR ol
ST B0 ol 71| 9B TACSW 2T MRS SIS 906 | (&) AGIH 453
A fifem W9, @WT—1 759, 2 959, 3 999 29 (Rre ofheh 7|




20

3.

NSOU e NEC-MG-02

T ¢ qFgFad (Buying and Assembling) : TF @ G0 TF [T W
G35 gl I | AT TAW A AREFT FACS B AT IS A o]y
fFre 27| Qufe fIawrel [Fare a1l Sk Serve ¢ Rt Tex iz 27|
SRIF IENE (@9 R 2@ A, Crefie oI fae FaRe e TR
JR IFEFIACT NI FIGE 20e) oA 27 GR (TR S GHIre
T | CTE T 8 JFAIANE [T Sepon wwgs)sl e e b
3 =

fa&Fa (Selling) : Rstetea wi7F @3 Fw 2o [Rgw | Sz ST Kol
Fe Qe e Me o7 @E ARpilre @) R Iere @it @6
AT Tl 2B (Transfer of ownership) @RIT 9l | REFT QT A=
e JRTe 2| R R ditem Wy ez, [wem, [ e,
fT@n 2928 ol aefos wwge E | Raw e ok @wet Hfesad,
Sitra vifewt R uk oitvd ifew w@tma o @ (reale @RIR | Rercw
TE (PR I WY CIUfe IARY MG TokE FIRAIEE SRS
a3 |

(?) A ST (Supply functions) : R FaE T IETC0 @R T ACE
AT T, AT TR, AGF AT € A AR (T Pty (AR (W @B IS
V- 4CA—

1.

Sgredael (Storing) : FSIRY HifVIE oW fefe a1 wteim Sesine aferz wee
| A @I SRIES AN0S @ AN IGTE Fd Terlire sidy e
SCel SWIC e I ARG o | e NGgedael Al SuNereFqd e |
IRE @ foq IR ooy enmere FE @l TM—Soimd A [Rewd
AgFEN (AT (Seasonal variation) 78 I ey, g by IR FiLwensi
(ACF TLATATeF ARG AGAR T € A AW € 6T I Gy | AFOATHE
TGCTACIT [ o1 261 PR Tt FM 6 IR AATEF Sos 341 |

7ff@&= (Transportation) : RAITT FIE 25 FNF (FOR IR (N2 WS |
@ARY ToAMF @ (SIe «F3 I SIW I A (TRY AR[ET qor [oldw
SPTEA | Sifades 26 Rstetaa «afo wwgslel Wirw T stopes e srelE cofite
o | g2 e GRellt 28 #itas AR @Ry el cosifers e (et
s f[ftem eTiey Relda e sy | “fes oo foq gt —ere,
Bl ¢ O e | et (R (2 HifRees SigsE G w9 2w aw
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0 T9 (speed) TSN @ JIRLA T (economy) | TS 277z I8 Kot
el I FACO AR A |
(%) =TS IR (Supporting functions) : TMe 72TF Fwefer oo [Kepcy ot
feTPIl 2VFEE AL AP IS 7, OIS [[ofol] TRTHACHAT (609 Qe ALB Giel
2 | IS PG TFOE 25—

1. fRoleta SIgg= (Marketing financing) : Rsio zeT 910 =2l alfewzl | @2
dfarg ffon B PR e F00 2 O G S0 A 21 [t
IS YOI I Goj LRE G0 wwgs)dl | [Roeitma oweg R[eaiom,
AT Neroael, +IfF72e, T 7S PRI dgfe Fe 2pd 5 I 2| CTe)
Rt o gFls el Fia 26 RedEa G o A |

2. 3% ez (Risk taking) : IERIE P2 AGeT 92| JOAR [oAACTT Prems
IR 2(A G O A LR | Abfere @AM 2e—JfF @RI TS ERIGA
wefie A 0O TET THRWA JiF SRH2 e 2J |

oo e SNaizere 9jfF 27 Hifenl-@9NTTE 2AFEST (changes in demand-
supply) @ ArGia A [feT Tt | sl Teotms 251 JFq W= | P17t 47
el =W @ Teolfre o) R zea| [elem @2 e q2a @ el s{ely
R wifg [Relo el | Sy =Fox (AF AT T/ I Gy 0
(insurance) T8 W7 b wFesll Fe| qRiele Reee e quRE e
RG], GepicRlel @ e AIteR Seiay Fenl-(Fens . RAds Ies TS |

3. eiaae, vAPRReR @ fArsEe (Research, Collection and Analysis of marketing
information) : Reldq SEFw Praw zciw G A A, A FGEFE
©2 2T @ It REame 1 eltare | S AE e (ent swew W
AR ey (PR AR 9 o7 3@ Pl ea—aread e,
g ¢ bfFa, I¢W @A SRR (FOIMR AT, T T, AW,
Aot (e, vderel, e ¢ FFens g JHF sifent 8 @i
Wfo-2Ffe | AT ANEAANT MO P ©Y AT FA @R @G TR Frarw
ozel 41 Aot @3 el IS | TRTE FG A [oAelta @ Fi
TP HF Pl [WEe A |

Tegq SNEl Fece AN @ [etetaa (e Foeface @eie s s @<
@, ART wPgsd T3, eFgyd 2@ Retam el o AReE @ Iw—
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"Marketing is a dynamic process—a total, integrated—rather than fragmented assortment
of institutions and functions. Marketing is not only one activity, nor is it the sum of

several; rather it is the result of interaction of many activities."—(Philip Kotler)|

3.5 fIstew et (Marketing Mix)

Qe @ Rl TF SCAGABIE Ll (R ([ AT 261 AW 7 {94l
26 Se | IWe [oleM IR T 92 AW @ SRATeR TR, oF [Fvfer
e 28 @B AR B, @F RS @ | @3 efePEeE dRRifETea B
FCS F(H OIF S0l 8 JONF RO A FRCAS] ToITe 27 | 2 AL IoICI
IEE 25 ol IJRZAN 24 IS | ST @3 G TAAS T4 FAIF Ty [[qolele
S @0 (FHE E Fe [ |

Philips Kotler € Gary Armstrong $I(vd Principles of Management &0 5102 :
@roife o efsraifienzs Rstq (@Fe 97 0% I @Fele o “7as! e 26
Rt firite 2ifsfb s sfaesml To T2 $iom sfowe 7o Rofda firtel sigfas
Rt 96 wrgsel qRell | [oierm fiel o1 @Fen FRgeey Fe Koo afsaes
it T e (A IEE Sl el Sisice Y 2| @I ARE IAGE o
AR Sifeml 7R FF ey A g FECe A, R [ feton owge |

‘ot frer-ag OiRel 22w 9ol oA BIG RRmleTzs Srpise e @i
(Neil H. Borden) | $i7 S ool fieal 2&7 (It @& A 2SIt Soaly e
e Rsteea Toimimaler @ el 2R W ke AMts Arden T efevie
i Rl e fgg i o (PR Ranle [l ww e 26—

(1) Srela Tge PR e afodias [Keem ki defte s @w——oifm,
I, 7o) FF € (2) @I R[N € W Kol I R e Qifs Mg @ H—
3% e, e oo TS 3ot Tge f[Reem e qece @Rim R[Rfesw Somica
WY& A AT 7t ef it “Rotem =&l Ite coreT| 93 TAmmef '4-Ps'
e i 2wl @2 SR P! T JAFCH 2def (Product), WS (Price), I%Bw
(Placement) € fR@9 @714 J @98 (Promotion) | AT & FaCeT [stel feiter
@ IR e W @G == fTwmo—
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Y. 50 A

ol Zo7 (T2 W IS S0, T ool A CRAIE TAMFT FI7 (ATF (SIF
e @ A @b 2o AT ¢ JRBPARET @ I[N BR Sy A SHARITIAT B
Y @R 2l @ e R IR ¢ elidl siva ae @ sifznr G| R
T GREF R S FAIF T (PR [RAEE TR (@ (redl Zeace (rafer =6
Rsterea Sty AR, ey, IRl Toiifn | @2 ) R SCEb=IE 19 T el
G AR (1fe Ze—Roitas ieftafes s ¢ Amifes s | Retdta T Fiwa=
T e w0 02, e e @ Rawef @M oeey A el 2o [t
T FICT T2 OIS 9[0T (STl (Ol LB € TG | 9 SE T, SCADI
W A (ATAR Rt i) SR A Wy Sraee@iay oo iy «ifiasm @ Tmge,
W el @ W fere, i azd Tei | [t siom @5 wwesd Kaw zer [l
il A epfere sd 4-Ps' e Qafem T R (@I A afevE s
solf A CRIF SIIRst ATl NS F7TH 27| AR G2 GFF 5115 T TGe [Foferey
TS Al SLs FhR ARl AN I |

5.5 SRErl

%) Joiw fefes emieat
S IRBEATTSIF [ Ta—

) G Repcg el ¥) (FolF bifRmioEe
a) R = q) ol
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2 Refee e qi@enfo s & Sk e

F) T @G ¥)
o) fim gm q) ORI
o Reteq fRcem 9o 345 Sy 2 —
®) REw e A o %) SifEwisfEel @ (e
) (@Ol AER ¢ JeIIF! Teie] 9) sifta R ¢ REw 3w

81 Rt wFg AT A (T iy 27 12
F) Nl Teoie @ TgeEieTe T AN
Q) ol sifaEe
) FERE
q) ANEE Aifgelew

¢! Tsiee St Somimaer it #ifHbe | Novw @It @3 Tege w2

F) 2y A GIRT ) Wy
a)  CIeFaH q) (SIS 35+
Q) A e ¢

[S—

. f=leq St 2 (What is marketing?)

2. TRoieea sgesl W | (Give the definition of marketing.)

3. f3=leca o CfiR) Srard S | (State four features of marketing.)
4

5

. Toita (0 S 5@ 9 | (State four objectives of marketing.)
. Tolata ol warg Trard 1 | (State four importances of marketing.)

) W e
1. Rtz CafiErafer sntetsa <0 |
2. Relota Srmref Stesa 9 |
3. elte owg ¢ ArEeameis i Fe
4. Reldtm GNfers TR AL 20 |
5. fReiee Rtz TomiaPTE Wbl 56 |



qF 2 0 TR fFeiew (Market Segmentation)

oo
SR
R ATEA

0 AT fTSeH— 4@l

.8 Twe I T IS

e AR [emm oFs

L IR e fefenz

A Fee Aeae fofe FEvm fam fewmz
b Ady oAIFA

e e e ¢ s Jafiwardn Wy Ny
.50 AFI™

25> SR

Y T

G2 GFFH (AE SR TR [Tnefl wod shike 2@a—
o JTH Rewwd oiF «i7el

o Il Relta wwg

o T3 Il o IS

o IGF ReLTa g ¢ fofemez

o IR Rew fofe Fiv Riaey Rrmz

o o] I

R

Ao [Feore A Refewsad g1 97 A R S @6 (@FoERR W [ow
0 AR [V A, vEe ¢ pifedl Witk U3 OItiE ATORE ARSI Ty ST

25
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Reietd Sw*) 25 (Foltnd Bifzwl SHATTAN #iof Aaied 9% 411 93 IS
et fofe 26 (Sle AER ¢ JPRT A | (SIS A ARSI CSIallfers,
TRl 8 Ol I, o, ww T TeRm (e $E F, (oW St Sewg @
AR ToiRe ST | AT [eew @ e [RAEE oF fTSaie el S
AL ZH 2o A O AZGATS!, [AdTFIAT Ol (oret Tohift | @3 @55 (A
e Keew Tole oRe (@ A7 [RIW 7T90F il AT O T Spos Z6 7y
320 | @b @ @3 A A S @A AR (A @ GO 290 ARSI
fofere T eI @R (@A 2T [t USP AR ©IF 7ol jIFIFAOT 2
fofe ol Rabe =1 Joar s Keem ¢ sid) sl T @ &3 (AT
ATAGIT Qe 2SN AT |

2.9 ASF fReem—uiael (Market Segmentation—Concept)

(I 214 A R ISR 90T 0o [feq Tzmmre! 1w (@oiod Wi | Fige 7=6eT
(GO %W ¢ BIfen (A IF 7, (O ST FHFIAONE G o7 | FSAR AT J2&H
AR Ty Rieq TErsrel 7w (@Foitnd Wi 92 o/0) A CRIF Fodal] SoRes
T TTH | AT [eiew 267 @3 Tomeaefler Aaewad | @8 SoRIEEd (@O b
e TTETS] AN P2 Q| G2 SoEiRefs oo ot AwiE ST (ol |
S TEN AR (@ AGI [Reien ql Koesael 2o 7l Al FTGroR (@eltnd bizrease
ol Qo e 570 @0 [oaaaial ol [Rstew el tofd 0| I@e 7 A R
2T AT (PR (GO T oite et okt Aoy [fen sktag| wikE @3
(@O N0 g (el A I oo bfcan | @9l Wieroeits e e Wi
@ (O (RH ST 90T (Olte (Tefeis 26 Toeia| 3 SoRaaafe e i
€ (FOIMA TG € Bifznl (I SN #ief @ ([l AR FAF Sl AR
et 3l e Koewae a1 271 widie 992 TS 21 A CRl M Jged A=
G (TSI TGS T TSI 2 | Aol SoRIGIER (Folna 78 I 10 52T JI0S
ST sff A ORI TRRANRT 78 I =J |

(BT 00 AR RIe A o0l 26 o A G A (RG! (@FoIalBE
Wy Ree w9 Ao Wi e, siRe ¢ pifenl TRt 9. St A0SR TER I
ey SR RS Sl 261 (ol BIfRw-Soitaial i<y RRAed I8 41 |
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2.8 Tfwd it 77 Arend (Target market)

e Reiew Redaaa Iz A [odeE Q@6 9@ 4@ A [Rerets
ARG (@ (R (R ISR B 27 Reoeidiee ot SpuiRe e ¥ @R 7279
FACO 2 (@ OF ATE (e AT (FOIS IO SIS Gl (redl 7e | I
G AGRAE ST CRI e 787 =W oz Elefl bz ware =1 Twe
3 W AGT (target market) PR (FOWE @ oTT € ©itE SidfEE @R,
YTANG, SFIEF], FIFA], FRE G 20l T & | G2 e [Kefelaplal (i
AT ORI TS SR I 0 I | O Rvfel (Fee @2 Al e o7 (@0d2
POIE 41 8| @G Relomaidl 3hifds e sFr-aie @ Wb s eiewa
YrOT G G 72T Kol wifcmsml 2zel a1 qEce ol W @ ferge
TR Wit w@ra TAET AT TeAve € [old 1, Mewle AS-WG 407 (=ITo!
5 NS Teotve @ ool 0, AFIA TS e T 40 ST AR Tesfiney @
el 7 A0 J2eF AGIEHT OB W THAGITE (FO ARG OIC I7S
23 |

Twg q em-aia 27 S et Refdaidn Afesml 261 A0 (@Folm siww
SRR A €@ Gl AR B AT 2 7R Ao AfSfb A Ol S Tage 23 |
G TSI Refeaaid O SRge oo 0o A0 20 GIv [y @R 27
| 28 AGICH ARANCT NG S 2 W | QAR KAl (Fee (W6 [ @
I o (ol (NG Rstem e I oM7) FiRel @AfSB ToReita oy SiEml 2l
Tesime T 28 | Srizgewshel, 100 Soareics afslba sy I 10 2TRG Ay Seoive
TS T, OCF OFF I e G &) I 100 TG /ey TeoAwel 1 27 O A0
(ACF @M 2| a=ele S SeI-AGIER oy 7j2F Rsteld sifww, 22 [stel oo
b, 359 7, R@iom Sfea Fa0e & [ F0e R T | TR Kefelmidies
0T 203 (@ Rezgiad 0 A A0S A AN AT | SHAR 2/¢ly Ksfeley eeees
= Al

o Al Bfwe S [otels fon w@taa didsaiet foea oIt et | @afet Zo—(i) AR
feiem a1 f[Re@Fad (segmentation), (ii) Sre18 At FH-ASE B2 Fa! (market targeting)
8 (iii) AEa g 2dfefe Fa (market positioning) | ST WS(B A& GG T
28 31 2 | Qe Zo—(i) AR Koo (segmentation), (i) R wwgs)s o7 oS!
& (Niches), (iii) BT AEF (local market) @R @< A& (individual) |
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2.6 e [eet=a w#g (Importance of Market Segmentation)

910t (mass marketing) el ST Rie FIFN BTl 23 | Sl A==
Twve [fen @ (FoR & O3l Ng 2102 TR F 2| T dfelb (@eits
e Y € MEH e T8I TF 7| OIRTIE A9-Reea etiee 27 9o-Seriv,
ANIRGe 8 OAF (A R | e e G AW R (=B Sk [ew w9 =W
R 2 S-S o7 (@0 oo Roleltd g 1 27 ©OiRce TS (A AR
2 | TR 90-BeoA € SRGEAN (TN TG B I, (O b PRCANES ATGH
2 Al WL R M) HAleAle WRE | @R T e [erews gw @Rl
I Pl = fbmmel

(i) fawiamisia A=t (Benefit of marketer) : =] At CRIF [l @ 7167}
Fg | AT Rt Toidg Site [Rew 99 31 wia sty e a1 =
IRAR HACO AH 91| O FRANT RoATFIde Shiel ororg ewesd| e
feiem Kelomaidn Flee S A8e e (Rl | s Aifesl pors s
TEE (T Gt (@ (e ASE-SRH oo e 391 2@ ¢ oima Te-wiat
Il | @ T Tl AT TCE ©OF HATE [olel IRl Afmem F90 @
Aqy ey 91 S =S 27|

(i) cFei-T@® (Customer Satisfaction) : SN Koo (FO-(FUT | ©Z TG
(ol [Redtaa o, o) R T2 WL T A T I (Fol A0S
THEF MER W @R A AE AY T IR @M 7 @R [l
AR HOIE el 2 |

(i) T ALTHO (Cost-effective) : el IS [l FRFAI BT 2(A
aNo-BRAWH, 96-JG, o-ReACTR ARG 2| GG AGF ARSI o
S 2 T (R S TR AT 20%F (@9 (redl 187 =7 | e
e AECER 2ARRCS T (@I AST-SRHE (Folnd M o (@ed [ofels
JRFEA? BT T OU I JAACIT ARG 23 | el 7Adge 7w ARG
T

(iv) Tme ATTEAl (Better Service) : J2€F AGIACE T (R (R AGTH-SIKTH
o Tl 27 o4 Kol @32, 76T €@ ST 23 | (A2 AS-SIKCH
(ol G FMFE Reodaaidl eAfeaglel AT O (o Fifs wewa
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S @ Ol FRANZT I8 1 2| G9! (g Rl (R [RAET 8ol
T ey @ Ol 2e—nRere A, qReere i, Agies Al 2oyl
v | 9RO (I Aol WHCE Sl AR ©f (KNl € Ol IR
TG (Fol AGE FAS [ATTRINR #I0F 72S 2| SF PIIA o1 26
(T TS AR 2w |

(v) [&fRe @t 79§ (Firm customer relation) : (Fol-57{%2 257 Relee AFETT
SIS | (Tt Y FTF To SITAl 2@ [AGMT ATy 2NeTF TS
OO @R AE | O TEA [N TP G wPgs Ao e —I7E
50T (oiteTl, e Ot Sepiad 403 (‘Build relationship, sell will follow") |
QG SReH AL Rofel S BRIl 20 0¥ Sifeseits T S
T AT (@O A PG FA 2| FCE O AN IPrF ol0e Colen
e |

(vi) efetaiforsta @ifeT (To face the competition) : ST Keiew [T
afsraifarel (AR F0e 2w I | [l efsrafiog (@A efore
A ey SRS [ieq S-ASIa FF [olae (Fa 226l FH0o AT | @F
T AR Al (FRe I e e 2|

(vil) ST Reiew F=FH (Suitable marketing programme) : @R IS Koret==
T GHRE (RGB! (O FoF IS T €T O e’ AT T 7j2F
ol I ezel 1 2| 9T T (FOIMF I VI S ©ICeN AR
We T TW G RAAC ARFeT SANSAR ASRANE i AR |

(vili) &fSDITTA T~ seemE =T (Profitable use of resources) : AT
et T elfee qemefl sHea ot T9q © sAtedl I A
ARSI RoAATRIGE (AR A | G2 Sl RIS 2o A ERIF
TR € Rl STae Iz 2| POk A [Refem Teolvs AEP
O WS I AR WS FHre ARy |

Y IEA AeEa fofemz (Bases of Market Segmentation)

ARSI AT ol Foaefe b Tog 67 I 0T €10 @R Qafeis
G e [orea fofe w1 23| AaR Fro 7-41wT—(A) (Shed qAEE
(Consumer market) @ (B) JEF A& (Business market) | QTTY €3 12 A
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YFfoas 2Ny TR Oz O [eetar fSfewfre 3 w7, w@mi | G ST
CABAIS @B Y-F AGRCE (FX FF2 7 202 |

A (SR ITF [ewa fSfemz (Bases of Market Segmentation)

(SI&R AR KOS (g -4A0T1 5aad Sof¥fS 7% <1 T | S (ore!
3 (Toma ANTER Toim fefe T Ao Reow @ A @3 @Rrefs ze—
CSIANTETF (geographical), SFARAES (demographic) € WHF 9194 (psychography) |
TAWE (FE (S (FOIMA ABATEF (behavioural) RIF Tow fofe wta Araw
e S AT | Np SR TG Al [Korews sesf ¢ o ey
el e« 2|
(a) oo Al el fofe—oF, #fvow, Tea, nfrel, war Zoifn srees |
(b) TR s fefe—azm, form, ww, e, S Tonm|
(c) e fefe—amies sl e =iq |
(d) wTeifge fefe—yEef, Fney, w-se|
(e) SIoe fefes—apeaa sifae |
(f) 2o fefes—aaT AEE AGoTel |
(g) IR FSfed—eF2 21T GIifds A |
e @fel g s amel (el =@ |
1. cealifes feiem (Geographic Segmentation) : CSIalferad Fwig ToF fofe
(A T4 AGIET [olee T 27 ©dd ©itF (ool Rewew e | amst
feretas Tniggd zer—aey, (SN, *29, AN @@, 2ol 2en
Rl @F A @IS Ol ScaT O wey [l 0o 2| [
TIF SR SREISed AT ¢ biftna AFeE sy e =@ |
2. Teeyt fefes area fAeiem (Demographic Segmentation) : SePR¥ REws
e Tol fofe I e el IR (@ I7zme 27 | I (SIS
AW, itV IR JRRNET 2T @2 Hoieferd A Tive | quiele @3 Herpafel
TE FANe A2 | GTRRC S [eieta «@bg FaeE weew fofel G
G2yl e peeafeT Steb 4l 2o |

() T 8 HI® (Age and life-cycle) : (FOIHR SNFIeH, g, Gifznt
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@ Tl WO RIS AL A +if7af$e 27| O @ [/
IR SifEwl @R GG (G A JoaA GIRVR A7 Al | A
Gl [fon RIE—0R, &FeE, (@[, AdT—oiRar s
¥ AT | Oz GRbiad [Kfoq A (TRl @F @I ToRIEH
ML (COICeT |

(i) o™ (Gender) : fom eidive V- @aa—s7 @ eel| Ave by wor
feTtom WRe IAWE TS ANSA I ©F O RYT GO Tl @
Sl oMl A 40T $ete AT |l | ol (Fea femirem AGEe
ARG € BIfRMR g o1y (7l AR @, (IR *NfS, AR
e 2o «fRae | S 7@l «AirG, =I5, e, g Tonm
ACH | oA WEHANE GIRRN (AN SAf5=w, FAGIOF, Sialiee
2O SR (AT AW | CTFRCR. 57 G A2l A Reretr
fefe oo oy =31

(iii) =¥ (Income) : TS ST S AT PR T | IR SN SEPACH
SR 217, TS € BIfEAl oIt ST | P SIFEF € LTAE AR
BIfEWl ST S0 =1l | GG TG O FIelel | Sefie, Teresel Al
NRRE GFh AT G T (O | Sz SEE ToF fefe wa el
fefesad g2y 49 Spre e |

(iv) &% (Generation) : O3 2T (AT ST F AGCAI GIAT=(e], (ool
YECIN BopifvE W ApF Al (Al AR A dew AP A
CEPFIAE @0T €1 A S GRIENS 2elie I | @3 To AT
EFAe e @RI @3 A SIN-AS], PIeTsll, ASHife @ Smyey
ool | GIACE GFBAT (MW (cohorts) I&T | @A €2 Sfewe!
fremE Sy ot I3 It 5N, amE gEe @ YN 2 e
| O el AT G oiwwg Ay [{eietas Cwea Beas-ohi,
N, T (ARG oivd &R Resioita I92d 6 |

(v) Wifes cifet (Social class) : Ite™ Wy [{fen efag s (e
A I | (Fol @ ANEH @7 TWEE AT @3 S 7 2ZW
@ BifenE 47 (ofd 23| Aifes @fafReayty (R RIw (@wo smwiee
Ueiife 0 I [ ANTS, (o sifdoew, SvRReE, R, 2felE




32

NSOU e NEC-MG-02

Srej Toift Seres | IR Sias dIalE @< AEs @i o
IE RO @ AT Teolve I |

3. TEgrefed AEE Teiem (Psychographic Segmentation) : I3« (TSI
Aife (wfd, SRAcEN, Ty 2o @REE S Ofe I (@oa
fifen wte1 [Row =1 27 o3 ©is Wwefefes Aam Reres @1 23| gu=fe
OGP (SIHNfee SRR (Foimd e [ienw Tbiwel (dte sivedl |
TR ReiTmigRl eRME (Feltd GIRACE ¢ TPl fofe Fa e
fFolee Fa @R AWM [l (Ffe1 SR 63 |

4. GRS A oo (Behavioural Segmentation) : SIHRRFERF ISR
frelen 0o (@RI T4 (O I, Foef, e ¢ At e effem
T fofe o oitE (=l @B (Iite Row w1 2| Sias Reepia
A IEA (@ (TR SGACER SofF Teofe I SR [Koem 1 266 AR
I 2| 6 ASE RIS AT eeafel 7oE SCAbl 341 267 :

(i) THETF (Occassion) : ToeT% Zo (T ol (FOIMA TI-TRIF T
T A AT TR T A | G SoleTRcpe Aed [Reletaw fefe @i
aloy A AR SuizderEwst, wofiel, w, dwredm, 77, [{w, e
Tt WOl (TR Sef TR 2RADT FH| TARTHE @™ I A
Relea ATha IR MNE Yoo AR |

(i) R4t (Benefit) : 5 a1 GRI (AT (@Ol F &7 AR B ©lF
Tl fofe atae e Roem = 23| 9l AR [Reret R
YR (ORI 9/l (AT @R i AR (500 B EIafe] IR (o™
4T AAG ICH | GF9F (I 0T Al ezl Al emi wacw 7wl
o =@ I

(i) IIZFFAT TAW (User status) : SIaF N AT IRREE &9
%7 Feae AT Fu Fu SKe Koo w1 2| G2 FX F ORH-GT
R (@Ol W oMre et el Ti— R W, e
JRITFIET, TRy IIRTHET, ‘2w IR ¢ “fafire Iz |
A A [OIe T Tge TSI IR SR T B
Rl O Rofel SRt BIeT |

(iv) T9RCAS /S (Usage rate) : A4 8 (A1 RIS 2T SAPACKE &0
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T T O [oe T 2| JRRICGH 2 e @RI W, AR, b
@M =T I RIS AT AR @R =W e @it 7=7
N W SGTME @R IJIRTENE R o [ (e 92T S
QM 2| ©i2 Kol ARTe @ IR I AT (TR
Ny sey Kol F0o B |

(v) STSIA i@l (Loyalty status) : 2o A1 OTAE 2fS (@FOIme S50
TR TAw MR G AGeE G ot [Ree w1 gl ze
T, oe, Faefae’ g3 e’ | SENaE ey’ @R
(FOR ACF OF TR G2 JICSH 21 T I | ‘Ko SaIrem
(o[l v A foal e 21 IR FF, FABHS (FOR G0
PC (T O GF0 FIOST AY T I IR TS’ (TR (Al
AT AT 2o wiarey ACE |

B A< qEa fTeiew (Business Market Segmentation)

(@l 91 (e A RefeFarid (g (@7 beTs e R OId [0y 5y be1s
PR e AoSHeR (Fae T2 | Gl Helida Sniggel 21— Colallfers
S, 2tF SrEfRe R, TIREE B 2o quiele R el [Rerea
e g verece fefe 2 aed 4 28, (N —I&GaMie 5eTE (operating),
sfifEfoare PR (Situational factors), @@l (Purchasing approach), Jfe<
HRaIAfeT (personal traits) | ©C G0 NG ACHR @3ge]el 2oT Gepiealyl faas berTaz |
TS A et oFa [emaRits 290’ Fa F900 =W @ @ R o)
stelf fRolel 1 203 | GFo €3 MiE Srwsfe [ifen @reiifag s At wigts, aaiEa
AT, IIRAET T ToT Toiw fofe @ @B (RIHI SH-AMSF 90T (ol =31

2a dEE fReretas fofe WMo fatasy faammz (Factors

Influencing Choice of Base)

Qe Refetas fofe b @R aw [Keapal wace = el e g @i

24 |
(i) /=@y (Easy access) : e Reled fofe «3el 293 She A Relait
TEree [Relfte 3 A gFilkE A o Reidq IR bEte A |
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s P Ao et fofe Fiota cFe@ o) At GRE AgeEnTet %6
ARG | QT FFGaRTel 2 WO Reaaid [Rion S-Sl o 2T
2AT 8 I FISE FACS AAH |

(i) FFS! (Substantiality) : Sl WO @RI IS [eIG7 FCeT (@ (R
(RTG! AEET R =W el @ Iferreeim IT o WA AwRefre
ol SR BRI SeTieses g #I08 | Sidie AREl 261 SRH-eld
G SIPfeT 2@ @ Cfel eEF-Aren A oAy 2o A @3 Relets
(Fg AT T |

(iii) sifaeITaere (Measurability) : SIS FeieH ©=2 Faed] 27 T4 SRH-AIET
e wigfs ¢ FEFTel e 1 ¢ SR T e 2| griele [
S-S T (B AL AP0 =T | e AT SA-EN TG
(FelnE Al (AR 7[W @ TRCER e AR SRR [a-epig
IR AT AT T GFE 2 AT

(iv) FAWTCAATS (Actionability) : @3 WY =& AGRE Koo @Tei@ zeat
Tihe Ao RodmRIaR IR emita @orem Ay ey AF | wigfie
AR Ol T (@ orel SPitE ASEcE [Kien ekt Ko 7|

(v) BifZna sifsqéTiere! (Variation in demand) : ST ReieH a8 Teed] &3
T4 AGIE S siisaerel oo et ¢ qERiReE 2| ¥ siftvm
G ReIEw-(F*eT 37 @ o] =7 911 Jeaik AeR [ewean fofe
&b At ifenm sftadaRierem [Raabe [apa 41 She|

(vi) efsfemamiieTet (Responsiveness) : AEid [eietag Tt @"@ BH -G G5
2exl The ACe Rda fcam ey sfaaéa (o sy afofad 7@
FACO A | oAk G FFA SH-qecaw e [few [ verces dfo
=7

(vi)) FIIFA FOH 2o (Formulation of effective programme) : e Korem
TR AILE T AL ORH G G 52 TS oAl T e
WG R GR A (TS OG0 0o WY & | el Aeld [Kereats fefe
bt @2 Ribe Rt [baR sy Fee &1 |
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b ?ef 92FFae (Product Differentiation)

SIS € TR =TE S ey AT A Sl HLI ZeT G5 GG Al
[ O (FICA AT (A (A GO S Aemrend biere 1 (e 2o
I (Unique Selling Point) AR® ©IF e 7R 61 fofe Ica siely 27|

AT 2lel] 7270 47 @M (el TR | (BT 2ACE O ATSTOR 2{eff (T SNemmi
AT T @2 ol ool A 2| @I ol AT @I AP o A TS
ui AT Sy Ay AT G 93 el ez w0 A |

sfoy A CRIF [ANTT CFCG B *1a(S ATGIOR 2l TesAmaial afevimafer foterm
T AT AT I ACF | 216y AL [Rolele (@I @I [Resg stef A @
O INSOR 2T (ACF (A [T 219y A (12 A 1 [Kesw caf¥iears fvters |
G2 (G (I TN oo Igioie o aAfSvitas Seslifs st @ [Koeiw fog sTeisy
(Tl FI(2 90T 4T ©f €3 HefF [@wion e Fie | (@Fold ofd 9 Tefd
W 7 e Jia AR @R (TR W (2 AT 2lfS GRSt i@ 27 (brand
loyalty) | @& ReT @RIER G2 (Fol @R w95 (olte 25 27|

Ao LI SCAFEA (A A0, (@FCA CRI A ToRRE T [eaisle 2
IS I AGT @R 2o A (FolF [eea Re@ey eweE (USP) (FoR IR (g
W | @3 T 2G0T (@l A TV (Fol 2T T0I(F eAFaZle 27 @R A [
BIERREN

@I DI ToATE Aoy AjFiwael TS alzet FACET AT IR efsraifiregeTs
e (o =W @R o efsriforem AaEe d3 omfe AT e I IM (IR S
8 SGTOR AePTIRe G ACF | 216 AR GRS for @01 &

(1) A LIFIA—ACS @R 2T G @IHAE [t ot &1 27|

(2) ST FAFTA—IACS @R AR (@I @I [{ow @Es [eiva

G EERIREE
(3) NN APIFIN—NCE G2 LHCTF 2T N0 G (I [ Ao
SR QoSS NG Qe &l 2|

o] SAFIPICIN () SoeoTaele wpgsll SRl &2 FC| ATGSR Aol (T
AR, HCeR e, TG Tonfva (Fig @hel sjAFIael 47 @ (Rl | 27icfe
A Geeredel Al [Re#tT Tome Ay 52 o7 o | SRl qfesal ALRTe




36 NSOU e NEC-MG-02

e CNTF @M 2% I | 20T IeheTodad I 20e1 O Aok (Foind 8o
AT |
S R@ioe (TR Totae o) sjFiead eq 6|
Q oo ALIFACIT TR
() (@O T—STETE 5y (@l ot SAIEel A welNE W e Ol
R B G e o Nt o B e 1 e sl i A G Yl o A i i P
FE @ (Tl (o7 SR @S AP WA AT e A |
(i) T wFol—aFHHA AferRIfTORET G A (@Ol AT (@ AT
fe@to At 5T @ SIte SIFR 2| TG s1o) A Gl SO 23
ot wwern Toim fofe I oRl 72 =@ I

2.5 G faefesad @ 7o) dRAFared g 2L (Distinction

between Market Segmentation and Product
Differentiation)

e efemael @ 2/d) FJLFRFICI Y @R AL [ @l 9 sifemimc
P 4l 26T |

fofe e Aefesad Ay JAFIFas

1. fefe | gzen ame [ReR @RS | RedmeEn Seove #d) 2 @
(@O I @ CRIE (RIS | fefe | siey 7jced o1 fofe ze
0T (ol efel | foRk J7eR | 2Itel Reelts USP (Unique selling
JeE 2o AeE Reoetas fefe| point) |

2. Sy | AR ReTeas Al Refemacea Sy | 7id) 7j2RIFa0eR STl 28 AT
25 TS 8 B (FOIABIE 7 | A I a1 @R @ 7205F
31 '@ OIS 712 4| (FSIRFICZ 716 (AR 2 41 |

3. @ | Al Ko Jore 5 4qd | qafer | St sy sjadieael fon 47t |
T —(oltalfere [oled, Sorey | @afer  ge—ndiRed 72,
fofer oo, Iifgs [oem ¢ | Sefie aFFad @ Tl
pRefefies o | AL |
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fofe IeE Retewad Ady AT
4. “fFfa | Ao Kot AR SesiifoFeita | 20 a0 SolifsFeia 7kt
AT | AR ANES AR @ | HAffire da IR ReldaeEE
I AT Ko wikfde 23| WG AT W&y el
[SIRESIIE ST B IR G |
IR AR SR =
5. fosael | ez fefemad o) AAFFACR T | sioy 5j2F 1 AT I [oret=
fTeailer a1 «ft Jzed ISR | Som @ fasaier | At sfaa
(OB Toi7 TSa 0 9ITT €TF | | SRR AT 7j2FIeel 71 27 |
6. A | G ROICTCR S e AN AR | | 910l I (AT (ol TG(e, TaTe
7 Rl (Sl MR, I I, Tw | AR, [ I, aferifiom
sifaczal, efstafarer e, e | creifent Tenfa gfar sitewt |
(TFO| 1% R ]3] 2Ne TSI & |
.50 A

CRICT i A (AT A ST €00 [iSq FErwsrel 7o (Foitd &1 | 75T (Foid
g% ¢ BIfEnl (A GF 7, (O3 ST EFAONE I 73 | OAR ATIT JREH AT
Wy fen FEwwel T (Foima Wi 63 Adq) Al ORI Fosefltt SR oite 9t
GR JreTa [Feiee 261 3 TrRIaReed AMewael | @3 T (ol TEE, TF ALFD,
Tme e, [Re (ol 7 39 6ite €t AT T ANEAFST T € (o

TERE Rl 2| G2 A StERele FE (e A [eate fofe

G

SCEAD T ZCACE, (O Ao LTI € 2lof) 2JLIFAOR TSP e 4ig mem

QR |
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S| W [l T ASIET (FoInd W (R e (el T fowfaies (@ oikfes

T oiF TwYe w2
F) TEE AR q) T € e
q) TN q) FERIT &F9

2l RS @D sk fofes e e swee w312
F) T € GRF q) ey
o) forst q) oy

o (OFR TR et ey Fea @ fofel TiFe T2
) ol fefe q) GPRYNES fofe
) I-IRL fefe ) AEife feofe

8| G G U@ A ATGSR SRl AT (A (A AT
el bfere |
F) (O IR q) AR LI
) Rl FjLFRe q)  ofdly LI

¢! Tysfie @G Ad SR 19 2 [eabe & e
F) AR AP q) JERH LI
) gfie AR q) GG LI

q) R e

S| A e SeE gl e |

Q| TR QG PCP AT 2

o | e Rewetg ut wFg Srar T |

8 | TPk fefes e et vt bore F 2
¢ | JPIRE A Ko e e
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v | ArelE Rere fefe five 1t Kan S Hie
| Ao 7RI TS F QRN 2

) WY e ¢
S| G ROt @wg TN AL e |
Y| (OISR el [erecs fCfemg S % |
o | e Rereats fofe Wb [y [Eefer it =cennel = |
8 | G RIS FICE ACET2 2Aely LI HHATE SN 52 |
€| Ay AR F? AT Refe20 @ ofol] HLIFACT A 2Ny Ft Fi 2
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&S © O 29] @ AT i (Product and Pricing of Product)

Vo

©.> S

©.% AR

0.\ Aq] — LRl

0.8  ATT TFY

©.¢ AT I

0.8 oy AfFEE

©.q o GEvE A SHEA bk
o 2T Wi fdfEe — wef

0.5 o Fdfarew fefemz

o.50 #taE wiw fdffaee farany fwwnz
0.5 A3y Jt wiw [dffaras Afomz
0.0 AFIRH

030 A

0. SR

@3 IO (AF AN e [amef 7E srkfte ZEa—
® 7l FHCE LIell

® T WFg

L CIERSITES)

o oo +/fFFEe

o F GRAbE qI SR bR

o SiteE win effarem ol

o & feffaraw fefemz
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o ~te vy fEfaee ey ez
o gy Al wiw fdfare Tifemz

0.8 ABEA]

9ol FRIFEAICR o B2 2T e A G| AT (" FCA2 [T Pl
S 27 | IAaRe o (ol S [ A g« ©iee 2oy | 2oy A ERE
M edfSvicam 2fEbfs G @ TWitE WM sitam TeovEial ot AfeRicTa
S{fafbfs 0B | @ FA AT ST AT A (@ T ARTECR AN A e sifz,
=5, sew Tonfvae ARRET 2| CTe (@I 2Ited Bifdvl (FIC @F AN Q@ ol
IR, SR A8 TN €8 AGR O el 2| oAk Aol sitE Gio
SYHE ACF | G2 SYHT FeTT TR T (A 9F 2 € HRP WA A A |
ST SIFHETT A A #ited wiw [aafbe amifes | [t a=giom ¢Fea sitela
v fdfae @3 1FTse owg )| wiw e @ A efSvima S e 2emt
STER T ATT | (T #Iteid 7w e ¢Fea I0A8 ARHITO! SIFeTse FAC0 27|
AR 2l ¢ AT W TFe (o Ay 77od @2 @3 (AT AiEaR Qe
e A |

0.9 AGf—4Ed (Product — Concept)

ool FRIFEAICR o1 SoAME 2T 7o A G| AT (™ FCA2 [T Pl
RIS 22| AR S sfef) e @RIN— (ol oegd [ q [y AR o
e A | oYfE @ TeAMETR W (A ATE (@ IR ANSAN AW, O 2o — T
eifga e Rfen v gFfae I @ I8 (S T Teslifre 27, O3 76T ol |
wtafes yEeH (A0F 714) IO @RI IR A bz SIS TG AF G3%
IF ORI MR Fo! AT | G2 SN0l Foafe] =K, (oo € AT welR_fer
TR e e T AW GFel SHIE MT S I A CRE 7R NG S
SFEH 8 ARG GOR | CTe) 2LfFeId 210 JeIte I8 ¢ G Touwe @RIT|

Kotler AT (@ k@ WA, ©f 21— I A SIFEF ($oIed &y 3l g
AWK A T OB A 2 (..anything that can be offered to satisfy a need or
want) | 93 TGS 2ITIT WFG AT SFT @ ST ©oF 6q Fa I, 167 I
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O ORI 2MItTT O T2 | SFeHATF 21 2o (12 € A (AT ORI 272 27 ¢
WHEE A GHIee 7Y 27|

AR Aol oo fanfas a3k a7 oSt war (FoR sl EF® Toriforem el
(ATF 9T TCACR | (- AT @3 oo Wit ze—afe a@ere 2idy, aft qfFe ey
8 @t Y QTR Py | TuizFerEwel @RI G IS Aely | 9T TAmIfE
E W, T, @defe W, SIFE, 9%, @E, wfem T, afe Tepifn| AfFs sty
N @7 Toimiaell Ze—oRfS, CES, Ao, Ry «7as! s, Tgie
Fopifin | e ol N @7 Toimimafr 2o A AR R, e, el T
el 3ol |

0.8 AT W] (Importance of Product)

Ao 8 (Tl 2eT RAIT (@Y | G (I 638 ooty f[ifon sie wikfes
27| TGO (I R 77, el AfSHIHE S ofdy A CRIE (% Fcae oifwifere
27| ooy A ERF MR AfSPIaR ARDS w06, it dfiTa eiRuf$ e e |
ey fReledtaa AT A AfSHRe AT wwFg I#BN | @7 FESH [eiw wzwg
A AT NG $l 4=l 2T |

1. 2oy 2fHCE 7va1 A (Product keeps the organisation moving) : 2fef
AfsoE [ @I o7 A Sy T =i 231 @@ S =@ Ar At
TR TeAR, QAN S G-ITCIT TG APl Oreie] | Aoy Rz MG e
e 20 Tesive Al I6e ATF | Ay R AT S [vie IR
oze A T O ool A 2o1 DI AT Ao SRHARTHT |
oAk 22 fSDTE bel ACe € Mfad At @fim W @ wwgelel
R 2AleTe |

2. oy et fIles Sm®a (Marketing is impossible without product) : f&#iee
5 et @ o Al | Kot ote 90 21T (% FR2| 2T SIfEg
el Rl el 0 A A1 PR oAl KAATT MgTRg [Kotetam Soey ol
Af DT Sy e 2|

3. oo faeiee fteld @9W et (Principle element of marketing mix) : R
Tl MEE T Ty 2lfoD o Rster-fieet aitg coiteT | @ft 251 Ristelt=
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RifeT TAMItR e @R @0 FEF[ (G A [AGER o 7% o790 72
IR OF G2 W A4 SoAmlT 2o —Al |

Adj— (T Bifewt ST Y (Product—a medium of customers' demand
satisfaction) : JICIA Bifewl € LTAG BT AR 2N TeAM € Rwiteias
TE qH(R | A N BIfenl € ARG (O AT NTHE | (Fol OF ARG
AT HHI I, T A QR (O F(F W& ARG GO € s 23 |
GOIFE AT AR 90T STo | BF AT G2 Gifenl (oI T2 St
BIfZAl TG THRIN 2l SAa S0, [ACTT MG 2[cehd @iof A*ew
IR 8 RFEF T Gifewl Sj[0e 78 FCF | Ig© [oiel oLl IR IR0
(ol Sifemt SRR Sraea keifde =)

ATNA ANTEGE @] (Social importance of product) : #[TF @Fg (FIeT
IR CFaz o 217 1, AT CFae «F AR ¢FY AAE | TES ANE
IRITAAR— ! AT, T, Ao, ANEE A SNEEET=E AR
@ W (FA—ET oTF T& AN | [FoeF IS 25 ANCSF ARG (@I
G SIS S € ORI @l MeAF IR 4 |

©.¢ TP (3™ (Features of Product)

dfes Teolfte itz g R @ ate | @3 @RReii (Fors o
I | @B @Rl A0 IR AT AT 40T €0 | [T At ¢Fa @R @Ry
@l N Aol TEm—

1.

¥ A S@gNS (Tangible or Intangible) : #f T@I© Il SEN© TSI LFICAT
(S A O @RFSe o2 Igere widle IME S, STed, ©F 3w
Nz | SGHE ‘CRC T S[Eae Fe |

2. eIt (Utility) : Itelid e SACAIfarel AF0o3 203 | FF9 21 251 Teitaiforo

AFfere ol | AT SoIfrelz (Feina TS, SiweH @ bzl Goite
A | TATINSl (73 @Fiot ool Teolfre 230 O FRA @ W@ER AT (FC G
I I

(FOIT ATATH CTHITAF el (Capable to meet the need of buyers) : TN
Torfarel ARFCeTS OF FIERTO W AT (FO A GHIce A |
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wieffe AT TorAfae AT A AT FLdIfTOre @ [ @iy @2
WEEE fifere oG] (@O A@IeH GHIER el AR N I0e €t | Sk
@3 ARG GO AR AGT (Folte Tes ¢ 9o 36|

4, (@I &3 (Flow of service) : =t oK GO (@I 2 @ 9T (AT
CRI-2RICER I3 2| 93 G 2R3 (@l ARG (o 8 St 788 (|
AFOITH (Tl S (P A, CRI-2AZT T (T |

5. fafmtaeret (Exchangeability) : s (% (a2 [ AR 2, (F00
TG €TH | S 7l ARFCH [T 90T TIw =, Ay [l o2 RFze 24 Tre
a1 oeie RiTRRIETS! oitois @ el @

6. SAIICANTS (Profitability) : ey f=ieltas 9ib 24 o756 ZeT— (PO DI
@ AR FIRFRF | TR AR T AT ARFCOE 20 | 2T
A G2 (AR A AR AT TV I% 2T A | IR A =T AT
g T T ST | AR e 2T SRR SIS el | @
FOIZ TAMICE o) TAMTT TNZ (@I |

©0.v  9Ad] 2f7Fg i (Product Planning)

Aoy AR 251 ool TRAMCAR ST B | TAMS T (AT Ble] AT S
TOICS BIF A (I T #Aelf IS Ble] FACO bW 04 ([ AR T & ©Ie2 216}y
AT A0 | Ao AT AMTS THEEF AT IS | (FIETAG AT IZI94F
@2 ARTHN PO® I AN So) AREHRAT AiHre [l JRAET AL TesAme
[T, T IR, O JIZAT ¢ AR AN J& I A | Aoy
ARGEE AT A TSI Al G GFo A N Bl 2 =R SN e
Ay ~lfssmE fefe 2 wg |

Ao AR CFE (PR [N wwg AW el 2w famae

(i) TR TN FAEF 2IfqFF (Planning in respect of design of product) :
AT TN PR SRre wwesd | Aee dfeRitE eyfeRm e
SR 2T TN PO I € AR FHIOF e Gl (o
JEA| AT TN T AT e e widfe FF IEE I9Te T(F,
AT SR AN SFS, 2THT TR, 2TNF €& opifv |
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(ii) Io TPBIPITR AT AIGHG “AfFg (Planning regarding time of introduction):
AT Koo ey [fen A Coiw o7 I ao@ It @i wwrgs)ef
W 2o AP A TAYAT I TR | PR Sfewem Ll (g @&
T O Adre 55 I S Torgio I Al SR IR (@O
[l epite TR0z | fenik f[fen KEw ot S WeRy SAteiE el
Tofglol M RFE SAfFee= 2e FACo 2|

(iii) 2IToTR e ALHG 25 (Planning for production) : 2T @7 TGS
ARHN POIE (e AP SeoAMas I 0O T | AT T RO
SR ST I AGT ST TN QO @ O T | oAl TAM S
TFoGwE o2 ?f@® (CPM—Critical Path Method) Cof@ ¢ Rtegd w1 23
a3} ffen s Ata W (AF AT #12f St T [@Uz (e =W

(iv) WA FFIS “AfFgl (Planning for financing) : T« el A e Tz
AT G S ARG 2 | S AR owve el 26—
ST MBI TAMA A, TG R & ARGl LA S, ATl
sem 77 (Break Even Point), (21-351 e Sidie @ qe1taq ey wifapo
oY (T AN AGRA IR JARFIC] |

(v) 2o faoiae k@S 2IfdFF (Planning relating to marketing) : #i¢ =g
Ty 9ifdw ST oty siffemag ot I o @ Pras oz 3@ o 7|
Ay Rl g sAfieEam @I el Tl w1 93 AAfFEEaR A
IS, 2P € IV WET g SRueRa [dq JEAFE (reql 27|

o] SIfSFBEI FECe FTo @RI TR AT PR, WiFhs, R, 7%, Fol Toyif
WFE P A (@ 2bflere ot W Tea Sorifrel Ie N Pas |

0.9 9TfF GIaber A SFEe 5@ (Product life cycle)

vl AW g 7ffRSite I g Tl widie @Al f[igg @ 9wl weE
TN, e O | (TG G2 (@ GhE g ©f 3% 711 G 8 TT 2AToe
G (AP YY o [fen srEm Wy M wfeww &) iR ereehg SigEe [
GRbE AF | TN ARITEETR A AT AR vifzwl, #b, oz Toyifre A
2| O (I 2[R Bifewl (@I 9 AN 7 @l AR SR 8] (Il
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GF M €2 S A I @IRe W ARSI SAeiT SIFA Fce @RI,
(I AT TeoAme, 35+, R, (o ofeiiad (A Affore 26 A TR |
@2 R ARers foalt [Raws T s 301 sl = —(1) agfere wfaads,
(2) “tera oifEgm it el ¢ (3) aferaifrem e A=

AT GRAbE 2 M@ @ PR AW wreT wa Giafer e —

1. R G Fifre;

2. oy e f[fen tam W o wfeqifze = @2k afelb W Kot Tg Tgw

TR A B
3. ot GRebteR Rfem W@ smes gei-gf @,
4. oo Gl [fen W@ [Kfen @aa Reoew (@R e 23

NG PN GREbEF @0 @D MG O G&0e ol @ ba oiF o e
[ECEE

A @A

—> @7 @l

@a (Bi)

e

Togei | Tme | ofdae | e | Wi wW
— 1 -

AT GIFITF (T

T s

v

@fT (AT @ I @ AT GRIE SO I (AF SF 2 @ WP WA
foIta 17 2| 92 B AGa gy W06 =l s1effs Arww (A woptifae 2w [fen @
e AN P @Y T A I 8 @F KA (FleT SRpiEe T 2 (el
A FACFHCA SN S 2T |

1. 2efS<s B9t TAZeW B4 (Introduction Stage) : @62 261 T G=blEd
AT FF @R G2 T Teoma wAfFFgel 8 THAT-GF 93 wF TW| AP
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ST T4 2T AT F(E O (ACF2 2 WI GF W GR T VI I
(1T T | Y ATHH (A G2 T Sroyy wpgslef | IR A I Aeica oim
Gl SR Fce T ot wefle Aqioes I (Feit azel W FT ©IReT @3
WEE ©iF g G|

2. Tmw BF (Growth Stage) : @2 B o) GRRG(EA faoly B | S B
AT (TR @l 21 B AN Raagia 9 22| Keloamial s sicet
(TS 21| U2 WA A To REw 200 9T (¢ [Raw Ja Wre ACH | @8
W 2L SRR SRR 9600 9% I(F, O FA4E O) dfswifiei
I ATCS = Al

3. #f49® WF (Matured Stage) : TmaW WF Sfo@s IFF o) AT WA 2t
FCA | G2 B AR K e 2l @l 0 AT | F7e 7y ) efocaifareia
TR W G2 WE A [N ISR TRARCR (5B Al I AG AR
AL TP @ AR e 2| @3 B G0 4 Fe 29 dfscaifaem
CIFREN 31| AT 176l ATl 93 Beag ATF (0T 5E @O A
2| T USRI S T TS AT |

4. & BA (Saturated Stage) : 2l GIRGLT G2 T FIFNKR IR [Kofeeres
AT R I | W0R VEA (e [T Jad 27 Fce ACE IR Toa
@I Bifewid SR 27 A1 @2 W RERdl S0l erehid Toitad SKed
SR A R G BleT R 2| Reesi @ Sy [Rew oqéa (el S
ST [T de (FEce 2N A1 2T AN I AG TR (2
T 2 g wltee RO @A AT sivea I 1|

5. wi@ee 4t e ¥ (Decline Stage) : @b At GiRwbras wifew | @@
WH2 AT T 90 @R AU A (AF TP 2 | S Tgel AT (FFCq
Sl ToiElol W AR R B 9 2o (R T PR (el 2 amel
FCA A AT RS P @B WF FACAN AL @ FACA T 2| 4
W bifevl ¢ yiEelm s w0 okl s #itee adfo wigs 27| 99 e
AT R @ 00 AT G A0 O OIS APl SIS T 2N Al |
soifs AfSHITTR FITT T ST ACF A R TATE AT oA 7=
T Y A
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ot AT W [Agfged—ad (Pricing of product—meaning)

oo sty Riewem efons @21 @rel [Riareites @ 1 evie I Sitse 0
AT | e v e o @3 @t efemm ooy [etem e oF
Aol i fdfzel gl A@ooe (Fa oA ol =1 R (e IR gl
g o1 v dfiae R e | FiRe v e @b Ae afeuied S wwe
267 SPTSY TR ATY | (TS IR (g wiw {qefizel eieml @mg #{1F | «Ited wis
e e BF 2@ AT @ St Rt ey sge 2@ A siefs FFoa [0
SRES ZE | T [l (Pt oiteia wiw fdiae w<fifes wwg o)

Rofeitas o7 ¢ efeRitT o sFce e fdfacem @ e @t T ot [stel
Rt S (PG SAMITTR (G Oral A 11 | TF© 9{Teid Wi efSDitTs Aiices Tol
Ao @ AT delk RBIF ICH | FRE AN GFMCE (TN O IS AL IS, (ool
QG AT Bifevid Alce J& | Wl AThE (Wb R vt S92 feq 33 | s
@5 REFwa Tom efovitas A (93 | 9 @2 BEa o s ca [stew @
AfSDITTT 757 o0 T SItera Wi el @ @ A qF e AT @ 9
wife o7 57 T4 2 AT T GIIE (@ SR ST e 27, A A
(@SR ST SET T (@ 4RO SIS (OIE OiF A ANGPPe ZH | AT A
fdfacem cwta MaRee ol [E, @ S e Al Rew sa dfswm wfen
TR T A, S[E (@FOR €% YT M SrEge 2 Al O3 26 SR Wi |

0.5 W A Ty dfared ez (Basis of Pricing)

SATOR WIS Al ey e Kot a=egiomia @3l el Jiw @k feRi s

G o SRR T S| G ATHF w R (R AeE ATl e

FACO W GR IR0 N AR Tog e @ s g Fa0e 28| #Ated 67

i @ foal (e Ratma oig a3 3% a1 27, erefer = —(1) 99, (2) vifzw

8 (3) AreE| ww e g foalt A sl A 8 AT SAfE |
QafeTts TSI SItebel w1 I

1. Fu-fefes wiw Rffad (Cost-based Pricing) : @2 “&fers (NG Tesive AT

TolE ATGR APl (0] I A 7w (27 91 22 | e ooy Reew e

JRE IFAIcaE (Recovery of cost) AL A Ao g vl wifers &3
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G g el =1 @3 Amfore v WEReR G IR Aol [Resel
T W, @H—F A, AR, 7 W, ARSI 7, [Rew ¢ 3969 53,
If%F 7 (Marginal Cost) 29I | 2Tl 7% JRSRAE GHfae I ©IF ToF
e e e @i IR 2t I-Tefed oy A v Ale IR

2. bifgwl-fefes wiw i@t (Demand-based Pricing) : @3 *&fere vifzwt @ I
Toacsg fofe S 2t v & o =) Wi At a7 SFemicas A9
SICE It BifznE ToiF o3 07 v 723 S 2| At Atei| vifzmt I
@M A SlRte AT v (@@ S 2, S bifeni sAfse w5 AR AT
VIS N A 2| YAV (A (@ ifRwE ey (@ e =, w0 @ e
et ST | e @S ¢ YAl A e S IR S [
I 27|

3. Jwe-fefes wiw [@fae (Market-based Pricing) : JSIE ANCANAT 2Itehd @
v Witz Ok o fefe wtae st wiw fgm s 23| s dferfarein
S GOIFZ 20 N B 31 27| @& WAl 2T ST A= (market
study) 1 2| SR (PG (CA I e Jeeve by w0 91 by @ roe
AT SEDRE T 2| Ghol FOURE O[] 2if¥s S (marginal income) €
A% A (marginal cost) T2 TSI I |

©.50 #telid wis Feffare fqran; fTwwiz (Factors considered for
Pricing of product)

oIt W e oweg (e REeEE Tr sEilRe ewg e 7m, el S
SCEAGA Fa =67 |

1. TeoAws 1 @ R@CER & (Cost of Production and Cost of Sales) @ 7Tl
i fdfaceE cRea st Sedive e TR [T ewg (el =1 AT
ool 9 WRREATER (FCG & ¥ (Prime cost)-dF AN SoAMaeiere AR
(Factory overhead) ‘€ e*Pif« #fR<5¥ (Administrative overhead) (X% ¥
Teofve 5 R 1 =01 G TerAma R AL [ € 5 IS {53
(Sales and distribution overhead) (% F5<CeT KPR &0 (Cost of Sale) 7Ne
I @F M PR S9F @36 g 2@ ae (R-O-1) @9 I AT

Ty o w4 =)
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2f STt #iteia S (Price of Competitive Goods) : (FIT 2ol wiw &=
SISl AT STt 2T WIS IKEFE O 2T FACo 2 | FIFe AGH 255
PR [T AR SRS ACe 27 SItH Wit A0 Ao ais Arsepysel
283 AFAR | FACeHT W @ 20 (ol [ Aoy [re Senifze = SRR
ATHR W I 20 (ORI AT W ARCH AR AT FACO AT | OAR
AT W g3 V- SRR 26T SR |

sifwta @ifasie (Magnitude of Demand) : 2ITel< WS IS 210 Bifzw Toig
deppelld W7 I | AGIE AT bifenl @ et @ wite sief [y
I | MG AGCA Bifzd I ARFCE € ST Wi (@ AR Sey SIie
e 2@ Rl vz | Sodik biftwl I AFCE AT ANe T A AF |
GG AT N (28 A SIeel e et €2 sy A ol [Kw 2Iteid T8y
i, SifTve e € TSIl Tl S |

2TNF QA W @ THATA! (Quality and Utiltity of the Goods) : 2Tl
ool @ ToIfrel ToRe AT WM WET A1 AT oo W
O 2 @R Soifarem I e (Extensive) 2 OIRE ST W @
2CE8 (AN TP IR T | e 97 Redle w@gy Ay [t 472 el
@Al (R | SRIE SIS AT CFCG SeoAITel RCE 2Tl Wi fefiaees wihifs
2N =T T T | AT o € TATAfTeT Toiw Sy weag A
v R Fare 2|

TerivtFa I e (Expected Profit) : ol #/off Teoivel 03 f0ea (SItaR
Gy Y, REEE NG I SR S| Sesifns steff (el bifenl @
ACAG (ORI Ad) RFw 20| o @3 Sesime el PR o
TAMBIE YNGR o &l 00 B | (e Sl #telal 3T i wis
fefiace TR TeAMRE IR Alee [bl F0o 23|

ATeTF @Ffe (Nature of Product) : 2T N AT eFfox ToRe feq 3 |
g A itz A TeAMS AR TR AR BCT € AW = 4032 [rw =7
TH—log, grel, 9% Tt IR [Fg 2145 Sie ARE TRt ooy
(seasonal product) I&T T, (TIN—grel, FFe1, CNELIF 2917 | @R 2{e) A=A
TR Q03 Cof T Reaw agre (AN =l S e e, swE, CGTIEbIR
Tonifn MeFiteT) REFT 201 O DR stel] TAMCT oy Jorxw A T2 40
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7.

8.

oE AT R Reww 7 @ AE | O @R 2taR 7N @375 @& 1
23 | IR g #Ates SIeIe Koo FRieme #ites FIeie dgfefes (seasonal) |
2 HGMET IZEH G0 [iE A9re (/e AR T2 G qego ALCe 2| G
TE GF @M AR ARG 2, SAVE-IR I A7, I I oim @R
AT I @ A oeta 905 |

fawm M (Sales Policy) : g WS Fo0e @RI @ o w9 [@w 7(¥,
T 4 e 7@, 9 T e AE Ty wlde e 2@ | FRAE AR
TN 8 LT Ao [aw 27| 41t REEE (0@ i Seeemel (imiaend (Debtors)
IR #ICC ACF G g oL SqmIf AFNE SR AT | GTORZR AT IS
1 SR 1 i 1 e A S | B i [ T B P 2 | S
SR N Nce (@ RERE N @ oo Faw Ao g7d Fere A as
T A B

9+ @elielt (Channel of Distribution) : #TeF WSl AT I ANSAF aFfod
Toiae 187 FA| I0 olice T2 AT WA T© @ 23 ST 7w
o (@ 20T | ORIE R PRI AT FA B ACHR AN A Z | AR
& AR 2] IG el T© A W SATHT WIS o (@ 2| SR ATF Wi
fadfacet @3 mfbrre et sace =1

9. A fmget (Government Control) : #ICeF WiN WfATe™ (@ 77T S

10.

IR THCH P G N fgmelte (wea fhyg Ao e o g w1 @
@ S (g @2 Aife @ fuHel dwey @RIt @2 it SepitEe AciE
T g 0o oW W GONd AR W SRS g FeEe |
@ANT— G 8T, (o{Ge-feree, AT, (@ eie! 2wina (g @3 qife
A2 (el A | oAk fhg [y #icela (3w WAfEe Wit (administered price)
five foaw wwg R

(FoIq TIFIS! € TR (Purchasing Power and Satisfaction of Customer) :
ARG I AW (@ Totae Taaefed Tom oy emie 51 rgs [elemaidics
(TS F(A 2T W (A (FOl IO N AF @R AN @S 207 1t
TS (Tl SPTES 2| I S [oield (Fol-(Ffe, (el g T
AT SS ZH IO AN T | GTee (@ A Ay Rl A 2@ o1
A (FOIE Tl S9N B T [ 27| @7 A 2/ 7riiFe
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(T IFeEere AN (perceived price) TIHIF (BB FACO T(I GR AN WFCe
T (FACS TE (@ AT VN (@ (FICASIRE. (Fold QReSe At (A0S
QM Al 2| (FoR TSl @ WERd [l [Reasa A I oica v e
A 70T Sy [oleta ATey Sieq TS 20 ATE |

©.5% Ay-3Ey A win A Mfewg@ (Pricing Policies of a

Product)

AT W el Toim [eitn oime ol Awe efewitn oime W s

CTE iterd wiN [Rdfees cFta R ARGTS! SRega F00 3| @I 20 %
Rdfacem owca Fodefs s (ee val = @3 MifSwle FEHC e T &)

1. SErsH wi-fffaet S (Penetrating Pricing Policy) : RIS FoFafeT Tom

AT Rt @2 TS oz 71 21 @@y AT T @R (FolR AT
QS AT DS WEF, CTRg 2t v gl T 2 A0S AGICH AL
RGeS Al FOE TITe Mg @R AT e Siwal 0 e 21|
@2 ST AT 6T SCoFFIFe T AR & | G FCe AR T9x Ay Rpza
ACA WG, (@Ol Sgerey oGl AR ¢ el (ke = AR |

. T o wi-fadfaet M (Skimming Pricing Policy) @ @&l S-S Adiere

CFHOT FIFAEE 20T (product of monopoly business) CFCaz al T |
A ARE T LT | G4 2 I @ A AN AR (ol Ghel (e
ST AN @S @ 1 2 A0S TR [INCIS 37 T BI SNeT | A-EerS
T @ TAOPTE (FO MiS o (08 G=wel wAtela v foffael a0 =5
AT (FOIRI W TP (FCA SIS W FCH | @R AT (el [Khe) A
I, e efsrarfarene AE | Ton AYfET T Tg 8T, AT € THRGWMA
e fGfepeiaing (Fa @mel eu-Aifen T 47 @M ol IR

3. qea-ww fdffae S (Market Pricing Policy) : (0% T4« Sty SIS o]

QT O 2 AGCRe S Afsrifarel (rl A1 GFhel TP AWM AT
G st Erwd RS I SIReE S e AGRCE FRgd s 9|
AR oo o7 A2 @F A @ AT A 2 Ry =) e e
JAZ® G2 N (ST (FCa G AGIF YeT (] AW oL @A
G A IRUES ES P (G EIRE L BE DR (el
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4. AF-wfEE ww Gd@e WS (Market-plus Pricing Policy) @ JKEe® SRy
aferfarer (Fa Foafel R 2t (g S-S qen 2A4ba To1
fAdflae w1 231 SRy gl (e AbE Sl Koy A et | SAenfh
I ABfeTS TCA R FeNH W TeFB @ Aol B0 (Tl SeF A WCH
G @ v frce e 23 3k ASR-SfeE e oAdiba v MR F@ |

5. qea-fy v M=ol Sife (Market-minus Pricing Principles) : (9@ #Ita&
3G+ &Nt (channels of distribution) (RITH, Ot @3 L& “ATeh Wi fovsfiaet
IR | AT ol T4 fery [oifel SRee o) [Raw 7 odw ol
AT AN SCAT T A Ay [RFg FA00 M| SN AT A 0ot 206
Al ReAT-RFE 46 I ZCA AR T SCAT I Y Aoy [y w4l 2|
(LG i (B I 3 A |

6. =y cxifeg wiw fdfaet S (Full Line Pricing Policy) : g S @it Il
G ooy oA FA ACE | @B AGefT GF WolRw ARSES T 2cee
S W G0 SETF AE GR RF Jfare 2==>E ARirel 36 |
OFH (Fq [oATRR slepafem W @sela iR I TS (@ ICA St
N W A SR P 20T A @ A | 92 Sifere wi Wefees wee
AfaFed Teimtrd (Nt Rew ¢ @ @fe 7«32 AT |

7. A% A TrEewre Wi e S (Right or Fair Pricing Policy) : @2 Sifets
stes i N AR SesAmcrd e (@ ST AR ' (oW AN
rre o A 22| Odie Tesiinss Ate Sl RiFcaiige e ¢ Jiea a6y
AR AN GIMCS @ g8 (e & (Nl Seicel Fide Ao Ao 23 widlie
(FOIE ACS AT & (@ o ee @1 &= @Eivces gig (redl &)

8. F-fax Wi e FifS (Cost-minus Pricing Policy) : FTAI FCAT TAMSF
OIF Hioq AR FACNF ST SCehT (G TV - ST 3 0T 910
R 0 | AR SRICRT SRR @ SR I Je-[WRE (capital intensive)
TG (a2 IS SRpre 7|

9. -y v Fffast M (Cost-plus Pricing Policy) : ISIE @7 ©lel ¢
@2 Tferes otd@ ww g a0 271 AR Rawewn @ s @ IEE
AILFEE T AT I | @ TAME OF TeoAe 0 TR g are
@ A TR e @1 AR SRE Ot FREnE ToF [y
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Tofn fog oo @ A cole i e | 92 dfelb cweag [anen
AT MG 21 [er a1 =21

10. RfTanem S wim-fefes wim @@ S (R-O-1 Pricing Policy) : FFa=
FA i =6 7o PR R | SRR @ 2w o q sm (el
=W oFe @ [iEiee Joe | A @3 ere [Riwe @ e
Trmeely | @3 Gifen Sy 2o Rt Soiw Wi e w01 At S
aITeld 0% T4 2 e RiFs o B9 TeRy 9w (Aite et
PGl SpffR A1 2|

9.5 ATIH

Aof TS @RI G §F I A TEJ PSP STl TEq AF @R A
CRI eMCTE el «AE | 21f A ERR Mo fwit «fabfs 9% ¢ @om oY
Al | S (@ ASDIE b AT, (O 2T ANEE wFge AR @TY
AfTe (@I g2 gl @ gk @yfesrs s, At viftvl GoaR =Felg
ARTET G HLACE, TCA G2 ACIT T2 fasae! (@oitia Iz | (1R ol I8 @0
AT 2T T S AF @R AT Foufe] BF Wy, @H—8oAZoT T, THI=
W, AT W, TS W € HRE W | O Ay Wb (wea (@ e [ qre
O M Sy wweslel [RE 2e AT W | G2 SierE v e @i eioe e |
Rl AT (w2 FFeEc v s @ S ol [ ol Rete
PR SR (@IC SAMITTR O (7l AW | ST AN G 2931 She A (T
YT FAE AT TN T G @R AR 2lfowen AfSUima JwE T ofwE @3k
Afediace «fitn e @re TREel wE | T Remel @3 O SitEHe I
AR |
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©.59 SRt

¥) Jovigw fefes epat

S

oy

9 |

81

4

@ T #iter foaG @l AT | Npd @G @2 fon ANaF TFTS 72

F) @b T@Te 2o q)  @f A oAely

o) @it e ooy ) @fo FFe @oFrg Sy
F) T B ) oif3e B

) TS B q) (@A WEHE

o (I RAEE @77 #Atel 7w 7 w7 =12

F) IS I q) v eifFee

) (FORF WP 35 q) (St s

@ Awere (AT TeoAMe AT T LA APl ol B #Arelst v i
2 OICF el |

F) AwE fefes ww fadie q) izl e nm e
) (e fefes wiw fadiae ) 7 fefes nw fadfaa

I 2O AT Al (RO O (X WIS SRpie I 2Ite v el
OItF qCeT |

F) AGR-fN 7w fTwmee e %) w@eeq wi g Sife
o) S corEr wiN fAdwe Sife ) IAER-wEs ww N s
Q) Y e

S| Ay IS Qe W |

3| ST 4o @y Sra e |

© | 2%y AT FIF 0T 2

8 | SCels GRAbEF TECO F (AR 2
@ | AT GRAGCER TS BT 2
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Y | 2[Ced F-fefes ui fSdige e acer?
1| eiR-fofes w Wiz @0 F a2
b | STECSnt wi-fedfiae Gife e
> R o v Wefiwe Sife (@ cwa eicael w9 8
so | JER-wike ww e s qere F I 2
) W epiE
S | #ATeR Akl [ | #ire M Srar e |
3| Sef AN CFT (@ K RIW @ SR G IS diRell e |
© | SACOTS SIFIST b TACE ST e |
8 | #teiE oy e fefesmz F e
| =lterE wiw fWeffaee Kooy e Sicetba e |
Y| ofter o e TfeE SEbal wwe |



«&% 8 O fQoleW @A (Marketing Promotion)

o
8.5 Trwmy
8. W&t

g0 folam epg—edl

8.8 favlom emiitan www

8.¢ &M (FMTe ftany fAEwpR
8.v Twvm—te

g.a fq@ota sleo ¢ Jw

8 fI@w eme—ad ¢ vt

8.5 & oMtad (Fwern

8.50 A

8.5> SEpAtEe

8.5 Sy

G2 93730 (AT fTRfefie [ag TicE e st |
o ¥ epitam uiedf

o 5N ePIited wPg

o 7 PR (MR Ry Rz
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o REwotag Sleol ¢ FfFe
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8.% &I

TRoAME € (FOR W ARG SCAF 2T 8 G0 IRGEN N I 90T
(Ol MO 21 s 787 2| G0 Fwa1 [ofole I</BF N0y (@ eorefe] I8+
AP O TH—ADF 2P NG ADF 5oy, AGF W, AT ST @ ARG A
(TS HIRAE FA 2fewrfs| Tre W siof At o[l oge Faee (@ of [{ifE
@ G FA I W A | A Rpcag 97 I 2| [ 2w @3 Fieive 9
wiftg 7| s 25 [oleda eoitEa SR s I M0 ©2 el T8 2 @R
AR (ol oo I AR T 0o TR =] ek @i 2w @b aerw
egt | ot e =ivle @3 s Rew oM Titde qiRdl el 2R AR
MR ASRY (FOIE ARG, BifRwl € Sples] s[5 789 23 |

8.0 f7de e A FeedEd—=d (Marketing Promotion—
meaning)

il Tem SR Somtas Sy 7y fiel @ s filwel IF% g perE 20
15 G I OS5 o i ) [ S ) B 6 B o W )| S B G ACI G I ) ) o B el
QR Tidffe TS @ (FOF W GF0 IAFA @A I MT (IR @
Tl | TG S 7 @ efe T ¢ ey 2w @k G SR alfswifaret
B 2GR T sef [l Tz Gioel 2 TR | SoAME 8 (Fold &) ATAG
SR 2R 8 GIIs R AN TR OIS Wt Al SACE TGN Ay [{ielea
A SN B T Al | PSP et “caaitate Sete's Jo1 271 sief RE®
S @2 M- 8 @ 7Y ATl AGE A FAT AT AT G
AT (O T, SIKE AT 21T ToRlew FAF SNe 90T (O | IR (@Il
TeAME T (A Tl 2icl) TAMA R A A A 2SS FH SR>l bl
I #Iteld eI <OIce AHS 2, 4 OIF S[*I2 OF MRS TER (TR
JI0T R 7 FA00 2@ | OF @ (A2 2P Fiees Tea 906 |

G2 e (X TRAWE 50 TAM FCH (PO 2ATNGH, Bifenl @ S GOt
ey | 5 sty ReleitTa ¢Fcg @b T W S oS @R @9 Al &, sien
TAMCE A Y TLAMCHE WIRNG (<7 20 IR A | TG Jeoi [olele (@Fol- (e |
AR TAMT AT FEG 28 (FOIWE ARG Gl GR ATAG (I Gy
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(I, T, FCE@ GR F WG (@Ol 20T 21T O Sl | @6 7=we1 [ote
JREF W (@ ol IEAN AE O TH—AGE ATIT M AGF olely, A(GS
AL AL A [rw ze w9 Srmey [feq i+ oite Stz | O3 IRk
G “UATAS FIHFAA @l 2 G ARG (FCa GG el 28 effid foredet |

Syl sl PR (R @ fitam SAmie i 2ifenim JeTe b d@ia—
R@iow, Ifere ey, e eT @R 26 € Gaor»iF| A awma T A=l
Wme 2o |

1. R@@#M (Advertising) : (@M I 2IT-AS! TP ACAES g™ 2 [Keal=ie |

@% @F @A SRITGEST TPl IR PR ATHR A S A CRIGE ([FW I
T T GR GF & o4pF wL I A 2|

2. fq@n e 9t fReem @iw (Sales promotion) : @6 &1 21 A ORI T

I T (FOIAE FH-GEIT TAR ewie |
3. gfere T@Fa (Personal selling) : Afrweiaie Resesizg TN TS (FOITE

A Wt @ o4 Rew 377 31|

4. T @ @B1A (Public relations and publicity) : (Pl @R 2[R SIS
Te Fre @ f[fen gm0 azd = 27|

GF AL T AT A GO AT S FE | 2 e @3 Avew
TomT 2 AamfE faetem (Direct Marketing) | @2 I8 (Foimd A ©F A
GRTCFT TEIN THIRCAG, 2-C61, WA 29l ATFS @A Blolg T 27 ¢ S
Rck i o B B R o R R BT e ' o e e [ B S E N B e (55
T @2 A GFIEF TAMICTI AT (rdl AT | SR IS TP [ {ofele At =i
e Rl TisE ey 20| OF e Aeigeifes e et e e
g sffass w6t @A AR

8.8 TeloN @Mitad w®g (Importance of Marketing Promotion)

st e woiw 'P'f6 28 'Promotion’ Seffe sty e Al sepiige | IS
O eferafie AEE sy e e [ew = W) A0 Reae 99 Fa0e =1
ol 2T @2 FIEHE T WG (7| G0 S, ST 77 T FAce2 A




60 NSOU e NEC-MG-02

O WY W FACETE J IGC I FACES Ao it e siveq w89 7@ Al W
a2y Il TSR (! A (SIS IR 90 GA T | TEO AR Ay A
(T A WOl elfeiz za Rslee ePtia | Rsfew emitas ae foaieei
O @ IR—

(i) #ITeTa PIseTet Ao ¢ #Afaffe W6/ (Increases visibility of product) : e
Il ORI SV 41 2 REER Gy | 5o R 91 2 [ele Fade 20 20w |
Ay KT 268 7ol S 7HCH A (FOIMd SRR Fql | 2/ AHCH
1) I S e e B o i e o S < ) B (A B e e [ B s 24
o | el SATEE T AGE AT el ¢ «ARiffe it (o 23|
G FCE AR AGIT Y T 8 A [ AL 7o 2| wig [Refelers e
T T G wFg S|

(i) Tz 2R e oIte (Builds brand value) : 57 I ERI S o
2061 O AT 9T ST | IS 6 0o @RIF AUl @ M e #fbe 23|
@ A HARDRE AT TIE (FoRr [ BHw oG T I TE ATH
@z 3w 905 | O #ite 1S +Ifbfe *Ite (o cFrae [Refe e wwgsd
O ofleT 1 WF @B ARG oitT Bote Ay Releme Twet =71 ApE @
GRS 2T TS AR WIte 8t ANCe IR RN AT B |

(i) =@ Jfw B (Improves revenue) : “Cehd R@w Jface [siew eoR Rex
SRR AT S| AT @ @ 8blE A T 0 SR IR
O 47| s Rz (@Ol U4 (@Rl AT | @7 T [ I
q% ¢ 2SI o7 I A | ARG Testiv @ [eiel (IR s
PCF € FANCT AP =NCA |

(iv) efetaifem cisife (To compete) : I5 AEE ©OR eforaifae W
RoTPRICE oo [em Fa0e 2| IR Ao Teoims eiid foer faer #ely
A i Tofe @ 8 o REws o3 I CReR [ I8
Rvleltam FFo7 (Fh | ATORZR ATOF RAapide. [vfo e w2iel
@ Od Ao R s{ (e I BBl I | &) ATASC Ol 2[Ted W&
(FOR AgVE [@FE @6l I @R (FOmE wEe @ s aend
g I | Koo 2w FEI ReAaalda St SR (A0 S e
K e 2R (@l FMR OET G| 7 AR Rk AeEs
gforifrel (IFIRE FF ACol W@ oe FCo TF 27 |
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(v) TeReTSE ™S FCF (To educate people) : Rl @oiF F0b (Foina
AT AL GEPNIROCRE Aol TS AS GWolw FCF @ 2T eFhs, eI,
v, IR [, o) AR AT T [ SRe FR | HAey ARRIER
AR, srifadl, T RS AR, TR e et Ter wimE g
GEPNAIRE So FE eRfeaRe AT |

(v) (ol ATGeTel SITE (ofeT (To spread awareness) @ UGN AT [KB5 o{os
2ACF IE TN IR A (AF A G2 (&R ARl 2N 7SI | (ol
ifon a@R M TEEl I @ ST AETes I W I @R AhivE @
I ¢ fEE dEe SFel TR 2 SR el Aoy AHEe AOR 0Ly
@ €T, TN, JIRERE, FoMa [0 JIRT FACO B, S AT
OF TREIN T SCe AT | R @oiim O ST (@FoltE GtaE
Y T T UF 9T FE (TR NS O F(F ST | TP S
(@Ol AGOTO! Ja (AT AT AT A ©ICe 27 =R CICET S
Ay Rt R swenl 2 )

(vii) TG Je (Employment generation) : Rl 27 foqb Toimie W0 2Ite
90| e zot Reaod, Jfere Rem @k bl ¢ Tpr=iF| [Resg @3
ST i JCET ol 2N @R @B I dpd R @R IR J& ACF | S
Jfeere e whifore 7@ A Rerdan MRkey Reme 3e s
Y T TR e R G Wiz 301 2bR ¢ Geprihe -
R Gk e F0e AR I | FoqR [ole w1 T2 AGEa TR
A I PR GR CIRC 97 ORI WY ARACR |

AR &1l I @ Rl o7 Koo Arersies Fare wmgs)d Nl offef

I | O(F G2 g AR (@R R T (97 03 @fer 291 © el efsrifem
S, AT A, ST AL € Aol G W |

8.¢ oA (Fted fatapy @@ (Factors in determining

promotion strategies)

@ e A2 wEprRe wCH Rt Afor@iNioE (A itel T T MV =W
OIS (S I | o) Reeitad CFeg P (S 2o1 (2 2IfFesl T SeprRel 6
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Aoy R Teraren I w11 MW7 | AR (St [Keaw [Ew = pRfs oAy Al
G|, (Fel, efo ¢ 3BT e |

1. #¢f Jf @A (Product or Service) : % Il (RIZ 267 REFER @@ | AT
ggfon Tof TR (FHeT SRR ST S| Ay DAl (Pl 2N
Relom 2R FJide | @ Adi Im ooy IeRl celald 27 eiRie
R@ioltem @ s J7Ze 27, AGT Joeel 2idy 2061 Reasita N oy 27|
TS (ST (Fea ‘st oidie @fe, Gffonm oyt I =3,
e FEl 2o [Rewiolm (real 23 2[@-sifaa |

2. (&t (Customer) : (FOI2 2 KA (¥ FTHZE | (FOIF 0 71 TRFER
A A K@y e ARPEIG ole 371 (@O bifenl G &= €
TIGACTT T2 TG ) TAMT FCH| JOAR e (FHCEA (TR
AGW-S[oW, D, TIFAS], SR, S, Tyl T97 IS [aw
0o 2| IR Gefed Tog [l et Awer fTSE I @ @A
(TR HIE SIIAE AT, slo AT (12 (T2 ozl T 2|

3. 2f$¥iN (The Firm) : 6w Ao Teomeaaid efedz o sy Rolia
dfstaifare AT =71 @2 efsrifrer Sa s AwE AfSPaR JAeE
To 97 FCA| PR (TR N AV AN ¢ SRS T (ot
BB I T TSR PN (T G=iol 26 The AT AfDItTR N €
CRYS (TSR Foew 7 =

4. 3%+ @aid (Distribution Channel) : “TF I+ AlANe #ey [olaltaa (e
G el R | MgFTe AT oFfon TR ATHT I el o7 R |
(T, SGHIET 2[0S CFCE A5 Aol (0 (RIToT T | SIeiey WA (A€
AT 2P SR 359 el 5% w4 =W

8.v fqmvim—mwEst (Advertisement—Definition)

TG ol e, oyfe @ R@ioas | K Toq Toa o4 TeRe I(F, Y& oo
B 212 I PO, O KA w{ely ST WG PR AR (R | TGN THS TZASTON
I3 8 oA GROEIER Sy O USRI IS FIRACT AT AR
67 I R@Ta Toig| FRe sef) [oAelt ey a1 (ofte el o wifee q@i
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ACS AT 1| [e@io (Foi@ Fig Sip-aT (g (read wiftg 2429 | IO
(T T 9felf IS ToFIAT IS Al BIe] SO AGIF 40 ARCS Al AR Al
e T [T Fge! o2 fdte o3|

ARSI ‘@ 26 o2 @otma o e’ | Reavitag e i) s
fifen o TRy (FOmE IR ADCA | G T 261 O W M ST
(FOT dFe (@FoR e T b @oilm et AR «fe=el Somia | 25G!
Advertisement *%% ©&a zaE I *% 'advertise' (AF T O T (FATS A
‘(R (To turn to) | Retaa wifeuifa o 2o ‘Gaaiels [eale) el A G
el | Feolfereem Resm 2o ‘Remena s |

The American Marketing Association R@I?(7a @ ke MRS © 2o :
‘AT AR A, CRI A LR RS e ToFHAA @ oAbl |

Rt Sioid @F6 el 20— oST IS oia, FRI A 4T IS (e
SR |

FetEaR 52 Reeioag ske fte i aete Reasm 251 @3t Joam siLtafess
Toimiw, SRl oy R aftz T/eE @ o, Redme sdpef o @ =0

('Advertisement is a valuable economic factor because it is the cheapest way of selling

goods, particularly if the goods are worthless.") |

G| 23T FERACIA ACETCR Reaiolq 2o TgRa Ao e’ ('Advertisement is
the window display of satisfaction') |

TAET @slE (A [@emg @R Iy oo ¢im eref z|

g [@ioe @ Affers @ e, FFd @7 A L7 Tow SR | ABIE
e Rt (e Adwe @2z |

faoe R@tsim 2o Tifes | Rertm oFfs a2 @< @ &, o @i
JfeReEg W o/ @ a0 27 1)

vome REEola (Fg @3 T wiefie e w2rez bize wa aF|

8.4 A7t d ©iesrf @ & (Significance and Functions of
Advertisement)

T Poleer @1 2 (@it e faeasiies | e Sl ol g g Tge
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ey B I, T Re@7e @12 9B Al AT IR (N2 (T, O [ A
B T 8 AY T Tgwm S| AT SRl T@I A ¢ Sifenl g T TR 410
Fe-3 @ I AF | G=ITie [e@oe (Fol 8 TR 020 @I T
e T I [Re@eiea ghe eae Foaf 25

1. vifzw! ‘aﬁ‘ (Creation of demand) : BRT (FoiF FI(7 K@ T& Ao FEH
OF AV, GF SEe | Keaiom ey 79{(F TR O (O] Al (FoR IR
R O @ AT ARGz, Toaifrel, wdled Toi S s s
vifen 98 <1 @2 il IR e SRATe A RErs +12 J5% 27 e
FIFACTT @ <G |

2. 9@ @ 3 (Increase in sales) : R <30 2lae 7% 261 2Ite0F R I
41| R@ive NgEE R Y IS QR (Ol € Ay T Tga 6 |
e @ I Rew-3aa a3 =feet ¢ sz aze 2fsam Rewa oo
27| e g @Ry W I A W Ie @Ry @ I [

I Jfamcoe AR |

3. oA 2[telid Togiei (Introduction of new product) : Reew ¢ 2f&s Fice
o) Tom St fEE @ TeoAe WorR| G0 w9 Ao AR Tl
FAER AN AL O RFw @z 27 1, FIFd @ #Iea Solifaret 710 @o
(0 TS 5 I sl W e B g M B < s (| 7 | o s S
AN R =23 911 Resiod T 240 AR ¢ (@old A ~Akibe w7 ¢
ACh BifRvl 38 T R 212 5% |

4. TeAW-q78 @A (Reduction of production cost) : RGI?IGa T 2t Bifzwl
IM Terted Jm 2l ORA AT 919-Ses{We (mass production) B =T |
GFATHCG ATTS GNP Teoivel 47 fAf4’s (Law of deminishing cost)
el AN AR R 2T BRAW R PO ACH | el (ol T Al AT
CACO IS |

5. 5ifzwt @ N Ty SNy (Equilibrium between demand and supply) :
Reaisie sifaar 2 07, Siftn kawe S ¢ vifenl 3fa 031 FIEaF @ wifgd
SRR SrE Q@ WReS A1 GF T Bifn @ @9NEE W@ SRPISy
T | qERIRS [eesd qreizs vitvl 7@ FaR QAR @i dees
Rl (7, A S GERIRS S WOIte AR |
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6. (o T (Safeguard of customers' interest) : Reeio ffeq Teoimeea

10.

ey efsrafarels s S| O efsrifareln et (FoREl Rt jiE 27|
el (Ford TR e [ReR oy mel &)

. FFQAITA] J I (Enhances goodwill) : R@2TaT FCET 21607 € oo Tesmd

AfSH FHCF WG GICS AT ¢ Falore Reaoiag Te @2 Jesf s
“Affbe TR AT | IR 2o T AT, TS T AT | FHA 2T [T
TS IV W G LA SN 90T T Y AL A 21407 € T
Tre eifde ST T |

. SO MW (National growth) : @3 (@ wier Taaee [(fen faw wfive

AT | SR T 1 el [ ere gt arE Tom MemRie—adtafes
ot ¢ Mgior e | Reev Sorm (Faz 4@y | s [easie otaa
T g Hifewl AR MATH TeoAMe IR AbeT AT ARRY FCH | G FCe
Tox Tor el Ffre 23 ¢ Msm weeifs ¢ [ w0b, A wLtafes
AR TS| SRE SeRE e a3 e A &g aR 97 kgies
W (FICASIRE. SR 1 AW 1| quiel [easi Mgios [JAem s
s el |

. GIIa@id MW 3 (Increase in the standard of living) : Reaitaa I GFWcs

@ FiEa [P el 341 SeRmE [elee @ie SiE @ 5| #iea
R el g T9e IR Ffre 23| SRaEaE WH ST &
YTAGAR TPl TPl e+ ARG T | 9 T T2 NGRS FORE A |
FE A T FAS] ANT € GRANGE T TFo 2|

itz Tt (Growth of art) : Ree#ecs i (Industry) € 1 (Art) Ten
2 Sfefze w271 (e wafes TR Restoitg ol 74w SIicamsat
T2 2 94 S M5 (Industry) I60 23 | ORI Rt Fer 21 F=ell His,
3 e, oowen, B ¢ @taa fRe 9T (R =¥ Ao AW Sresd
@t (o T4l T O T2 B ek (Fere AT | (0T T2 @I, &
e Resitm MY Toe @R S [@ioae av@eldl, TR ¢ S
FAF Gy foe™ 2 ST | [Rwtelm @3 s At M [ieieie R S|
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8. fa&n emia—=d @ ke (Sales Promotion—meaning and
definition)

Feslfests it o 7 o1 e | sfeaik [Rax eoe wre Raw 3w @R
e B AT IO (@ G G AT [N &y e2d Tl 27 GRSl @R
Fe HAerE G I € FRARCER A IS O (@RI | FRFEFGeiE e auics
@ @ (S 2R O Te— TS ¢ REaaiitd (PR Fed wea Aoy [
Afamiat e i, EPR T @ eoia e | eI @0 AW VR (@FOITE
YIS, Bl @ SFEH SRR G A T TAfRe g 2o [a e |

Philip Kotler SI¥ Principles of Marketing &0% @2 e1ia 7190& ceTea— (HET
Aoy A G 1 A e Trwen TR @RAnETS SIS e e e
RIS @A (I 2140 A GRT TS M Joeld o 4w, [eg e@ong G
s Q42 T FAIF It O 403 | American Marketing Association-<93 el
e G en entas @ kel e o ge—<[We o o w@ire e
R Feee @R @ef Jfere [faw ¢ Resw Torre ARksEes E Iw
F(E GR GME WK NI BT FI [N Se wF € IAFA 0O AR I
JORE e, GET € e, Aferifarel, ST emq eofs e @R
aa Slg-a9 Swew, @l e e Fiees st #i0e =17 o [ oo 2o
@i oy R qaee Il @l [Re gfa woite ey w6 e Kelew, gfere
e ¢ btz FIee AN I& 7| ORI [REFw oPF g0 (A0 T 9285 ©le
oAl AW A PR 9T Soey 29 [@ioe ¢ Gieere Raars oime wiiea wel (el |
gl e (ot Red @i 2o ‘@3 Ao TRE G [ReE @ -6
RIS

8.5 Ta&w @Mitad (=P (Sales Promotion Strategies)

RET-2PEE & (PR BollF Al (e [fen (Feg a1 B ol a0 =0 erafer
A 9CeT A&l 25 |

(F) (TS BTA (At consumer's level) : Rl FFI? AT SRS < WWE
AR (@OI-(MP (target market) STy “AfRGITe 27| Rstertes [ifew Somoea Wy
@36 AL STy 2E o) R | G (@Fol RN ATITe AR 7 [aw 72w
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¥ ¢ (I R s e, AfSPias e oo @ afe 787 231 (@l oo
(ST SO g T9 (ol B TR Tplel (T | GG @R (ST 27el T 2T,
PR My IR0 ST (FHET N5 S 2 |

1. T (Samples) : #CHE @efled AGIR T G @ (FolvE Afelel SE
Gy 2T e [Rewd T 2| @FFenl (wae ot [Ener (ent =3,
SR FUCAT FCAT Y7 Sy A A 22 | 98 T[] T 2l TSR (St
W [omd T T A W WL GG AR A IS A W A OIS
TFFe S 291 @t [Rew Jfan @3 e e, g orw A |

2. F99 (Coupon) : o7 Z6T G KO LHCTT QAT Flore T (P SAThF A
QA AQAMATT M@ MO ABT (FOME FI0Z A 2| @3 FATTR
MO (Tl @3 [eag AR (e m—eliffFim At A 2e | AKReTS
To 2 Bifewl G o A @A AT IS el FoRkg @i
e FoH Rz Jface e gl A w63 |

3. fat3% 9t fRe® =@ (Rebate or Special discount) : RGIG 261 #Itei @ wiN BT |
Teome R RO 900 A Soeriie (Fw (3 @2 {6 W AieF | @7 w6
(ORIl @ RO I AR A Aol T A 907 @R AT afel-Riw
TG 2|

4. @f@A-201F (Price-Pack) : Rfeq (SMita@ (@ (FOIE T Tga TR
ey R AR 9B (e 2| @3 AWK A[AS 2[00 (TS Al ECACE
Tead AT | G -0 WA gPEiee Y S St Freis Wi
(A T WICY 2155 R 1 S=[l #ICHCs #Aceh 2Ifsnel @& (e, @a—
vt e @I ofe REnen med| @ g [REw TemEd @Het | AT
@z e oiewfds sam o 22 25 Faze 2| @2 Jre AR AN
o) q TOMA A VO ACH ToMe (MSAN 2 |

5. AfFTeIsE eme (Premiums) : REW Iad Swes S T [eFel St
AT AR TR IR % I | SR S A 2T 9o 40
2 ACS A RIS (FOlF OF) ARG (oI JIZe 200 Al |
TAIZIEA, I A G0 (0@ 3991 [enen sivedt aw’, ‘@3
(AR AR Y @b (wedle 9T, ‘GRIG @¥. o7, @, BRI e sl
A @ TiR5 9T 7F T amiere @ -9 @ @ e
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T QIS (O T TR T A SCed &6l BT IS 20O A | G
(P B (FOIF S T ARG T 6 G el [ Jfme qE |

6. afstaifael (Contest) : TN Jad T W7 IR Rzesl, W% AR @
(@O oy e e ool e srepimd o a2d =l 27|
(TOIME & (FIC TeieR [ 71(F Sifese =gl 7kEE «ita@ Soia [iew
ATHT AF TeMITTa Ty elfsraifaret g 1 27 | S I @2 elferaifarern
SRR I G [WHE SR oo TRE e (o Fce 2| Ao
A 71T Y O 5 A AT N U (FICACCT 7TFO A 27 |

7. SETSIR 2FHA (Prize for loyalty) : ST G T Gy 2UfSDI T2
I (IR AF A0S B SR SRl A0S AfStaA SeAmFwmR Ay Al (R
ofs OIFB 1 T GR A ACE ST FANE T A OF G RCARTOR
HTR A 6| SR R A Sy R WO @B S w4
= |

8. [RAICen 21 (Free trial) @ @ RH R e (ST SR_GR Q@M @4l
I 6T ARCH, FoiH dofe fvaitam ¢Fea | TSRy (ol AT AGH
SR e AR welisel AHR FAT A AR CTeE @ LHE FOI0 e
T 2| (@Ol AT AN A NGB A A T FAC G2 QIO GBI
e [ |

9. *iteR eI (Product warranty) : @b 2o1 @3 Ie=Zy T e | e
GF AL 2NT B9 AT IR TF ACF | (@ A ST T
AT 28 AT wolole N TR (@R W1 Tebiz T AIel T SO |
CTee 7y Rew g @I (T e @t I7ze 27|

10. =TS B39 (Trading Stamp) : FTF NG (T AfRTORT emiwe
T 2P @0 (Fe | [igel (6 Rewa iR 89 @i Wve
AT B e I @l T @m eme aw) (el @ Wi @t
Syl et WM wie e |

11. sBIf (Lottery) :W%WW@W@QWW&%
A AR I | G0 WS YCena A OF (A0 KT YE0F 24 T FHCEA
FOIRCO wigHiezel I | (@l ST A (T FH G 2 O 9o
Tofg e R o9 S T W e [Redl (@l JFe 4 =
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12. @ € (Crash Card) : “°) TFER AL (FOIF G I FC el 23|
T FICCH (NI SR T 0 (T IO TR (11 6 €T | MAHTS
Il 2FFF A QLT T ACF @ P FIE R (@FOIF AN AL @
2T A AT WeA =T |
(%) & WA (At Dealer's level) : @3 (I JoTo NE FIFARWM &G AT
T =, AT O HAeIE RF ATICS ADE 2| 9 oS (STl 2o

1. WS QT (Price-off) : (Il [ FANEH M5 (FOIE SieR TR To
el @6 e 2@ BT @@ AITe @ @ AR oo [
T O3 AR AT A T

2. el (Allowance) : ¥5a1 Rl T4 @G 2iteha (@FF =PI A 2B
IE & AT O OF QT Ofel (e T | (@ 2T [e@ios renia
Gy “Reisi oel’, (IR o) AfGR e G ‘evfq ofel’, #/dy Kerm
SEFE 77 TR G R oo’ gl

3. f99ITEy 2o (Free goods) : R&F I Sweey o e «ifa=iel sty @
T el (woite oy wfefie o) KAy avniq S| @8 g1 [
IR el IR FIAF TS el AW GO T Al UIECRH (FHE
G2 Ao Y72 I[N ghiwl Al w6 |

(o) fa&Fn FHMMA JTA (At Salesman's level) : #IteF R Jface Razwiom
GF ROR ol AtF | FR REgilal (Fol ¢ WrE IRARCR AL @F 4@
TS F[F 90T Yo sl B | G ALY LGP F~IF AP T SN Afo-2ighe
8 TE @RI S 2% RS 2| AR REw Il G Rewssior NG5 @R
(P AT T 2, O WY IR G (P I S I Te—

1. R@F-1e! (Sales meeting) : REFW I (F@ RETSACR ST Sl
AF | IR oS efelre Remaiive Tefze Fre ¢ Re IR i
AT o) a1 Mol SIS 1 22 | 98 TSR Wit e @ g sen!
WTWW@\‘SWWMI{C@@?{W@I

2. afstaifaret (Contest) : REwadiog Wy @4t eifStaifrem aroRaed 32
T ¢ GF M ey g 2ol GFis ofs @bfeTe (FiHel | AR ATF
R Ty @0 Wie el sie) RFra o7 (target) 23 I3 el 27|
& R@g-or 739 FA00 A SARCE OF 7 [ewas 361 27 =1 | SR @
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fRazdl SR @ A e Face e & O Rl 75 3 27|
agrele efsrifarelr [Kifer W [Kfon @ 7= 72 A0 Ao [ T=l
@FeRe FEenre G =)

3. o @9 (Product demonstration) : REFTFN! 2Itei Toilforel € FfFTOR
B 2w (RET G (@O G #offD eiveiey FaIm 8l 0| @3 T
(FOICF 2o @ T N € (@O AL FHF 50T (Ol e | e
At Rew-3a 96 @R edfSvim Tope =3

8.50 I

TeAWE olof T F(F (FOIMd TG, Bifzv @ Sl @oied o | e
Aqy Reteica cFcg @bz TR 99| e [Roldd IBE W (@ ol IR aE
oo AT AR W APE “ey, AFF MW, AT THa € FAFF AN (FOIRE
TRAAR FAE edfoEfo | TNt O afsrifreld et oy Wier (At [Raw = Al
IR ST A (FOIMF A9 Goied 2z zo1 Rt ediig) @2 eig
@R e REy T a@m @R Grof =1 ¢t 8 o[, (Fel, Afdi € 36
YA | @3 (S AR T AN ToRE ARTEl oz FAO T 4R R
Tel Aq Rew Teraien Jfa Aledl 7eq 2| 2o RRicds SoAmIcTs Sy Sires
oM =5 f[@lsie o Mo O el Wed | widie & AR (@ A sy A Gl
AES P (G2 A A Rt Nge W g (A, R M SFEF
B T ¢ OFl A T Tgm 2| G2 A I& W [ PF A Radw Jacs @R
Terims ¢ R (PR e e A Rerm Aksd 3w «I7, R s
T@g «9g 0| Soae Ranefs @3 O Sl S SR |

8.5 SRpAETAl

¥) Jeoigw fefes emiien

S| e fces o s e
F)  C6icae e q) g e
o) feaie ) @A 77
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3 NS @G ook (@i [y [kea 2 [ebe 23 e

) o A Gl Q) T
) (@l q) afewm

o fTERke @D Reawitm s & Rl s 23 «i?
) wifedl i@ ¥) e 3w
a) T RARfel T 7))  (Forad T

81 Teoime @ REaasiond @R FICed el 7o) Re@a «fksiel Ja 217, PR
e CeT |
F) [eFg o7 ) ol Teove
) TP Seove &fE q) AR Teome &y

€| AT T oel, Foiw, KOG, 7N I 2oy [y epEs @i 2fens
T2 9o =32
F) (T AE <) 3lfdey e
) RtEel o ¥) e #ifew oo

q) FFEY e

S | Reiee eicE el @ |

3| Rl et i wwe St I |

© | Rl euicas ui [eawy [ Soar e |
8 | fea=itea el Srae e |

¢ | Reeit gt Frfe e o1 |

v | R& o7 FT0e (@R

a | @ @it g T RI0e F @R
b | 2NfCeRe aviq T@ce F I 2

| ARIA-AT Fl 2

So | T FE @0 F (I 2
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) WY epden

S | RoloR ePTIRR @Pg SCAGA] 6 |

3| 2P (G Ry RRpTgR S e

o | R@ivitag S SNl 52 |

8| (T K& LA (FHETSlel BB e |

¢ a7 ¢ Rerasdliom B e (Fpefr J Fie



aFF ¢ O NT9="m [N (Human Resource Manage-
ment) I FIZAT TATE 46l (Concept of

Human Resource Management)

o
> S
@R oI

@9 TFITIM—Rel ¢ o
€.8  WFIAN—AR
€. PN JIZOAE afe

@.> Sl

G2 GFH0 (ACF R FFRie [ T=0F s1WiRe Ea—
o IFPTIIm—Rel ¢ oY

® M AR

o NPT GO

o NPT [IEHAE Al

o NI [T FRE

® I[N JIZINIG WFg

@R AV
TR Toivie IEsiifers wifete a9 owee il *ife i 9ie 3@ 1 @i ol
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NPT B STOTG & go)el IR IS ZAN olel F 2T | N2 JgIsiat
Zo YN (13 (I TG AR MR AN @ ={fE=iet I ez FAre A,
OICF IS TeAR TS AR, ©F AR KFEHAE ¢ Ot @i 2 58 gerte
AT GFR o T @O AF NP IIZAT FHOE (@D5F SN FAF G316
(I | eeT=in =i [fen Si<et Site @, TR K P, Je
JAE GR 2R el REFE A | G2 T AT T ARSI
R MBI 2| AR @ T FAFPR (@ AT (RN WG SHA | N7
JIP TREFE oA [Ramefe wold a6l @2 O3 (AF NS A |

@o T T TTE gl @ WL (Human Resource—The
Concept and Meaning)

Tfqifefw &= =@ ¥ (John R. Commons) 1983 ACE NGRS 79 *F<=hi0
BTN SRR | Wal-Mart-93 fSoret s @me5e (Sam Walton) &F 5 JCATRCS
@ T 27 GRS (People are the key) | @Jf& (Technology) T &t T A ©iF
SEfeii#le (Copy) B | SRIMCE SR (PICAT Seferf 20 7111 Ame @ua@ig e (wieal
W WOl Sk SIEees W@ (o w9l AN 2o MR A @@ (Clone)
JeeT| O6d gYfes MG (o T A FelRs e @ 2L o 25 Fels
AER W@ AT SR, IfEw, ARG EOEK o @3 el NGRS wefRfer
e WO TR AT M AT A | AR (FCAN IR E Tore 2@ WS
AR TG R Frelfe MEF g @ 756 @R AF OF TR RG0S
G, RN el *fE I wAl7, Moo Tg AT TR FGF A JE T
AT 2| ©fF AT 2 (3 M - AR RN AT T MBI 27|
QR P T 0o JAGET AR SECE Y @RI T | S 5 (@ @I,
e, SeeHe wael, dfvel Tl AE G @3 TFE @R AR T @
e AR 27 ¢ o el Tafesats et fmifee s e s
WHRE F>m JCE |

@.8 W& (Definition)

T JRZT AIBAFE TG @R @ TAMICT ToiF a8 fagge akee =
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O TE WK A, AT SR SEifE qet afs )| afevie e e e o
(T IR DT BwIa AL AT It I IR o1l [am |
FLFASIE FACE FICS wNC R72G I ez @ Fpe (AF oF 27 @R AR
FCLA AL IR AL TG ©f (< 27| G2 [T S N2 JZACHH
T T ACH | oK, NPT AN 26 JIHAN (12 (T [ AR
FRolge LA € *fEHI IR AT FACS AIF, OIF IS TAAE Mre AIF, ©iF
A RHRTee ¢ it @I AT 90T $oite A1 @3 IS GO T
IS T IF FCA HIE Ffersid A ¢ T A0 MR TrpeFel T8I 27 |

T ARBAT G GO > -TFe A (- FRAICTI (FCG Serow BIfeTpl
ife fZIta e S| @ @9ee 5 GI9E (Peter Drucker) JCeT0Re : <8y Way Mg
Rfoee 00 A | T RGN Sl Fre TeN AR A s =0 41 T,
g O Ty (@ SARe FHEE Fe AN TR O (AF @R TeAWE AT

T | S A T N GG A2 AGCS € Az 200 A7 (...the sources
capable of enlargement can only be human resources.... They (all other resources)
canbe better utilised or worse utilised, but they can never have an greater than
the sum of the inputs ...... Man alone of all resources available to him, can grow

and develop) |

GFFAR T JIZA TARE 77 AR CHFG G0 @)l N | Gy (T
@ (Dale Beach) JCeT(s, NN GIZ#AT 9L T AFI-7=2{0F A e 924 |7
(Human Resource Management means the optimum utilisation of the human resources).

v @Afbras g [ew o ==

SREE
: T ARG FAEF
m TR HACas Rl & SR
: ki ARSI @ =S AT

T IR TE (@ AT [ ATy O ey STolle e FCACRA
T EPTICE hg aimell redl 2=+

® ifd (R (Gary Dessler) SIGa I o1 A<2Z, OIAR eAf*Fe, e, =gl

YA, SR ) SNGA>IF, O T ¢ il amie gojiv Kaws e

@ G IS ©ICP A 75w G241 051 (Human resource management
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in the process of acquiring, training, appraising and compensating employees,

and of attending to their labour relation, health and safety, and fairness concerns) |

feTtaifes @3k 9tg (Milkovich and Boudreau) 3tsited (@, 4ft @ giaizs
sjeffr Par® A FTTH T51F Yol FAT, MIAIET R TN Sl IS
A G OIA W& @oaie SR [ WO (.. a series of integrated
decisions that form the employment relationship, their quality contributes

to the ability of the organisation and employees to acheive their objectives) |

QN (Graham)-€3 WCO, “NAPT>F JIZATT AT Sl Z&T, AR
SR QI T2 F| A T IR AfoTd FAHE g (ACF SR
ABRY FAGR I Forel (@ M I [re «Aww, (o o7 e
R IO (AT O FIEH G ARG (material) GR TAPRFSIE 750
3CS A" (The purpose of HRM is to ensure that the employees of an

organisation are used in such a way that the employer obtains the greatest
possible benefit from the abilities and the employees obtain both material

and psychological rewards from their work.)

P @R Z’@®% (Buchanan and Huczynski)-4d N, ST G394
25 RPN ST @I ST AW AR 2AfewitTm I RET [KawE
sjeffsr NS Dt T T, A RN FRANAT (AT ARG I | (HRM s
a managerial perspective which argues the need to establish an integrated
series of personnel politics to support organisational strategy.)

el (Flippo)-93 3ICs, “I 7keg, Tafs, Sz, osEe, AIfewad @
I TR Gy #{fwal, oM @ fAge 281 qaerem gl
Tl FRoloe, & @ AMIGE STty #[0el AR I (HRM is the planning,
organising, directing and controlling of procurement, development,
motivation, compensation, integration and maintenance of people for the

purpose of contributing to organisation, individual and social goals.)

@.¢ TP I eFfe (Nature of Human Resource

Management)

RT=17 AN 2FRS T SN 2P0 SAFNBR (Armstrong) AR (3,
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RS TS L I, AT SRR FRIICAT ol (2N G, SIS Acelg
T 41, SARBIET T, SR (MG I3 SR FIZ (AT IR TARS F2{TEF P
MY L @ (T OIS ST GIZIo el | (Human resource management
can be defined as a strategic approach to acquiring, developing, managing, motivating
and gaining commitment of the organisation's key resource—the people who work
is and for it.)
TATANE SCAGAR ARECe AFPrv IR oo T=_Em (@ Q=0 siea
R Ao Gl Acede g ¢
1. M JFEA 7 [Wie S g e A AT SrmetS RIS
J[ACO ARG S|
2. NPT EeNE i 21 @B el wga [WE @it [eiters
CRFCE A 7, TR 97 G GR I AR TG B AT | G2 [IZofl
FRAIAT NGO A (AT $F (A THBEE TN (G AT |
3. WFPT AR g [{eas [ 2o g A NPT @@ el
& GR MANTTF & G IF (OfF I, I (e J(E (X OF =0
e 7, (SN FRIIGAE OF TGS ARAIRTS FACe Y 7|
4. RN SN IR AT AP GRS [an Fh e |
5. MAPTEM GEEAN GH0 SR wE | FEoE [Kfen [ s wikee
wfefze T, ST N ¢ wFel SEit OIwma AR F, @9 IS ATFS
9, ST T I AR 2l 1 T Sifre Farg, A NP
(RN PICSF K 208 |
6. TP [ ol e Keaitam PR e |
7. AT P TR RGO FAL AT (T |

8. FMF OF @aTel SR e WA T € R IT ©itF W 6 (olel
AP GBS S os] FIE |

@Y WP FIFeE Afafd (Scope of Human Resource
Management)

TP GZAIE A e | S 2RI a1 (AT wF I Afovld
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(ACF @R SR G )l R NPT G Swefo | B [N Sgafe
@R R i 2R ETfe] Ze—swerm wifesl, Fieee [Rese @ sl ez,
S fion @ w5 sicely, efkERd, SIRETIMA 2Rl w9, FEHwE Al S,
fRivrel emie ¢ 7 ME-or>F @R Q0| eI GREeEE SR [ sace
o aTEee CIRD T G S (SreEHtrs I W RER A SrEd
J(ACE, TS €2P. AF. @¥. A& (HRM Model) 5 2| @2 NCOER o 7% 26
TG CFET TS ITRE T FACR IS (A @elofe T Jfa 71, FACHR
TeAifnal wife I T @ AR SR Sime el Jw w1 9B [T
Sqif& 5@ (Human Resource Wheel) 2103 Sifefze =1 2211 6 Sa=or>m b
TRCE ARell (e T4 |

T e Fifews o :
(@) TS AJeiste PR AR e

GRS .
Tﬁ%ﬁwnf 2?1?:3 (ary et I g <irem ogfs Fisfad
oA @ syREm (iii) AR GO AT a2t RS —-—
PSS AEFS T
@GR I TR
PiS FRCH GIFel face
73 o R =0
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TATAE SNCEADE ARCAFCe Taer>m Iagoma “ffy o T e
4l 2T

1. W% AfFFE (Human Resource Planning) : SIe&oW {3l 2o (12
=l elfgt R AR TR AR TAoT oy A5F FRUR T @ropTol
S el 0 e 2|

2. e fqremst (Job analysis) : MFPT=W ARTEAT @7 I(eH Fq 261
T FICe R 1 | @riiface «fsf Ftem sjeliq=je i =1 2e1 e
fResel | iees fesel s 2t @i w5l Sl ke Fice 2 @ |

3. ¥ Areg ¢ W49 (Recruitment and selection) : FICeR RTaRe 7=ojef Zral
@ etRieeerel S AACE Sraeey [few Aam e [easi| (|
@i Toim fofe T [fen Ife MR Iter o Sitmeg ol o)
GR OIFIAT O THRMGS (FeT T | @G TORST-99 A 2feDita
e = 23|

4. SFSTAGH @aR TGP (Orientation and Induction) : I &7 Fifoe 2z
(AITH OIF @ T wie FA 21 adfSviema = sicgle, @i
I FE (AT F o7 2ol [Kew FME G 26 SforEe @R Sorgio,
P ARPTM GIZPNE Feed AAffE Srgers |

5. @ff=s @ TFEe (Training and Development) : (3 FICEF Sop Fa b @R
ifere 2R, Omace IR ARFEFRER NGO Fe T2IF Q=6 @eql 20
ACF | I FCE G oo A @ Ja A7, (o T 7SI 2 |

6. FEAMT 2f{TeToN (Performance Appraisal) @ FNME ISR 2IATEAGA!
(fwitTa fs SEifl) 1 I=d 2R 39 2@ A | e AfSDITT oF Sl
Al AR T | ATM Rell @3 I IR GR G2 ARG TR
WIfGE M ©RAL 2T Al Seiey AcepRa e 23|

7. A @i (Remuneration to employees) : I FCE AR Fo
o AfEF @A AT O e [emel g s

8. SR, FNWA T TS 98! (Arrangement for Motivation & Welfare
of Employees) : SIWACE S Tga FAIF (50 O SRR (Fe rgsjef |
NPT O SRyes Fle 26l FARCE FI0e AL SLe=el v € o
AL RS [fen SR =R (@ =g, Sesren) g |
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9. g 7™2I€ (Industrial relations) : MR JIBIANT TON FG 267 FAIAH
A DI PR TS (o], ATe B FEprod of = ¢ dfeRitaa
AoE TER ST |

@ TN GIgeaE FEe  (Functions of Human

Resource Management)

TAFToM IR IR duiTe foqt ©itel Sif T W @R I 26
IRZ T I, IRATE IS ¢ oA 4w MREE AR [ @ T
SCAD A 26T -

A. TIZoA AEFS F[ler (Managerial functions)
EAPTM LB SN e 7ol JIFA TR ST AN Seioe

e

(i) W= #if7FE (Human Resource Planning) : &fSdIta @i (i [eitat
TOGH € F TSR WoPTE A ARG (48 TS ST A ATPT~m
ATFEA ICET | AT 2 AT 7% SRR @)l Somie
ge |

(ii) A9IFeFA% (Organising) : TR STl ABAINS A ey FAHA W00
Q9TS! SRR @ IS Slal FE WS T, (SN IR [0 B A 90T
(Ol 7o MRelfFesa | @2 [eaw Fited M efewie JE Tafe 7e7 27|
G2 FIG ATPTM IR FRRCH ST |

(iii) FOPME (Directing) : 4FRIRE Pragezd @z @il Au@d at W St
N [foq */56F St @ Oimd (Tog el 26 [Nomie, A Seerem
JIPAT G IS |

(iv) Tm@et Fat (Controlling) : TR ACTBGS F~>iwe Al 2laife ARHee F=
Gy ARE] AN SR ©f 2007 Bl A Bl G @R Siewel e
Gy e I Al zel el | W ol A AR SRR A e
AoT 2o A, GG e TR JRY (TS AT AR
TG G |
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B. 392if¥F 3@ (Operative functions)

(i) FNmaz @3: 47 (Recruitment and Selection) : S=ROTI% IR Swros
JG ZoT IRIAICT el TR G5 401 @3 TS wes IR AR IS
ATT | 3 AEZ I O N (AT @9l A oo 1 e AR
gl ST A AT |

(ii) FTEa fee=e (Job Analysis) : S 6T Cal M JIZIATIF STeos
FG 2o e dgfe Nfwe Fa 9R 6% GRS G TN F SO
Rl (@orel, TPl IR Sl UG, @E1-7(F [0 I @R ©F
I AT T4

(iii) FrEATR 2fTeNsA (Performance Appraisal) : NPT JRRENE ACY
¥ Jfema Fe 261 (@ A79el Pfe S HeRifers wited ol IARLSIT ©ina
IG AR [l GT-7IE Ao | 97 WO AR e Afs g1
RN A8 27|

(iv) ¥ afr®a (Training) : I IO AT Fe ofs ol vl Ifa
FACS A, TS AN ST OIHACE 2R (rea o< | @3 2if¥meel
WY (A TP A (A2 ARGy Z(A O T, AN @R P P& Pl
OIWE FCEA A SRS AR wpgel IR @B G NPT AR
B |

(v) AfsfsF w5Ews SR (Administration regarding remuneration) : S«
RN @)l IS A TN AR e TS e e
AT | P I F SO FCE Ty Fo AT siiae o fdfae w1 @2
JIPATNT ST@4(@ |

(vi) Fwa Femiet (Employee welfare) : SR FeUPICTR &, ©F (T NS
@F A ANGS @F, NaPr=m [TeheE W ATy /0o 27| Fe FA
@rfT A adfeRi s R[feT @ gre-fkd (ite A

(vii) ¥ 4T3 QA (Retaining the employees) : I @-(FITA AR 7€
(Asset) A R FA1 | NTPT2M IR IS 267 FAE 197!
iR fifon aee e s ) i g [fen e e 2gel 4|
G FERET AT @l TS ARSI 407 ACS ARG A |
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(viii) T 721§ (Employee relations) : FIW T T2 BT Selrosl T 261
wfie 28 (Trade Union)| #fSa SSRCaa Mg @1 ©itwd wifmiez
e ST PR (A AR FCE | AP GBI S 261 W
RN GBI (Fg I S Al F T T IACR (T ISR
a7, (o dfovine Tope 23|

(ix) FMwa o ATF (Employee records) : A 0 WTwe wdfe I
RS (@aTel, IS (MG O, (@ S I (@M FCACR, O
oY ARG F e TR, W FUETF ARG OFl F AR
T MEFE OUE @RI | @3 e Ol FRTHe TP IR
e G |

C. “af o« AES SR (Advisory functions)

() TH FIZI*NIF A T& Fewa 24 emia (Advice to top management) :
AP IJAEF Sy I 26 B AT M I (@ W S
SR SIS I ifFe [feq Rawm o= eme, a9 w0t w)aow e
5ACS A |

(i) fTetfi auwmra 2 @wie (Advice to departmental heads) : N=RPT=W
JIZNFT I 2o [fon RO 4 Aaer»m T=Fe, (@ Naor=m
sAEEel, IeA [eee, TN Woiel, TN iow, aAfFrmd Teonf [Ee sl
w4 |

C.b WPV JIZEE ¢F] (Importance of Human Resource
Management)

oy i Somits T TR T AR 90T GTo | SUaely ©LwB ITFel T T
FRASCTF A ToAMI GR W9 Afere SoAMi=efia (Human and non-human elements)
FAY IR AT T TeIre JRFNT A WA e S WS W AR
THAMA T ToE eTe ek Mrod | e ATEIRCE NN SAMIC T WPy A
I (AR | @A T SO A A @ PO O T ACGI T A AT,
TFHlfoe Toyeeld BT T ST, T8 Teoive oz Ja AR T2 WS a4
G TOMZ 21T R O O PO wFe! IRIAICTI IS S9N |
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Tt A (ACF SRl Ao S @ Mt afeerel 7 @ S
TR ) ARRIER G, Al AP RN TGCHS. GG A | IR A7
RPN @TG SHN | WG NPT JIZANL $P] SN FA 2T

® I GIZIFA WY :

1.
2.

10.

I1.

12.

13.

14.

AP GIPANT FET SNAPTHMS P GRS A8 27|

B JREATN AT TN W (@GS e N e @ A T
AfSPI IoeT AT 8 O FE IE AT A |

. 3 AR O A (R, (TAA—SeoA e, Sifes, [ Zen afel

CFA3 SRAIF | ©iz @3 #ifFfd eS|

G 1 o 1 g | 3 | Sl Ko A D o A 3 | 1 O s o )

AfC, et 2erifr q@ A e & |

. 3 RN T FieE sioreiiEs AfeRife @I beTl We< 2 A Tel SR

e == S5 gy W2

93 R TROCH FAH FRETF PR 2ol FA € T2ARE FA 7SI
o, T(E IACE SRSy 8 e i I 78 27 |

G2 IR R IFACR 7ol € @IS oAy 92T 1 789 &7 |
G2 AP AR T e ke AJve [ife fdfwe Te7 23
¢ Newma T ATHEE TSl ¢ KPSl FE - APTm
TR wWF e TFE Tafex o I |

TR SEifead @ Jierg RPe AT JZ# ASTFeIF AIRRY I |
SR T T BICT IR YT oS eyl | SRS IO Tl
A IR T ACE, BN A Sy TAe To I 20| Fel AT
TeAAve IR 2 AN |

WP IR T FOF | GF NGO AP0 @ore S Jia
AT |

G2 B NG oA, @, [, ShieEe et site e ffen
FE FISE [ ALCAST SN |

TR BT TG | e SDITT FCHCG (AT FAE ARG SR,
e @ AR S AL A (@ NPT [ TG |
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€. AN

BTN WO AIF AR ARG @R A | T [ (@ S, 75,
Aeeler wFrel, dfoel ToNM AE R @B e QARER AR A¥ @ FR®
AT 7@ ¢ Mol TafestE e Foaifte wta ANfEeei o = Wi
T | @B RS TSME (@ (e SRETIE T ey € ®fe s 5 oloe
FACS AT T MR AR THA AR I, O T NPT JEO | @3
RIPAIT NG FACE OF @97l SR Pcer W 1 € (@ IS St v 36
(O TSI T 3 IR AT wwefe Rawefe 25 Smerem st e
el 2o | T m IR TS AT ARl @3 9T (A Sre AR
Q|

@50 SRR

¥) Jeoigw fefes emiien

S| NPT AR O e W A AR |
F) A q) A
) TR q)  HEE
2 AR LA O 2o T AT AT R —afb I T |
) T giwla q) (e (&P
s) el ) Pl

©| HRM (T (e 72 (0?2
F) American Society for Training and Development
¥) Training and Development Society of India
%) Ministry of Commerce, Government of India

¥) Training Organisation of Singapore
8| WINPT (G FEFO TCHA WY (WIS (Al TFee 27

F) e woare 77 AR I ) Teoffvl *fe I
) AT wowld AR &g q)  Afewicas onfds oren IE Al
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€| AR M FTE FACE O TP 76 019 Afeare Trlal (e [iFve =1

T OIF ICA—
F) A ARG q)  FA TF
o) AN o7 q)  FEA SRR
Q) A emiiEe

S | R A= PICE 0T 2
Y| NPT GIEAAE FEs] e |
© | NPT AIRAT 4o TiE gt I Srard e |
8 | WFPT>n JIEHANE AR FCE o [T enanal w6 |
@ | T JIEHANE g5 I Srard e |
) W e
S | AP G @] el | 97 dho 7>{0F el e |
Y| AP JIEA AT T IE ST e |
© | AT G ST SCAIBA Feee |
8 | T IRBoT wFgafer it e

@ | FIA=AT oA FICF 05T 2 AT JIZoA A Ffsfer F F =catwa
P |



GEFF © O NI AT, TR @R 7459 (Human

Resource Planning, Recruitment and Selection)

T Al

ez

.y ST

LR ARl

Vo AETM AfRTEmE e
v.8  AMTTrmM ARTEWE AraEmRe
Ve W ofaaEee (g
vy NEETIm oAfaFEEE giet
F AreE «qdR 4o

v FEA-REATRA AR

L FR-MEATA ATAET!
Lo FARATRA TSR

v.yo TN oA A

v.yy I WEEEE Sife

vy T FEGEE gint

L.Y9 A

©.58 SRR
vy Sl

a3 g7 (ArF fTRlee el sear aia—
o IFITIN HARFEAIT A @ STl
o STV AT (I @ diopTea

o T-RARI I

o J-RATT AGITe!
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o TI-IRAT TSR
o I fadfive vicwl @ e
o I fbrTa «7hTR

V.Y ABEA]

SREATS FRASC (ol FHF ARSI T AT A 432 (@A F3 FRAIC
TS OIS W THYSSIT L 19 (2@l Ol N> #Afwsial f&21ea
RTAE F1 2| MW AR RN TSR swgslel Tomie AT Fpo |
G ARFEAF NG TP FHCH 0 ReT, I N 7IfAG 75, aifoenm w3
AR Toifn R o A0d | @32 g 4T (R [T THE AL AT oz
T MeT 8 OF TOPIE, I (w45, ©OF @G, W @ QPREE AE a7l A
SRRGE | @3 TS R @2 G SEBAE MO A7l AN B 27|

Lo A& (Definition)

SRETS FRASC (ol FHF ATAGATS! T 7T A 43R (@A F3 FRAIC
TS SRS e THYSSICT L 19 (2@l Ol Nwer>m #Afwsial f&2o1ea
REAEA1 21 = | AR NPT+ 26 g 93 2@ R AR dfew oF
GifemRret 1 woprm el T @ HiiE, oufd O IR (AF AR
FG M AN T |

NTRTM ARTEHA O2 WANSTAR TH-SFCR @y GAmE AT Fge | g
G 2RI TGN NPT iz (Human Resource Planning) I8 | S0
sAfRsml e g wwesd afes el e el ==

® (TIFCE @ A (Decenzo & Robbins)-&d ST, “SWIToM oI 261

AN ofqTre ASF WA AT darw IR oifEw @z @i e

@ edf@A” | (Human resource planning is the process of forecasting an
organisation's future demand for and supply of, the right type of people

in the right number.)

® G WIFCAY (Gordon McBeath)-&F SITS, “HE G (ATF RO AT
SIS AT @R AE I AT A 2 NPT SAfFFH A | (Planning
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of human resource supplies to provide the organisation with the right
types of people from all sources to meet the planned requirements.)

v.8 NI AfaEmia ameeiTet (Need for Human Resource

Planning)

1.

T2V AFCH O] AT (Obtaining information for human resource planning) :
fswitas fafen Rreits f[fen s w3 ariem =1 F are 39 ¢ Foaw F9[
BTG 20 (T-THCT A(IF o 1 FACS 20 2SI I/ 12 27 | (TS
fafen el (AT THfTS O F)aR FCH NaPriers #Afawiel e w1 22|

. eifSDitTa Sy 9199 (Realisation of enterprise objective) : & ST Sy

AAce AR TROGR el TAme @y Koo =231 il v Al 2ce
ARSI FIG AT T A1 TET 2 I | TR [eq B @ 001
N AT =W (2 AfTeE APFeIE azd FAre W AAie Rt
TsRel TS T IR (PTG NPT 2/ S0 |

. A T wifg 3% (Distribution of responsibilities among the employees) :

TR [ PICS MIRG A6 NG P e wwel (@ Jha A,
SofiE efSRitTs Sy TEE TS eI W 3 WG I AweTIm
ARTBIT N T | TR SN R (@I GO FNWE M Wifg 36+

. T FCHA (Cost reduction) : FA AEF (AF &F I AR € WG 706

IMEACAF Giolig | AW AS s 2g0e MG I wo9re € AAfFeisre
T e a0 T8I W IR ANT AT AN AN [T ATHFAS A
BT | GEe ASHI AT ARFE 25 T4 AS 27 |

. 9 T WG (Estimation of future cost) : TR 2NfHfRe 2RIt NG ©Iwa

el i ol | SRS S I ANl «ita o 7w s fdiaa F=
SR | AT AT ATTFHAG NRITT T IR SIS A3 Salle] FaI 7S |

. wFe! Jfa (Increase in efficiency) : Toa FHWMA Toe IR TR HifEre =1

TR | o (R S Sl A A9 FEIHE AWM A 7Y FACO Al
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A, CICFCE FIE TEFO] Oei T 2T I, FCa1 Sesimay I 2 A1 @
AROLCFAS qH 1| AT AR S wwFel Jace AR 0 |

7. sifaadtaa AT Ao ASTTT (Coping with the change) : IEEH O
dfocaifael, oyfeq sffeda, e frwafs 2ot «eq 332 «ifafew <G|
AoTom 2AfFsm @R PAfRTSEE AT A SAfFTET FA 2 | A
FE F TOR @ofe T AT SRAF, TP T RFG | Ao 22
IR o e T oie TeT>m SiffFemE g 0 T |

8. efsera S Jfe FACe A (Creating talented personnel) : IS TS
Yfes ool G FF EPIF AR CoINS (ool Sers (M | W SAfRawel
TR AT (T @TORTE 1 AN TSI T, (Ol oI N Ao
e KB GO @E-77F IR AR e Colelle 787 2|

9. W&ol (ifeld Sy ATWCeR 97 A (Protection of weaker section) : FICR
Fe e T GR AWENST AT TONCH NPT ARTEA FA00 A
oo Tife, *RRFSE S @R Sl S (@fdg e o7 e
2T | qE T (i RS ST TR T NPT ARG Seyos o7 |

10. SI@Eted (F@ (Internal Strategies) : S@STeT WF T W19 Jan (AR
PRGN A | TS (R FRANITE I RO (@11 (719 At 23,
GG AfGT M AR MO F oy P (G TS 204,
Tojifn fadiae a1 e =1

11. 6 AL (Rectification of error) : AN I SXTFE oW 07
FFe | AT ARTEN 4ZeF T ARG W @A TR AE o
o I I 2 ¢ AR yFeTel ¥F FA W

v.@ TR AR WW (Features/Characteristics

of Human Resource Planning)

AP AR AREEPTR 2 WEmel
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(i) T 2if7F5 26 St @3 e (Human Resource Planning is an Art
and Science) : NPTV SAfEEE 261 6l € Rt el | A0 ey
@ A5 TuRA *fE Witz ©f WEEd Fh T I GRS @3 @[l
eI ST IS eita oD AT Tafe 2@ o7 IR A Z6
iSecany

(i) @7 Y A4S (It is Pervasive) : NPT = A ST FRCHG AT
fTeitsl FE A @2 ITYANCE IAEASIE AT I ol LTINS
NPT AT 2Afs= | Mo 2l AT T I efevitd
TiHe Tafe WeI Q|

(iii) Af SOt TR AT I @F 775 (Focus for meeting demand) : ARSI
oG | LG @R OIF < SO (970! SARFIF O T 2/
e Ko | wiefle S5 vifznt @ I @i Tt el A g
O 4R NFPTM ARTHAR S I | 8y Ol W, I Ghor T
(arel, Sifeessl, wrel e oie e T @3 ifiFsmia e Site |

(iv) % 2/FCs AR FA (Helps to Achieve Goal) : 5w A5l AT
S AfRTEIR A IF | F GO ATPTm e A ST Sl
SR AR FAE, GT-T0F G2 ARl Y72 drares | @t g9 afel A
AR AT AT AT It F T AW @R TR e AfSHITR IR
Tl w7 TSI 2 |

(v) SREe 77 @9 W%ﬁ‘él (Future oriented) : #f&Fael 7omR SRACe F 2@
AT EI-TE a6 R | NPT S7F aNTeld I I 2 IR
(e SV F© TRAF I ACGH GR OfF A O Rrsiare @iare,
TFel, Sfowel (IR TR (7 WS 476l oredl| wigfie ofimre i &@ed
F IR CT-THCE el (AT To NPT 2R oo 3 |

(vi) @2 ifsegat afem 79 FS (Process oriented) : WM sfsaaig 2fo
JE @ e =dfFm G 5| @2 eifEw [@elee @ @l G 5o, 9
T ORACe F @A elRlepRm I AR ¢ it Fiva F siafere
20 (10 Qell Sl AT 204 | oAk 98 ARl a6 e (e bee |

(vii) @2 ~faFem W8 JIwcaa To $a8e (HR Planning having time frame) :
NPTem Siffeee T e Eemim T e AR e toft FEre =W
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AR A G Torg wgelel | AfSDNTa draee Saifl IR /TS |
G SITRCE & TNER G el Fhee 2|, i W AW ey e
FACO T Ol W[l FA ATem ARTEE ewefe [Ew|

(vii) (@i “faFaea M @7 JIgfEFae (Linking with corporate planning) :
R D T o o) e | D e K o B < B BRGSO R T i B D IC RO
RPN Af DT I AN, ©iF e, e T s wfze
F(E 8 OF AFARCT AT I |

(ix) 5o 2fFM (Continuous Process) : eV ToMe AR NFIAATHR
AGITONe Toa 2iFF | (v W 51 Fa0eT Teasrom sifaFaeie Az |
JRANTT AR ARSI | G2 RS AR TR ARCToRe
ooy o | [fen W@ Sfvesehrrm FN@e AT 2| R [Igelie
AN WS T N> AAfFeee wiige Face =0 oo @b @3l
BeTIle afer |

LY ETw oAfaFEee ol (Steps in Human Resource
Planning)

ofre FEEfe SN F© 20 E-TE TG ae (e s
[P AR A0 | 00T 08! LA ATER (FCa (@LIC Nrw [Keisl (Human
Resource) I, GG G2 ol Norrm 2/ 70F Pra® 2ol 301 | AMRerSIE
s (G Serem A Fare @ foa diel spRd Fare =W e o
giojafer (@RIMDET MO T 257

R fefers
o=
N MRAEF fofers

ESERIS!
ESERIS

1. s fefere 7A@ (Period of forecasting) : SFRPT>M sifFs=IT 22w




92 NSOU e NEC-MG-02

g5t 7o AfSDITE A 03 I 0o 2@ SRt @R @ TNEE &=y
TG | (TN AN 27, ol I=q, POIm 79, b9 =T TN @A (M
edfimer sce 23|

2. Fma TRAE fefere 949 (Forecasting on the basis of number of
employees) : AT FA M W FAF S G IO FA AR (aICHA,
FOGH SIS WA, FOGH BIFE (RT (902 (L FOGHT BI61E I LA
@2 RYIE R 900 203 | R F07 20 (@ MR 20T AT, (13 AT
7 ofSDITa FRET A R

3. F etared fefere 2 & A (Forecasting depending on the necessity of
employees) : aOR Mol SEPRT T o7 (@ AfFwiel FH-1=20 e 203,
@RI (A0F 0% T 23 IR ARSI G I Sig a1 @ g |
IM T AR I ACE EICFE Aol o (+K(61 A Ao [T
T YT I R T 73| AWM ofefie ;M s w9 T =3,
CIRCE 3% T 201 e Sfeiie I Swuey F0e I20e I A A i
SRR elZel FACA AT 29I |

v.q FH-AET (Recruitment)

7iggat (Definition) : IEW SRER ARCARCS SN i porg afocaifsrerm T |
o2 afRits Mo o7 ¢ B i, ofowtas ey o3z rRgien F A
@Y 2lfoel erERe Wk OiF wfkeze (Talent Search and acquisition) SToT® & | AfSF
S MEATT N G2 AT CIFIRET FA TS| ST FA IREAT Z& (NS sl
@3 F-2fFH A WO Toge FA RAZ I A |

TP ALBANE SEION FE 2o THoed GeAM BE MAF (0L A
TRATZF 8 I AT | O @ FA [ AN TG (@ RN IO € J
GRSl I ARG @1 70T 2T 270l FAF o7 A MEART TG AT 2 |

FH-IReZ @ GF 2MFe K T TS A (@ (ACF ST AE G T
e < @ @R INEF GO O A FA0e SeifEe bl TF |

ez AReE [feq @149 $IE (PR Telve feced eiefe S e«
?a_c»[_
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e qutsd et (Edwin B. Filippo)-a3 ST, “ERy FEAAF S SFPTae €
ORCE BIFRE T St e SifRe FE el N ke e |7

("Recruitment is the process of searching for prospective employees and
stimulating them to apply for jobs in the organisation.”)

o oAl GTaF (Tina Agrell) 9 &3 IR (, “FA-IREZ T GRS HIPRS
AR GO SR A TS @TOPTE AB WA IS Seama
FACS AAN”

o (TIFCE € AR (DeCenzo & Robbins) WO, “FRGAIET IS Ll
SRATST T M 7 T TS MM ST T 26T I

ez 1” ("Recruitment is the discovering of potential applicants for actual or
anticipated organisational vacancies.")

Ly FA-RAET At (Need for Recruitment)

TGN AR ARSI Acer o wpgeld K| N a6 R WiEed
T AT ARG SEAIDS 28

(i) AT I (Business Growth) : (@-CHCAI @ Seres o 261 ©F
e | 92 I TRFETOR A G W e G LATAG 7= |
Gt oM @0 N MeR T Te 6N (FrifRaeler ewgs)l |

(i) +at FIE (xre W o wEaw A [ fFwaet (Replacing Departed
Employees) : SRR AGH T I SAE TARSH FCH a3 2SN
(AF O AfSVITT @I I | T A RAT (@ ASDIT FH I A
Qe S il Srore T 2 e dfSvitas Jie afai N e o |
TSy TR FA IREZ NJF G |

(iii) wFeld S (Skill Gap) : @I FOTR G AT Tga wFol-IT{w a1 |
G X 2T GG TSI IR FA NREACRT AfFF A |

(iv) 3fb@ @2 wwEE (Diversity and Inclusion) : TSI FIHR S DG @R
TWYG Y23 ARG [T | FFA A Acez A WMo 72 @harsw @]
oI AT I STFEfEFIe MBI 27|

(v) 7S FA T Sfetaes el (Adaptability to change) : 7S we
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ARSI @R @3 SRS ToTe FRAET IS (oA FAT il
ARRETR AL A SR (@Sl I AT 2R | FRGA A AR
AfRIZ G A A AR @ol I G2 sAfRaS4 e 7jfFice e =i
AT A G I[N @R Tafeata [remm sl Tele 63 Mrs #([61 |

(vi) @gfeare Signfs (Technological Advancement) : @& =% e Mitsm
TEN SRS g bRl TR | IR T e AT A 2fEare
Seoifed Ate o fiferm S Weiel 1 89 2T |

(vi)) TBEW @R SfSTae™ (Innovation and Adaptation) : 2fSTRITSRERS SR
FRAIH TG TGl QI AIFell | G2 Tgel i iFelid e wiet ffeie weia
ey TG Q@9 I | Oy IREAT I ReT AT ST A |

(viii) fef&BeT wel®a (Digital Transformation) : 6N 2fef @it oG
welwa afeam W W e =1 @3 ofEm yEe S 7ih W8] 99| Q4
ey wow eyfes A frema FfFEFe st coits oFl (@i fefesre
G A FIG— T (0] Spiaferfomt, Flas {f\%ﬂ@ (Artificial Intelligence),
Azam et gk fEfete [eoaa o e skize it gk Fw
FAT R AfFER g o el F T8 27|

(ix) wmifea Ffeeo@et (Workforce Agility) : Seeonfe A € w37
Afcefrre ofts Ffoermel WoT Wwifed draaimel Sor® o[ | AT
e i e e wEel T ¢ Ffeess waife @i facaat
IO AI |

V.5 IA-AERA TH (Sources of Recruitment)

AR 4G TS (AT FA AR T T ¢ (F) SorEe ¢ (¥) Ay | N
@EIfba Sreyeded ¢ AR SeAuler it 2o ¢
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S A
wfeT

|21W—Tﬁ| IﬁFWI |W@T|@ﬁ| Iﬁﬂmﬁwmﬁﬂ

|W@@T‘T Tt |

T REATZT TeA

J
| afers T |

|comtors e ||| T @ | || srrerel skl ||| Arepe afe ||| Gpfen ]

| @i | | e e ke |G| | afewd wiew |

(F) Ser@de B (Internal Sources)

T AER TN (@ AV ARNS AT (A TR AR (77 ©f T ey
T | AR e JIZANT T G2 T YA FAE SOyFA T (AT A& Al
A | F[OAR STFAI] T TE FA-IRATE (12 T A ARt TG T A TG
SR SRS, Afibe ¢ IGHT defon sy (WS oAl T & O SrepEde
Tl ol SR 207 ©f FEHH AR ToAT w1 9afer ve

1. =T Fifs (Management policy);

2. fczmet 1IfFe 53 (Cost relating to recruitment);

3. e e [eeameed acareeie! (Need for specialisation in the work) 2@ |

o SIS TR ?M@e (Methods of Internal Sources) :

AoV I MEART T @A SreyEald omie 2% I @Iel 2o A el

1. I N (Present Employees) : 2fS9ita (@ S < S{EE Wi0Z O
S oS (R AR 2, (SN SR T (Al (90 OIET ST
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W FACAG SIS (@I SN 27 | O TS I (ATF FIA AT

gl Srergdl T Bl Mg | T it A& A T T (ACH

Mz I W EIRT T+

(F) W (Transfer) : LSV (ST AW @R I FG FE OWF F9 AN
G2 ST IS FACA S 2T | ©iR elfevi [fen wrem i@
W] R | GO WMo A Afeve T QT oM 79 FR |

(4) oTwEEs (Promotion) : SIARACE LT FA1 MR2T eyt B A
JZeT YOfeTO | AT Zo F #W (AF % 2t A 287 | AfSDIcT
T @0 AW AT =, ©F AT o SfEPe Ifea AmEReE M
7 A 3T eplere ffs

2. M ‘{["ﬂﬁ“f (Employee Referrals) : @ @0 FRex Sars | I oAl
el elfspas @t ARt el FIe I | T FIAe @RS, SO S
TG Gl TG 2T | 3 G SRETF FACET T AT FRGTT U (T FA el
o, (SN FEE W2BANS IF 2| IFHAR A ARFeIT Fire Ao
BIERETH

3. e’ F (Retired employee) : 7Feq I AT AR SRFRANG
T ARSDI Al T2 201 WA @8 @ T, @ 5 2foDT @re
BCA (912 | OIS ea wTee BiF | @B siwlen @36 AR 26 Il
FEA 47 TE 2fop s f=iffoe s, Tt efSPms Fie " Fa0s A2
FACS A

4. wEF AR ﬁﬁﬁ“l‘ (Trade Union Referrals) : ®fSis 79 2fos sifFoeig
(T &gl SN oIeT S | S TG (7l A (T FI IRATZF A 2ol
e R AR Sty I I AR FA0e 2N T FRe O2eT Mm-S
8 e TASRA (Rl (R | CICFCE Oione I#Aifipe Tfemag el e
AfSo 0 27| Ol WfSF AT FoAfH SEPICE I RARS TSI TR
@36 TR |

(%) 3y T (External Sources)

SrerEdld T (@G @36 A TR RATZE WY, (o AfFgF TeA =1 @
26T 2ol WY | TerEA T (@A FGA W Al GG AT T gel FAres
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| O@ IS Ao wite A AET ST giel FE R $Eg S AMETed
Afes Toefe F F oo v weAde 7|

1. (oMiiste ALZ (Professional Association) : (7[171® (XK HLZl BCR (T3 I
G5, HIGIG SHFIBCHS 2oL, [feq Witaetss ¢ 3fgfmik TFEehes
o)W, ORI O T ORI G (e =1 CAITE | (Rt 2lfewie
I A FE @ ORI G SoRe (Sl el Fh6E, G
AT fefere AR oDl GiRAR (vNare B (AF AP0 SIfeTl A:ez
IE I B FACO AH |

2. Ao (Advertisement) : Resi#[« FRCEE IR ARTF T AT Figo | [y
Fopifr M RIfeE Rease e s | @2 [Reaen afooits 9w 7w e
AN, W 1 A (P I3 TR NGNS 200 A | TOA HeFds [ReaioftTa
M elfove wRife Reae i A, @ TmEe s cohams |

3. FZW (FF (Employment Exchange) : I MRATZR (g TORIA (FH STo1G
@geef | SRS 1959 AER FOREA (T Sgw S @ 5 Afedie
25 G A OIF (AT @ AT I G I, PR ARSI (FCG g I
I TR FREE (FEd AR e 21| whikgs (Srw [fon Eere
@erel fefere Taa-gafeal A TRge TR dfviR areem fofere
FORI (F% GATE @TOPT JT& I 2SI 2o @R @it Eizsret
o T |

4. T (ATF FA A@E (Campus Recruitment) : I, Rfmlers, oicael
T TG (A AP efeviNele O I ReE FE AE | @I I
e FAICE JIAAP MGG e | ORI 2SN SPHI0Cs O=F TSI,
3G TEHEs o (GFwerer i fb DI WA SR f2Tita Srester |
@2 it Af DI Tele SiRe FEs @ ey e @i s [fen afsm
T AR FA A | TEANCA IR Jro! T2 S o A e (X Zggla
ferera foifscbe, o =, o, o™ 2ot Sl S==ieR Mo @il
T AR FF AT

5. ofatmfirtet g (Consultants) : @ 2AfSHI =R AT AP T AR2Z
I A AT M F 7R&AT I | AT GBAT FEIF ST SIwa
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6.

7.

8.

10.

JI oy T ATE | AT Lrarees fefere @39 w7l ez e
@ THRGT A @i N A= @ R AR Tear I @B FieE
ey widl Wi #iifzifss “17 | Siaecd Sutra HR, ABC Consultants, Adecco
India, AON Hewitt, Career Net, Global Innov Source, IKYA Human Capital
o) s K RGO e 1 e 10 1) B K B | [ B SO

G699 (Contractors) : SIS Af DI wfEfre F= (Casual labour)
YTAE 23 | 2 SRS I TEE I Sy g g Fe6a A0 | 2Afeditaa
ARG BCE FEIFOA (8 LR ol IR B ACH | G2 FAG A1 S}
@fE Ao AT Al |

rgpre AfE (Displaced Persons) : (G @ (Tt SN SITT Tote1
I T2 (ENIF AP 2 | O AeROTCR 9] F1 (@il AIE wifag |
GBI e TR 2R T AT e 37 | 7B (@I oI Afes
Mg GO & (29[ AP AW T (AF T #0671
geites #ta FH A@g (International Recruiting) : RRIcTa Feol R[Kfew
TSI 7L ST (o AT T e A AT | [Rieq @_7PE (Embassy)
NG 3 B AT T 2| ORI TORCIHT N0 SeAE fes GRaife
@ GRTCRICT FCAPFAT NICAE SWErTed A FA1 7282 0o (74 AT |
G2 {ECAT TR R NN TEACA Y72 2bfers |

AfSTAN 7F (Competitors) : (T FZ! ©IF 2ASTAGN S A (ACF FACE
Rifen etared @@ frem e Faifte 361 Ot 3 @@ I R
FifeF T ACE @bfere W (oAb (Poaching—SIMIITeIt AT F40) A
@R (Raiding—2 ¥l (we3) 0 |

taqifen YT AR F A&@Z (E-Recruiting) : IS @i MGGR
TR A R2Z 472 ebfere AfFE T N [abe =i wiew fifen
@I SIF SRR (Website) BIFR AEFI® (T[CS (Menu) A< & =Afare
(I 51 F© T (FE 2T GR SR RIS @arel, Sfeers! 297l etae
CIZ7R o2y (¥ | MR AT T S fefers (iR (@ IIfAte S 3 |
TR Aien A IO 432 ebfere T 2T GIb FRGAT T |
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v.50 F-f1454 (Selection of Employees)

wig@ (Definition) : To¥E @TOPT I JfET B[ IS TV I @-RCAI
Af ST FITRZ I | 2R G BT IS T4 Z(ET FRINIT SOl a1 T T2
27| I @ IR T AT I [EbT T [ AW, EICHG AT G T AT
SPTEY T ATE | oAk Rieh ot TogE @ITorT TN (@R ((SAF I [wioe
T =
o T3 e it Bl @pies (Tina Agrall) I k&l MGACRe ©f 261 : “AHR
Toa PG AT WG FA AR WNCE, SEANFRTR A& (AF GPR
AN oIeW FACE I W49 A" ("Selection means choosing from that

number, those applicants who are most likely to succeed in the new job.")

® B GBIt (Thomas Stone) 3T, “Ff b 2o Gl @F @& AT G
IRV M0 2L Fa T8 W @R AF T [ IS AIBCI 756

2 O Bfse T A7 ("Selection is the process of differentiating
between application in order to identify those with a greater likelihoods

of success in a job.")

® A (TR (Garry Dessler)-€3 to, ‘T Wdiod @l lferm a@ AR

IAANFIATE & (ACF A REFISTSCaeTe! Aere «R @5y I g

4l G =" ("Selection is the process of picking individuals out of the
pool of job applications, with requisite qualifications and competence to
fill jobs in the organisations.")

o fefoea owea i faw feaval sace =
() F AMF T FA ST €
(i) G2 2 &= Fiwel Q@oArel AT |
@airel RO Wz 31 =60 a1 =1 92 @orel A ekl [Riereia
e 07 1o a1 =7, (@ H—
1. Sreere @ FfR6IfR @rere;
2. Jfarel € BT (FHIE;
3.%\‘3“@@?‘7@7{;
4. vy e Traiel;
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5. N (ST € ST AT We!;
6. IfEY; @
7. Fted AR NN [T I 7wl |

©.5> FN-F46a e (Principles of Employee Selection)

FAWE AT 8 SR AR &Y AT (@A A b 1 26T FA-JIZ AR
a3 wEgsld Ie| FA-6 Ace IARLSF FA I E&) IEIC Mg G
TP TS T | A et THCH Wbl FA 2

1. ef$oitTa @gfe (Nature of enterprise) : 2fS¥Itaa &iFfs Srpica S fioa
TS 2| BeAMRIA AGDIT (@ A01 F SF, GRS Af oIt
(. (P12 GO T AT (72 | oAk, FG bla @i I o= iveas
BICACSECIEEASIERT

2. ﬁ%@iﬁ?@l@%(&ze of the enterprise) : > AT ATV T G
@ S Srpre T 7w, @6 AP (wa ¢iR T wepwel FA =7 Al
o2 AfSHTTR wighen Tote T b M e |

3. F A&ATZF W (Cost of employee selection) : T FRATTI TT I BT
G G0 @l [T | I JIAE PO FE 2o I [ FoA1 LT
30| oz N e T oReAEd IW GIH eweed T B W

4. FTed ATeEs (Analysis of job) : I b o e [eael Fat (Sl
(I PG FAE T FACO Z(F) FA-JIZAE G0 @)l e | Fea
e 1 T AGS o AT T oA T eI 7W W Ol e
Rosme F-fbrTa o Serew Fife o aley T = |

©.52 FN-46E 47 (Steps in selection)

I ©fF @rel SRR TS e e T OF (AF TG T Sl 1
| IAE Q@rel [ A 37 @G T ARNS TBifGT (FHET AT MG
@ @iorel ke Fa 201 I e smmfowly ==

1. SfqABIog (Requisition) : 2feditaw [few Res atameen w4 FH9w
AR G WA Gl Kol AR (e 2| 93 Releiafer
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NPTV IR TSIt SiAba+g (@99 FCF T O F© TRAF T
AT | GF THF fofe I Nrem Igieie el eream a5 f@=ioa
PN

2. T8I T AF @ fqw# (Selecting possible sources of recruitment and
advertisement) : Rfex Rel9l (A0 SERGTG 2R 97 AGTPT=T [T
el IR ReR-NgeE (fig s @R ©ite I & [@iem o)
fesiof (reAia (Fea AR e, e Ag-oifaw, Bfe 2ot <2 @bfere
A |

3. STAW=eIg BleTt @ #idr F4al (Asking for and screening the application form) :
AT IR Kol [ifen [ewm o @9 =27 g (AF S
BT AT | SNCAWoIg 2N 2 Eefer #1127 € Sy S =igq
JfesT T 2| GO R SMNAG @O Wi ARTe 2" @l
Siferl e T 2 |

4. Sfetfe STAvel@ It WaAE (Application Blanks) : @2 *i&fere «Ffh Siferst
SRS @ JFEWE IR T wGABAG (Proforma) 2Nl =W @R A
I Ty T2 MR ARSI 236 F( Aorm I3l Keitel sioirs
AN T T | 9T T SR A R e @ity Sfafie o W
W I SRR A ©F e AR

5. 3 FoifFT AR (Trade Test) : @ efSdimm cwaz 5y 5y Fw
IR T T o FfFalfd s i<, @wa— o, SiEfer, FF1eow
AfRpleml 2opv| @R Fee [eaw a5y w7 2 0 Jfeq Fiasey
T AR T T FA-TARFS A Az 9T I 2|

6. o 2= (Written Examination) : f$®itaa [fen s w3 Feces o
e A9 o= @I I ebfere smie | ARTe (@AW (AF I
Afw I W R @erel [ow Fre TRke A3 (em = @3
ATHE MO IS AR S, [RoF-*F, w2 i =&, oo e
) TR Sl T = O i o T

7. AYEY AFFEHA (Ordinary Interview) : foifde 2 Fem wwe s qrwdioE
AT 242 3 90 Aofere e | B smfere AN e viRe, I
A NPFel Toif ARCE AN T A1 G ACFIIIT AL T ARSI
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GG FRG 90 I W2 G713 FhITa T 2 Tea [fom o a1 ¢ o weree
o T o ST =W

. [95 e (In-depth Interview) : 95 AR ARTS RAT &7

9 wefie ARPAT A THAWE FA (I CHG (TS T @2 Trel
AR MGG AN P 2l [erg ABR 9 2| AMF 99 5
o T =W A OF ANET R e I AR A |

9. SwsifgE AR (Psychological Test) : 2o Afea ey AR 910 ATF |

AT IO AT (I GT-THE IO AR A WRF | @3 Ifere
TAEGRVE e Iwgle By AN FEH A NG JfeH SABe A0
qiRel T AW G2 AT A [y Fe req W e R Fie el
IR O FORE 2| quiele JaereR 2 (Intelligence Test), S22
A% (Interest Test), &g 9 (Personality Test) 2o7ifnd WS
foiom 1 27|

10. Sreited ww® (Past Investigation) : FAI-f45 @(SCO (AT AT Srol©

JEE Sl (AF MR FA AE (AT (ST T G2 JEE T
A FRAPITSE PR (A0 I @l ¢ Fes F0F (e [ o
19 0 2| O SR T (AF W T I (e Aee 1 Al |

11. Treifa AR (Medical Test) : @y 2 TGHRE sl 90w q=e f07 Ot

fioa w1 ©fbw w1 FiRel TRErY A AT FAR AACF PG TN ST 7 |
AR, FAQ Y 2% JATeTATeIE I T GR Frg AIH (A2 FAE
f&iea === 23|

12. FZTE 29w 8 @469 (On-the-job Test and Selection) : feq o &rFg

G F1 W57 FAIF 217 ©ICF ST IS A0 I 27 | IR YA
IS WCR TR SN0 SR OIF FIEE GIRN A9 1 22| e [T
JE TR O O (@97 RO T4 7SI 27| I AW @9reiF [ Sfoa
IS 7, OFE O 1o T |

13. Sit@« (Induction) : ToRiee Rfen smfo SReryd a1 A W=ioa w1 =

€ ©IMd f91°1d (appointment letter) W I 23 | 21 (T FICEF S AT
foioe 21 2A0E (72 0T AN OIF AT FACA 2T | FRAGTHI STpley 1,
ARSI PO, SIS ST Tonft FoE AT TN 26T S0 |
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V.59 A

AT AR FRAGCT -0 wgolel ToAm oA Fgpo | @ A
SZTA NTT BN (BB I AF TRAF, ADF wemipr= IfE, AT B,
AfoF T el T The, T TE Wl ¢ IfE Tor o A Rl
G HFE 2 | NPT ARG T TP 9T 0 AT, FACA S
g A5, ARTSER A ol A, dfoenm 3 7, 7ol @fdq oo Fcmeem
T Toiin REefer F>ima w1 Mo | oA ARt ofRae wE-gT Sfe
0% T T T AT AATEEN ST | AeTem AR, FE-oReE @
o sroifFe apifee R ol @3 @3 (A0F a9l sihear |

.58 SgAET

¥) Jooigw fefes epat

S| AfFTEA 251 WA SRATS AF WA AT @wa I Hifzml
@R @ fHdfacem gio affer |
F) PR ¥) R feipa
a) I el q)  AETm
3| NPT AR dioifeid W (SN0 SReey w1
) R fefers sfga ¥) Tkl fefers o
o) A AR e q) I AR fofers s
O IRIFEH TS T2 SRATER FIEH M SFR & TAYE S
i 1 26 |
F) PR ¥) R fefipa
o) WP ol q) T A
81 I MR SIS TeA 2e—
F) A AR ) SRreT FF (A0 T IR

a) Restow Q) I (AT AT



104 NSOU e NEC-MG-02

¢l @ AfFR MGW oIFRET NS A0 AT T AWl 2

biee 41 27 OIS IET—

F) A R ) N =5

a) )€ <) Tenz ) NITm A
Q) A emiiEe ¢

S | NPT AR e e |
3| NPT A g RSl SrE S |
© | P LT I A2
8 | T IR SIS qio wiRel ey |
¢ | I foiioe Ie10e J @RI
) W epdiE
S | NPT AAREER ARSI b e |
3| NPT oA CARERTR SR
©| I TRACZA ARGl AT AL F2e |
8 | P AEATZT SIPTR SCEN 56+ |
€| I BT QPR F N SCEAD] 576 |



q%FF 4 O AP Gk T (Training and Development)

NI

.y Tl

AR AFEl

o AR wAgE

Q.8  affrFraa St

e N arweE gl

Ly N eMrEreR afE e wiot
q.a T eAfrwd Agfe

Qb FA G

5 I ATWE SRR 2GS
.50 A

A5y SRR

.y SmE

G @FF AT Mo FRferiie g it srfze zent aw—
o UFRCIT kel

o SIfFFIT Tl

o I aAfrwCeR ARl

o M afrwre afel @ 4o

o i Af*Fd sl

o T Tz

o JIRIRFMA T 2I&©

. W]
FEAZ A6 AT T AfDN AT TN AR AR | AfGS Al Al
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T s TG T ARG TS AT AT FACO | WA AR
TSN FIG 2F S0 AW JFRICE WA (@0 FaA k&G ¢ NI Al
3| g T e ¢ WERITRE NOTER N> JRZPE G AR[e 78 | I
e wFel, @It (g A JIRET (P TS A G g i Si|erRe F0e
o AT el e @3 e T e INE efeRitm witem e e
(TENTS ARG I, FoTo AfSHTa AR 7% 50l e 2(F 1 | eAf¥e @ IR
T (A (OIE, (SN FNE e Tafos T | FNmA ARFFER 2@ @ T(F,
S TR @S (FI Ol Ao 29 [ @3 I (ACF Sce 2R |

Q.9 &= (Training)

Fge! (Definition) : (@Gl e A Wfe-ER @ [ive weel, w@itas wg i
JIRIEE CFAF OFe FAF G @ &, o ¢ e R e s @ afe
ST Al T Ol 2R 0 |

O T A A Al (@ IR IS FAK AL € ISR 2lfe O TAg
@2 Rmafem $om Mastea wwwel Jfa S| SR FIe FAF el T8 I3 Ol
FE ANPRFS € AR ToF| 9 CEd AR [RIWG @RI 29

FG FA@ WO = (WPl x R x SR 79w)

TAE @ (ACF (Al AR @ AR APl dff e e Sy [EEs Seia
TR Fe T TN ST | B q@c M [ewwel FA & wrRel (|l AR @
S R I, SRR F0EE AR, ARRFOR AL IR TE Tonfn 2
SRR QAF, CTTHCG APl A9 20eT IE I el I | SR APFe!
5 aitere S I WER FeE T effmeEle 9 T, CTTREs IS FAF !
T AT @3 o 6T ebRel @ TfE A efsrwd e [(fen e aetes @
T RMEa (Globalisation) Jral F-AwPREel @ FH-aférme Toxz T | o
dffroeie T DI @Sl 92w 27, affrmd T Aledl F I T FACS AR
Ty 0 ClReIEE Srifre 231 eTeRy dfSRitT FM-EoR 9 79 O alf¥msd
@e T FIF9 PSYECe TG IF2TF T ZENS ABCA OIS I FAIF (ol
@ APreel Ko | R Mo T wrel Jm T 7T 2| AR (@I R
FE T TG G FACR (A B € TFo TG 23 ©f ([ 2Maied WMo Ja 0
2 O ¥Rl e |
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o quezs f3. fFrell@ (Edwin B. Filippo) Wo @fffel 251 : “@al faffe Fw
AV Tl (T TN Sl € 7ol i elf@iese q0er A (The act

of increasing the knowledge and skills of an employee for doing a
particular job.) |

o fTHNTH @ ™ (Decanzo and Robbins)-ad I, “af* = @b @F TS
wfeess, T MG IR T4 AL IS o 20 @ T, 7777 @

3l WEE @, OE FEE el ACCS TN 2 (Training is a learning
experience in that it seeks a relatively permanent change in an individual
that will improve his or her ability to the job.)|

9.8 a@f*wCaq Ty (Purpose of Training)

Af DI N 2R ey SN | @i @I AfSDE Atent A [ @A
AférF BTl IO IR (AF FICA@T A | A adiefiE W oz @3
Aferafarene At e oy @ A @R T ORANIT AR A2 90|
AT efdrmel @3 SRR 2R0e AR | NG AR Sy el D 2

1. ABSTIR AT 26 FATN (To introduce with the organisation) : I WG
%7 OIME g v 1 731 e due Fifoe it ket [fe
W 8 Oz I e e Tarw SRiEe FG| T I O IS TR
@ 7N S A T PG A0 FACO AR (A |

2. Tesiimamfe 3 7 (Increased productivity) : GG AfRFRe-elie) F S
IR (ACF 7% 27 | @A 76 RS ([ 7 I SAMCTR @eore T+ €
SAfReIe e A0S A2 FCH | qoAR fRER FHCE W A, A T A
wfe g 2|

3. IR NCAFE Jiw AW (Increase in morale of employees) : SARE GH6
TP orEl A @A e A wens Tl FACO AR FA| I
MRS Jia (o0 AE G T T4 (el AW oI Ieed elfs Tl Ihm
CHTRTR, TRASHT 7% 2700 I W&y Ew Ifa (AR | elferels S
AR Jface AR I T ARFe-elld FAWME TARel SpuEE 2 Al
AfSVNITTT ARNTE BRI 2Ry |

4. MfEF F4F Tme =W (Develops human relations) : #fS¥i T@ 0T =@
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NRE TRF ToB Tioa SIPE 79 F(E, (@@ —Jere Jfers weme
ffen nter ey ReAK Topiv ) @ SR TPyl Wg iH 23 I3 TR[E A4
TFe 27| ARG AfRFFER MO ST N NAEE T Sage €906 |

. SRS W A 2l (Reduction in cost of supervision) : @if¥FFsl-eiie Fal

FrelRTe(FR SY@ea | S 7[l onEe SRl oww F ql| IR
TR (ACF ARl IR vee @ Sid fwgel 1 o IR (AT
MG T GR (TG FAMA AR (1SN T IR TR (A OWRRR
AR 2 FACO AR IR Sy I, (A— AR, Prars ezl
ot s Toiw wfes 4t firs A1 @3 Fet IE T wo ¢ AT
2 | SRR LR T SHIAG T 2 AR € [IBIANT Sl IS oA

AR 27|

. JITe Ffe I T @ WHT @Ol ¥ (Reduction in damage of work and

avoidance of accidents) : @f*FFe-2llg I @ FCeR Ty FHibe = (T IS
THCH ©IF 7Jeffst Qe SR | T PICGT o I 2 € YLl Il 7S] 2 |

WTFW QATOACE A (A4 Fa (Prevention of obsolescence of

manpower) : ARTACE 2ITTSTTa L A 2D fres «ifaasa sare =
Aca efstafarer B AFce it =1, @Giz HfS |1 @R M T dfom
O FCEE LA A A CPE A Q9 Gd ARG Tl T |
v e vl ace SRfeRe wdare SRS wgai | 2=l Qpia-diel
52 WEife dfspmts «fim Fm @0 | 71| TRfets Tom QeI Ta
IS SRS AT 2ARFFER T 90T (ol 2| O ¥ Sl
TEes deR gt AR A

. ARASTR WG @ AT I 1T (Increases the stability and flexibility of

organisation) : (RGN AfePel SRR W&y frem Sy B are sk
FRY A @R AFF AR T @O ARKST GO TG T G
ARTETR A CECF 47l AT AT OIRCE Ot el e | 93 92
LR A IS 3RS o e A1) o i 7 | S AT < e ) B o R e
F ACTF | eAfrwe-aig I AR AW Ao PR T 7SI T @R
Ie eFfoste Sifiaé Wree Sid M ¢ IE T TS 2 |

9. Teraitaret (Utility) : I9 Rey IR 7S w© T 5oz @3 @ ea
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10.

I1.

IR elf e @2 RSt e frets st Aears @ AR B dee
Al | Arwa-ele SHma 98 SRR ARRET TF G5! 7 «l=ell
eT 27, I AT Taeifs TG ARTS MR I | SR To -
SRSl AR ARITE A8 27|

SA7fet (Delegation of authority) : JIRHF I W&y [T FCe 7Y
5 FEE GR G2 MIRG AMFTS OItRE (rel T IF TS 8 ARG AIH
SRR @ Apoe AT | aAfrwel-aig TR @23 Tox [AR2 AGoa AT |
ECEINAC EIGCIS (Ca e s el

HfSF SIS € W@%Qﬂ (Reduction of labour turnover and absenteeism) :
AfedItT AR Geita 2ffrw (rewl 27 A0e Ol FIS T e ofe
(satisfaction) IR | FICEH [ S & AT G2 [ Ahreel, = €
MR T TSR @PIE B I, TF T T e @ SR g 27|

q.¢ FN-afEFred Jf@yt (Benefits of Training)

ff¥rrel @l TRelfde s a9 T IR AR SrreEes e @ e Wl
e FA| AW (A @R RA NS I @i foat e (Are R[owm w4
2—(1) TRWPER W (A, (2) INE 76 (AF @R (3) 2SR e Fdwa sa
e (AeF | v el wieEve zo |

I Fo9ta 7 (At ’{[ﬁ%ﬂ (Benefits from Organisation point of view)
Af¥fpel RO (PR Rt e I et z@

1

2
3
4
5
6
7
8

. FRACR Teolifut #fE I sii;

. R FIE @I € el Jfa AT

. AR AR JRCS ARRY H;

. TR BTHHIA ALY TN IFES SR e SOIY;

. I AR ST G0 Segel (el RS AR FC;

. IR W picaerel ¢ RSaisTel Areire AR T,

. SoReE Al TEon T 8 AARE FAR A IPTIRE AT (I,
. AR Tafere MRy w0,
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9.
10.
11.
12.

13.
14.

15.
16.

17.

RERIEE (Trainee) I IR (ATPE FRAGT B (77,
JE FeIT FACO 2@ (T 72 IO g I 7ed 2F;
TR TSR RTS8 AT FACS AR F(H;

Metoted [fen v oiare J wen AR e A 8 el FeiE
T I S (A O Wl A A0,

FHWE N (ATF AFTS Freid 7S ©f Fdfqe s 17,

I PP P& eI (€A 7T G2 I 00 GBI A @l
B w1 989 =,

(ToCed TFel, IEF oS AR Il AT W ©f (7l 7SI 2T,

Teoe, 1 wwey, OifeF ag T=iffe cFe e I3 I 81 A
TTE AN (7,

@lifem MRS TmEw @R @A R R R AOFFeE AR I |

Il 557 W& (9= ?[ﬁﬂT (Benefits from Employees' point of view)

eAf¥fRel (AT TR @R AR AN G o1 GTefer (AT Toige =31 Ffafer
ze] [zl

1
2

W

9]

© o I o

. @ ARSI AT Prare fre ¢ e wEwac e 2,

. 2fRERCeR MG S [0y T 7, Mg @ e il A e
RN

. AR T JTETe TR G SR AR R 2T,

. IR eAfREReR RO FT BT 0d TOMIN € BRI e IS
FACO T, (1 AIE GCS N,

. SRR AT IR N (9, G, @M FFrel @R B9 el
e I,

. FIAE PICS MER € QTSR A A,

. AfeEFeviel € of¥ e el TerRiR e 2,

. FAOR TP G IR PRSI 20,

TP (FICAT PG YF FHT R (FICAT ©F A ACEFD ACE A1
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I11. 2f$Bita e Ffea a1 WS (At A4 (Benefits from the point

of view of Policy Implementation)

AT RO MARE T0F, werore wEY ¢ dfRim Sife RS e
31 T8 27| AR Freia efseitm Aifs I IR (R AR FE Gl Sie
IS 26 -

1. Jfer w1 e afea S @it Iface 2Ry S, A9 T AfeDiaa
qifs AraiTe 23,

2. Toa TAMA TPel AIFel 2 @R SR A #tlafo € wmiersr e
o JC& CAMICT AR S,

3. T AR Wl Jare ARy 0,

4. TR FEwiezd, TR € AR AR Jwcs AR ICE, IF T
IR e AT 27|

. N ARrFeR afEa e el (Process and Steps in Employee
Training)

AP Gl TR TRAICHT Aferl | Joar A TR pfTe omrwel 2%
T AZNT | @A 2SI R o T ivtels seprd = =T

1. AT T 8 (S (Organisational Objectives and Strategy) : ¥
AfFRCOT AT Glol TE RIAITID SO 8 (FWE TE e I |
LA FIFANE IR (@M FCACZ2 F AR 2T @efore e IS AT
7@? ofkgce dfewi @R (feite s N dfmem Sl @2 e e
P TERY TeF ITHTE TR IReN A TG @R (378 S elf¥pEe
R TS Z(A|

2. eiffrFreT ereATel Wi (Identifying training needs) : Fwa 2
(eT SUE NLF T T AT [T Sriposacet ©f s st | efepmres
GO Ty ol [awe R e 211 qef 2o @ (1) AR
IRl (Organisational Analysis), (ii) el @ (Operrational Analysis)
@R (iil) 1 [qos@er (Worker Analysis) | @3 foafs fRaa Koz S
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T AT 05 T WA (I TCE, I GOR PSS, (o] 4T
T SARF AR (FI (Pl FAE G F| GAAS AR TG |

3. ofswre o7 W@ ¥t (Establishment of Training Goals) : F-elf# e
o 0% FA0e 203 | ARERY O 203 R T Y RIS W, FAANE ToAFe
2| oAl efRERceR R [ v 2o SA-a afem ger «iel |

4. FTF AfRrFe (wem T (Who is to be trained?) : FH-AREFCIT <!
ICoR S0 2108 (I 407 W el e —ag 51 - S0
| qRoie AfSHIT 2T SRR I JIEF 0F IR @ @I
FACE edfrwe (ren T |

5. offdte elieietra (ofd ¥4 (Preparation of learner) : (I979 FMva eAf*=Fe
e B(A SIRCE (i) Tod FG AFCH Aol @eq; (i) (9 Sitma Af*Ere
WeRl 2007 O QI (i) To FIceR @ife Tz I 41; (iv) T @il
ql PICe ~Awle TR SAPRI F1 2ojifn zet w3l-2f el i 9wl i |

6. efeFred SO @geaact (Preparation of training operation) : F3-ei*rHCeR
@b ¢ls SToy® @l smewel | /i a4 @3 (Trainer) ol J=iBeita
T adfels Fe IR MW, TIT TR G 2 TR |

7. Afrwe TR AT &% (Examining the learner) : $7ATE sMCFol a2
T+ efFEree Fme [fen @ea #1909 ¢ dffmd FTiE EnRe 9
| (E—I B ORI AR FACR, WA SRR (R (Il SRR
2z 1, AR M emE SRS ©itE TAtE Sfewe 2wl |

8. eferwTea TewCeTa TEWE (Evaluation of Results) : @6 eifémwra =<
st | eifeFeiie) IR FOO! IRAGTAT 2TF TATE ZCACER, O APRFOR
Tl #fFaEq qhrE TN FACE TR TR WG I -2 afe
G 2| AWMl AW AR IARLSIE Aol 2w, 7 ARERCeR
AT o |

q.9 2fs *mmfe (Methods of Training)

AfRERCeRT SIoT T 261 PO S AT SAfRS Sl A FCe SR ARSI A
2 6 FG AR NG 9 a1 307 | 2fewitra 7B Tafe T & o7 263l
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The—a3 ReE «iRell S Sy e Ik oy [fonasm df¥mwe safs abfere
oie A 5 encenive 29|

A. (T S@ZE efrwel 2me (On the Job Training Method) :

G2 SO AR PGS A 4ACT FAF (A2 ATAGT | AFG FAICE FIOSA N
AP eviq @2 oiafed IeT FA| @3 A Amtowfe 79

1. AW SItea Ft@ (On Specific Job) : & Afod @3 smfore 2fma
472 ehfere | @Fee FAE @l [ing Fitew wifg e o2 Jite [
@1 6l eizdl 903 @ "I A (@12 FIee Sfeews! (Experience) AL IR | G2
fes M FAE SNNE W 2SR o] 96 AW ol Sifwes Jies @l
(12 IS AFCH 9e 479l (Understanding) 8 @52 (Coaching) #MFT|

2. @R (Coaching) : (bR 261 @ SZT Il ARl oiaf© | @2 Amore
aFee i AE [ W [ sl | ot e+ a1 (@6 J@1 27|
fofq ST ©lF Sfveseld SNCAE 2if¥fFel M AH | Gro FAT AR
AN (S CHRIF A4 2 8 el SCAGA FA00 AT @R el
TG FAC AT |

3. af$Fs (Understudy) : o7 (It S e te 2 @3 +iafS el
I @O AT G2 afere WHEF FNE @Al Sfow IRZAFT DI
o 2fes 2N ANCe 7 ¢ Fe I Al re 27 | Gre e S
JEq TP G e TP TT0E Tce A € (12 Seel Praw
At T 2|

4. FFCANF AT (Help of assistant) : Fiqe SRR 2df#rse 2fafore J=wa
AP T YT ©ICEl RS AT Fle 0 | Pl HIe I A 2 Al
ST AT (R AR R TR S FREIANT (AF e @ efeviE
T A FCT AR RN T Jfa-Tm IR ARG FACS T 067,
EICHCE TRENE A (@A G T9e Rl 0 |

5. 9[twa WS (Position Rotation) : IS TR [ieH IS I& F0eT (7
T WelRe Jagfen AR CFR e FF0E GF0! Q9] FA00 AT =K
Y i e R[Rfea Fie A 87 271 oz IS MR (e
AWMT e IR ARER] (req 27|




114 NSOU e NEC-MG-02

6. MrEeIa (Apprenticeship) : @3 S@feT T (A Swes e S
FCE 2T T IS T elféel (reql | @2 T siafs fim afsdis
RS A e T i B e o e e s e T e e T (O
IS AL & F |

7. fara &% (Special Projects) : 207 SRS simiod ol U2 2&fOT FACE
Ry o0 g 00 I67 | OF S o9 <3, [iew el ai Fhilta
ANAE FAF FIG FACe I 2| GF F(A [(fen Ifed A Freid Seamie
JE FACO T (T TACH A1 #0279 FACO AT |

B. JTA q20a af¥d smmfe (Off-the Job Training Method) :

B vEle SRR T O FCE BN AR IR ¢ ARFCT S Al T I
303 | Sl Al STE N AfSPIT I FEE AN IE AT 9t @ ey [fem
Yfow oitm fTers efffFe (@i@a AR AT ENPhend (W, [fen
ICTSTEG 2AP600s) e FNwa ef¥mFe (=11 @2 effmed @ omafere (rem =
efer Z

1. famm 2lid@= (Special Course) : FWR [T AT MATT FIST FHCH
©GIS RO (e 8l 1 23 | [feq dtmmret 20660 Al faery afdrmed
(R RIS FNE €3 4o (A6 2| I3 GO “&he SIwma (e
e efbfeTe |

2. W5t AMTABTN (Case Study) : SRR TSC Rewas Fo1 @3 siafs
Y476 (A | @3 siEfere FERdie @it efsviten [fen [ag (@wa—em
3oz, o FiE, S P o) THE AL FACO @A | @
Mg FERdR e e od o [/ @7 T A6l Fh T8 2|
AfSRie Rfen wrnite w3 g (A AtEna 31, 9o AT
Twafe |

3. HTeTb el (Conference) : ®Y ISAEA (lecture) Aaod N Aol
[B T PR GCFCE S O Sfvereiz vy FNWE Gl | TRATHI
SCEALAR e AT T AP | g ¥ ¢ Mgz SN T
ST [ SRz 0o ARG SREE Tafo 27 ¢ Ml won yiEef
&re] IO AT |
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4. @F61A (Lecture) @ INE (FICN RO IS 7o(F affe (RIT &
@EifE AR (A wfow e @ @07 (RO ST T (@
TS R g6l (v ¢ ol oo 27|

5. vafba (Film) @ IS 303 @lférwel oiafs fZoNta veifbg a2 ebfere | (@rriifea
AT Tafots J 4ACA TP 200 A, FISI TPYl GHIAl 78T G217
T TEAMCA T2 CFEIBIF beiftod Cofd 20| (@I (1R AT ST
T GeIbd (MRICH Sogeeld effrmed emiv |

6. =TI A9 (Simulation) : ¥2 eifrwe Ao @I ARFERCR TR FCeE
ARCICR AW o] B 6| G2 SRR I Freld @R AAfcaes (e
Prarg fIre s 2z o T (el W ¢ FEl AfFed dfkifiFe 2t
& o ABiR T =W @S @I alifafes SR aifdrw oo |

7. SCITANT Afrwe (Laboratory Training) : (@ IR FMCE @G
IRRENT FE FACO 2, PP (FGd Aol FAA e ([ S
AT SITITNANT A T (I AR oicaaealiea e farc a3-aifemse
Mte 2301 3 e simfor M T Jfeare ovaed @ gk Afaes
SPICS ARRY I |

8. i@ AW (Role Playing) : @2 »i&fs Sayley af¥e sfafeor ARRCS I8
T @ACS A1 G2 smfere Rrpmamcs [Kfon oier e s(fwler Fm
vifg oredl 27| Sidie ©itE e AT SRl oiiet F0e el 2|
T VI SRR A el I o @oreld A SiF TS FA00
AR R 2T WO (7 79CR =6l sihex |

9. I¥% epfe WM @ (Brain Storming) : SIGRIR @F @Hfre
1938 AT Osborn ACZR ¥ 2@ AT I | Osborn-@3 IO ARGFHH
AR TG TPIF (RSN FA0 267 Brain Storming (Using the brain
to storm the problem)| €3 FG(OTS TST REFTIHCE (F-(FICA GO TP
TR O A FACO @l B GRS Wi oltw To @9 s
I AR | S IS o] Tg ARG 2[F F AT @ Il qee
RCabe 2 FEFAIHE ©f ST =1 @7 T (7 SiiRe 23|

10. SIgfo-7=ifFe @if¥mrel (Sensitivity Training) : €3 ef¥F= “&fe S@yey 7
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fafe (AT 72T ¢ [ofFe mfe A Fge | SIEEeR @
(Bethlehem) *I=t7 National Training Laboratories &f$¥It @2 #&fe 2iaw
A T W @0 R[Reew [ofFe sgm Frwesoe (=G @I &
IO O gl A Mo o4FH I O 2RATADT IS 2 @B Awied
SRS

11. ToA-2TFD 2AfrFe (Vestibule Training) : @2 S&fote FHAE GO A0 IS
FACe I T A OF Y FSE AL APIE | T (T I T IS
@M ICH O OIF IE €3 IG Tg A6 NG W A |, TeAM
IET (@ GroR TFAINST AT IR IS 00 27, FF @2 o qgenfen
A FACE ARDY FACA @ (12 Igofe FONT bl 0o 27 (T I790H
e oI AR 26 ToA-ATID T Afke |

. FN-ewae (Employee Development)

Figgat (Definition) : (- FRAGCT A THAC TR SFRF STRii | o
TR NGNS (7)o, TFol, T, el T TR NG 9N OfF e F10H
ClRCe 20 | oA FA-C 2ol (PI{if @l ~Afpiere o g3 s{fawiEe  wR
T<Ae 2THB T MO FHNWE TARE @elfer @ FhEmrel Ifa 7 @R IR AR
FIR IO @ IS FACZA ©f SRS TR AN FACO AT IR SRATS (F{IfTe
O TIRg ACCE (g MiRg SRIFASIT ANAT TS AT |

T e F-CRze Gl e AW AR FHow Afeare THo WG | SRz
FeICe SRR FWHFe [RFW @RIY| SRIATe I T W0Ite FTo (@ 4o [T o
FCe W ATl 2o—(s) M st @isrel @3 () FI-efERe | st @isrel
T ARPCET Y ARFERC M I JieoTe ST € TR G Al | Qafel G SR
ARGIAT SRl 2o |

TR Wb @bt e AKIRel T AL IS 7| TOANA T @00 $LG
A TR (@RI A G AN ORI (@R | g e el e
R, TP @RI FTOLE AJm FACo AT 1| @3 37 @oidfe] oz IS
IS =NCal T4 e wiole [Kfon SR AMeEel zel 1 2 | CRIET AMCERTl
229 @ O AR O3 HGI I IARY Frmiofe @ofrel @ e¥FEres e 906 | ©ig
e 2 I JIZI?IF Sl (Management Development) To5! w1 2ifrmeisya S,
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O (AP @M e efe) @ e afde e IR e IS
el oo ResFenee g3 REme@l ol < Woiee 7 27|

A T TEE @R BBIT 9 oaRell (ofFe e el 7@ et

A (CTA (Gary Dessler) T TH (S e (@ @ @5 @F FAG qA
TR FATC IR AfG9TS 8 (w1516 THACH 2MeIfS F (... activities that influence
the personal and professional growth to enhance an individual's job performance and
career progression.)

fSiee&t @S8R (Michael Armstrong)-491 SIS SFR 2&] Feafod <8 P Ao &l

WA BRI JES @ «F f T AW NG FHF T, Wel R @ I AR (..
a process which aims to improve the skills, stilities and knowledge of employees for
the betterment of both the individual and organisation.)

.5 JIZATWMA THAd “ate (Employee Development)
ffeiiie Tolita Ig=iveie Saee 9 AE—

A. (T S@FE TaE (Methods of Developing Managers) :

TETO BRI T TS SRZE AIZAFME Szl 906 | 6 (Gl SAifbe 26—
1. &R (Coaching) : T (FICA IIZI?F O IJTFHFR 92T RO Fier
FCE (T (DL @M 2| (R CFCG (o ARFS AP, (O G2ATHE
AR AR WG A FE | FAWE AR IOl IG FAC
2@ @1 FE JIEATmE e oo, Seiom 93 AlteE (ifb-9
S[FNS | @ AT CTS) (S (A5 (James Bolt) ICeTes (3, “FIFal dffws
TR TR Gy fevel, Soionm @R STCSIRCE MGG AL-0 (= (The
effective coach gives guidance through direction, advice and suggestions

in an attempt to aid the growth of the employee.) |
2. oifesg FIfed (Understudy Assignment) : SIGais 2fS9ita (MaTe sivet 1w
T FICGH 17 T AT O JIEATAR RO 7o Seie] S Gelj OISR
(I FICGE OF (RS T | (@ I G2 F(GF OF (ME T ©ItF Summer
Month A | @ F0H R[S Taaeers (et (14IF T SIma S 27 |
G2 Fee dfeds PR e 9 TEl AREFITe (@A TP e
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JRZACET AN TS AT @R JIZAN FREE AT Freid @Pfe
T AT (T TCE W OS] FACO T 3 IR GBS OIS 06 |

3. FITEF AqS (Job Rotation) : IICET SR O «Fo *@wfe I ARG
FEFEE [fen Fitem T (@0 OF @i Jamee RS | S[ Tod
To O A PR YA 7 @R ST EPR API 71 I AR Ol
e g 7R WMre itz @32 e a1 AR FCeT O WM& S=PIm
TPICS AT | FGE SRS e IR T2CF AT e Fat
AT B | RS AT JIRAFANE IR FICEG A S FACO IHA 2 |

4. M FFeR (Committee Assignment) @ (FIAI FIRHTS Fler FACAR AR
25 G IS FACO FA 2R Al @1 F>IF 90 IR F1 | Fre
IG FCS I TIReFA T RGN et 2 @R JFCe [Wea MRS
RGN FISIC (OICA] AR (T ITCE Q] T 2N | G e GG
JfEsre Tae (@ W06, (Nl MIHe ToFO =T |

B. FIT&d q2Ca T (Off the Job Development) :

JEH AR ST AT O MGG JABIFCA SHAT 9B | N GPR A& S IS
sl —

1. Srpefe I=ifFe afd=rel (Sensitivity Training) : @2 “&foTs e 47 ebfere
TRMRE 1950-97 WIS | Wo1ofe b3l JRReTe +fFade Fe 1 I G
T G2 AR TS 70| G [Reiw effe saem [fer Remfs
JRZFFE (RICH! (RITH Vel IO OIHE Segio Il o 2] FH ©f “Aena
T2 76 @2 Amfen wfRe | @3 ol T IREPal oiiE e
AR IR O 20O A, S SIHAE IO 22 FAR (T-ITHE
SRZS 2(® AN IR G723 W OIME Sagel W0 |

2. (F1F 2&f® (Lecture Method) : @IS (FIF61F (Formal lecture) &
e [fen @ e ARy I @R Oind WK [eEwd [0
el Glere F(A| A0 AT AV @2 orwfs DI e w2
@ O Y dfewisfe [few smitaets s 3AREHET AR Gt
O IR @2 Efed WA ¥ ifFEFe |

3. J@a* 91F9 (Simulation) : IME BACIH AR AR @0 mls, wLAlfs
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JRPFE THACA 3 ALl IR S AT | G2 Amore @l
TREPFCR G0 BT TP AR 9B I | (12 T2 O FeI
TR (RFIRE Fhr, F Paw e ¢ TiE gl Atem Iml @3
AG SR NG JIAFWE WAFTE 7B 27 |

4. i@t lFM (Role Playing) : @@ “&fore Ao [fen shwr g
AR FACe @A T | BT SRR FYA 7@ ol Freita Fodilfe
TR AL G2 S=Z AN T 2[R -7 470l A 7S 27|
TS JIPAFME THIANE TG |

9.50 A

TR IS FAK AL ¢ G 2lfS O AT TR wFel i I | SyE@
AL € THNZ FANMAE WF (I (O Il | GF Ty 2ATAS o ARl | 1 2ifepme]
26 G T SEAF Sfvesel, I AT INWE NEY AL ARKTE e =W @
IR OIE e Hol ATICS 76 27 | a1 ARrweR [feq »mfs etz | I3 Sage
G B | ) B 1505 T b R i 55 = R R R i 23 e B ) S o [ s
@e[fe] @ Tl o AN @R AW AR A TG @ PG FARA O K€
TEOI AN FACO A € T (e O S (2197 TR TOICO AR | O3 GFCF
a3 e REmefs e wceniee zoacz|

Q.5 Sl

¥) Jooigw fefes epat

S I [ FE FMGa &) (@Il I @i @ wErel Jiad AfEics 0
|

7)) & q)  afRERe
) TR q)  TEe

31 e Seolivl *ife e [Wba (@D AR A8 272
F) A (o q) 9 e

a) B el q)  FR R
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o T SR Ak Safe (<G ?

F)  SCED el q)  gels AR el
) To-ArFe el q)  NIENE AR

8| G GF FIAGH T AL e JGE IS € (o#Niare TFate
eI A |
) | A Q) IR ETR
af) A T q) I D

¢ fffe @t aRREiTma I TRtd oafe e f[afoe =3 Ate
F) Ogle FrifFe AfkER q)  (&IbL
a) efers e ) JCSF SO

Q) A e ¢

S| I efRERel @IS F (IR 2
3| 3 Al 9o Sowe 74 |
© | Fe SR b A AmiS Trad e |
8 | i TR IO JI (@RI 2
@ | dfos SIS A=CE el e |
) W epiE -
S | AMRERCT 9g ST e |
3| I efRERCeR ARUPTR ST e |
© | T RFERCIR QI9PTE SCEHA 35%6 |
8 | P fdEe Amfe A=CE Qe e |
€| ATRIPFOCIT CHC G SR SN 2 |




qFF b O Ff EHE q@R I w2 {TeNsal (Job

Evaluation and Performance Appraisal)

g
.S SR
bR AR

b0 T e e
v.8 = POiEcTd Ao
b.¢ T CEURCE Wwg

Ve

by N AR ST

A BN A AR

A > G (e R

vy ETEETE SRyt

v.y0 F TR orf{Tena

b5y I FemeTa ey fEm

w5 F AW oA ST
v.50 FY FAAME ALATADAE @Y

b.58 A

v.5¢ SRR

v.> Sl

98 GTF (AT fefere fam 7id ofze el AEa—
o FIRURAGH <@l @ o

o TIFEURCR SIw+l] @ @Pg

o TN Awe

o TIETRICIH ARl ¢ SpfRal

o IO 2RACIB

121
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o FTIvTaR fAtany e
o  FETHIV 2ATEADAIT Sy € wPg

b ABE]

FAENRE G300 e aF Mo [fen Fes Prameiid [esmed @2 EniRe S0
Y @R RN OF SRS wwg JI ool fNdfiwe w23 @ adfSvia s
SPINEPTS! MH TR T FICGR SRS o Wi 2taiem Qi FSEETRa M T4
o | FEETRCR [for A wite aR @7 eFe SHIN | Freld TR 1 2@ OF
FoTfe] Ao (2| WYNG FEPRT 07, T [egee FTed e |
FIer TSI FA0O 203 (1 TIF e Afellgfel A 2o w5 [oser | a1 efowitr
ARG SR (18 G 00 F el Ol ARG ArRS A =i 2Rfrenaig
AT FRAIS 27 | 3 Ao KA ATPTI7 GBI ST S wwgs)dl (% | @ Kamaf
G2 G 2NCOF G AT GHCe AR |

b0 I qf S A (Job Evaluation)

wges! (Definition) : f&fea FiteR Wtsif®< @@q (Relative importance) Il SN2
57 (Relative worth) R (Analysis) @ BT FANCE I JET A0 | FIEK SFG
¢ oy Forel RAGE THn Neailel, @wa—wwel, @], Wiy, Ry, @i,
IeE AR T @2 Rewef s it 3@ Fem St ey [ s @
8 FERE T | 93 FAEIREE IREE IS 26 AR A @
FC el | (@Y T ISR @G AN T CTe) (@Fon e [{fen w@ea =31
@ I F ze e ©f e T = o I W) e [iew @39
fifereid @3 RacE kel MEre | @\ —

e NA (TETa (Edwin B. Filippo)-& s, “Ff Jonime] @6 @ifema a0 st
SR FeE PRIFOIE [eATel @R ET A 27 IR RIANG ©F SCoAfFE

awg o W@ I W (Job evaluation is a process of analysing and
assessing the various jobs systematically to ascertain their relative worth

in an organisation.) |

® TR (T SefiiRre= (International Labour Organisation—ILO)-4&
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TS, “ @I FE JfEre AmRRel I FE T ool 2ol (@ [ew
IS AYFTSIE T T &) (G I (T FrelRE @ere! Ac@es o

el @R gl I AR = WU 17 (.an attempt to determine
and compare demands which the normal performance of a particular job
makes on normal workers without taking into account the individual

abilities or performance of the workers concerned.)

THiCe Fa@iafe] SATEIEA T IR A9 S @ Fraieg ToAde 2
e @it @3 wdare sifee «mafs | 97 STl 26T FICe G T L Wi FAO
27 o e a0 7, dicem SAceAFFe Loy He w4

.8 -EGEEE Site (Principles of Job Evaluation)

TR &) Foefel dife P T &1 @B Aifosfe ge—
1. F(EVRE @ICe FET PO @R @ 5 s Frifeae =i oF

TR R A
2. FIER ARG SR FICGH G (Nere SAMICT al Fefwe Face 23|

3. @y dfewis fR[fer sitem [fen awew oits, eomy Iite cfers
Trimiqefel oo A w=&iva Face 23|

4. YETRCAE ARe Tomefe] ge—zites [Kose, Fives [awd, sitas geral
8 i ETRG | FoFold A FTHRCEH @2 SoAmmaler Rapal Face o7
GR ARG @7 Iy e 27|

5. RO @R AR W SSETRTE e AAfesel gz el te
B(d, Tl TP G 2l AT ¢ A& Omacs Site 26 |

6. el S0 G2 ETRCAT 0 SH=0eT Mo e 77 ACe F=aferen
cwq fage =1

b.¢ FAEGEEE @@ (Importance of Job Evaluation)

It afeRies [fen Fa sAfafficea So gy SiaR o At Seige o
fdfate oo Fitea Sl o Mg 2wl 26 F-enEe | Al @R R[fen
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% Bz O e oy e ot 3l IR “mfs | @ opie =iz, @@t ..
(ILO)-7 fRTMItEa SRefeam »=sjoiy oot <l 21—

“IC R FRAER A ACE A e [fen Fitas wicelfwe Jo Jfemresitd
feiel a0 251 I PEURCER SEHH AmoR o7 |7

("The aim of the majority of systems of job evaluation is to establish, on agreed
logical basis, the relative values of different jobs in a given plant or machinery.")

TATE SR SAfRCefRre 1 TOReE eFe W @ A6 F AW eref
2o syl —

1. S-RURCR el [feq oin 5j2Lieae w1 78 |

2. (PN IEH GPg (T O TR Ao Wizl w1 [

3. il wgfe N e w-ErRE e |

4. SR AR 20T Ty ANl 7 AT 23 |

5. FEOREEE NG LemaREe NgE 2w agd = 789 2|

6. 2 «NP @ JIPAT WoF @R ARG &) FA-UR 2wt &7 1 23 |

b.y FSEGEEE S (Objectives of Job Evaluation)

FETRCAT Soiafe] G2l Orel &&l A

1. ANfFfF (Remuneration) : FN-FURCER diLfiT Ty 261 ToR& @ Ty
AfFefcen g g a1 MW @ e G TH - @ierel, el e
VIRCE AR &%, CIwcd T AR enitas I8 S 23|

2. AWETS (Promotion) : F-EVRCIT NATT ITZATWE ATHF IAR WA
IeIT 201, g Freltd (el 23, Ol el [fey Fiee glom w1
[ Tyt {Ew @l 89 2

3. #{f4TaTa W (Standard of environment) : IS 2ARKCICHT T THACTA Sref
F @I JIE 27 T AN TR NG o e = AT 2

4. JCEA ATATFF @@g (Relative importance of job) : TR TGCH
Afef e weeifirs ey ¢ ey i s e =

5. (Fo FIITH (Salary structure) : IIEE SRS wFg TR gt
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TR A @O IO UFe FA 2|

6. el @ Wiy (Authority & Responsibility) : IR wFel € wifrg dfgel
T € O WA A FH-EURCAT NI T~ 2 |

7. ®SF SRS g9 (Reduction of resentment of employee) : FH-IETRCAA
M GG FlAife e a1 T8 =, A 2RS A T M&y (Ieal
SPICEIT 2P (ACeT, ©f (OI0S MRy A |

8. & ﬂqﬁ FTN (National wage structure) : TS 2D -3
AT amfere 20a TR WiE AgR Il fF T Ee =W

b.a FA-JenEe e (Methods of Job Evaluation)

GFT FIGTF B G AL ol I ©IF oA g o a1 20 @R @@
G T-ETRCNR NG Fifre 23| w-prRe [fon smfs oite k. Erafer za
ren HEie € [Reseliee 2ifs |

A. e *%f® (Traditional Methods)

1. TwiFad 2@ (Ranking Method) : € *I&fs MYeTe (RITHT AE 2Tle! w1
2 (@A AT A IR G2 G | JIZAT el Firem sl s
Ao e | S THWR (A e 1 Refdroms sl wefie fFEws (A0 THwa
SR Pl A 2| OE@ I A =ieel dfol Fem ke ¢ wwg
TeFolF AN [CIHAl FA1 AT |

2. FitEa cefafeigact “&fe (Job Classification Method) : FteR efafaetorme
e TR G2 AwS SR PN 2| G2 ofmiore G e Al e S
5o T 2 TR AT FCEE AR, IR oy e wifdg, e Tsime Tenfn
R Rea I ¢ efare! Fred @fdARas T ok @2 oot e
fifen fd @2 2tere (@fdg & o9 (@od B @ S =)

B. fReeelie< omf® (Analytical Methods)

1. TAMITTR el ?&f® (Factor Comparison Method) : @2 “&fere 7B TF
FICe EVRN 1 FH 9y ol Ferafe] (Key Jobs) (R0 (HE 2| G797 (AR (€
el s dged Ko w9 &
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) FAF IOl AHFOR @cAee (Mental application);
iy FFF IO =NAHF wFoR =S (Physical application);
ii)y FF IO wHFOR =S (Skill required);
iv) FN Foo! Mg (Responsibility); @)
V) FCE 1 5_2 (Working condition) |

e ol TAfGe Toimiaefler EURE S &1 @B ORI N IS
ey [ I =W W Feelem T e IE (@D O FEea T 21 S
JE(T Qo T Gy 2l I Aewe A AR 1 2| AT FICE eV
FAF TR OIF ATGRE LYCT (RIC =X |

2. f&% 3t W@l “&fS (Point Method) : & SFURTAR (Fla PR “&fe I7Z© &
SR T @B AwfobE BT (@ ebleTe | @3 2w ere FIrew ewg SERRl Fopef
A Tog ST A WAl e 2GR G AT GwtE @l I 9 G0
e T 0% s 7w @@ REwafe zo

i) W=PRE et A =R (Mental application or education);
iiy T2 ece A 53 (Physical application or effort);
iiiy (F9Irel, R w9 A wwel (Experience, special expertise or skill);
iv) FeF FeTel A LeIF Wity (Responsibility for achievements or failures);
v) e AT A Gibel (={fdx et (Job hazards or complex nature of job);
vi) JIted o<l (Working conditions) |
qafer fidiad T i@ ofe ol ¢ ofef it owge ToamAsler ey

11 S 7 TS 5 | T K ) S B | B M < I B G B | A )
TgRE 2R [ e e =

b FASEHEEE AR[L (Advantages of Job Evaluation)

TR ARl g Emel
1. FiTE Aol wwg e (Determination of relative importance of job) :
FEREEE NG IEA Ao oy W T I Iee e
g 6 A T (@I I I (@O 26 Tvw ol fefimed T 3787 =7 |
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2. WF (Ao FOT T (Determination of standardised wage structure) :
FETRIC M @ IEwTmre € A (@O (o F1 78T 2 T
FCE AR (PN SPICBIT AP o] AR 1

3. WA AT, FEH 8 AZPT AT F0d (Helps in promotion, selection
and placement of workers) : FEH [RCeFe @R AR [l - ETRC
wzrgslel TAWE | @3 TAmRelT IR stEfe, WHiva ¢ It Fom T
CFCE gl Ol oMot 0|

4. (Ao FOCATS et (Flexibility in wage structure) : F(-SETRICR ST
Ie [ifon sge 1 (@oq zen The o W w1 o’ e
Teslivie IRBIF SAfFTS TOICT A NG TG (TS AT S SN I
ISR (T 2€ Sibw T-3ETIR “iafe ATAITe e ©f efiwe a1 72 23|

5. 3% fqragm i@ (Settlement of worker's dispute) : F(-SFIRCAR NGCH
MBTGAS (T0 I O T AR | G T FANWE N (PGS S
Rk ol (reRiE e AT Al

6. T ALY TG FS& (Other personnel functions) : T FREFIG Sl FIeT
@ Fhog BT (Merit rating), SARILT IR AR, IS SZH
Tafesael Torifn REaeferd senme @ Tafs Soitar 0 EReTa M0 7ed 23 |

b.> F-EPECE ANEaet (Limitations of Job Evaluation)

FETRAT PR ANT@S] (Ree 26wl AW CTafel 29 ¢

1. q@Se TAMITTE ©AF (&F (Emphasis on objective factor) : (-3@iiae
AGOTS By FICed TEN0 Tomael] [aval w1 231 e Fites @ wdre
s =R erafe = e Sroifire 23|

2. Tioa ?f&te (Complex method) @ P *&OT® FA-YETRE 1 27 ©f AP
I I @) 2 N I 2Iwfosfet Giva | T Ao FH0w I
A R SR (ATFE T |

3. FA-EnEW 2IfawF @A F=eF 28 (Job-evaluation is done by Supervisor) :
TR AR [kl e 2| @Ry AR TR @ it
ReTes 2 @l CICFE FORAe @0Ie 200 it |
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4. % &AfSHIT 2TAE T8 T (Not applicable to all firms) : F-JET A%
GioeT @ AN | (TS ANE 2SI F-ETRW A% S FFeTOIF AN 2fret
A AT =W Al

5. FN-7=9TF I (Problems in labour relations) : F(-3EHIFA 7w FAI
AR, AN @ AP FCE TP ffF FACo AT T4 92 2w
efouits ARfTeE TaEe |

6. AfET giEeiHra wreia (Lack of overall outlook) : -SRI *1&fs eAfSditaa
SerEAY ST ToiR wfofie wwe o, Ritew wfes Srmmefer [rawar
I A1 e AT yRehE el o b AN

v. >0 FH-TAW 2T (Performance Appraisal)

A @0 (Il Fga wel A Q@O ETREA FACE QR | PR
AL IO AKIRTS AT R G Fah| I77Ne e eV FAE @R |
IR IR G2 AT 472 wPge)el @ STppls)el P &y 208 | R S
T I AT 2RI TP AT A8 ZCS AT | PR ALACABACE ST
Ffow TBFae (Merit Rating) 2AItae et 3w | o afowic w6R afey @
TR TV (ole] € wERel AR T 2wocs Merit Rating ICeT| ©i2 Flog AR
A (A P AW HALCENDN 2T oL ST AT |

Fte@! (Definition) : R Foiine 2RACAGA 261 @0 {Taalbzn elferm q@ e
T FACR 6T, ARG € F T @I9TOIF Joniae 1 27| 2AfSdicy w5
e, e @ Seifdeaem “7 S FeE 2RAEb 31 21 92 2RA{EbaR
G JIZAF TS G FAQN T WO A O I T{Mel FACR, 2R
T I @A GO @A AR, o [0 AR FEE G W GRS
ARG JIE &2 FACO A | JoAR @l @ACO AT (@, PRTM A
WIS CFCE G0 wwesd oA T ARy IR AwmEfe R @hrel IR
T G ARG JIE (A AT T | IR AT G Ol 0T
ARG ©2J (Information gathering) A<&E, A AR FAW o0, ARG 0] ofif
AR TR 1 787 2 | R 2R kel ce [ [Kfen sfve e
@ IS @R I (el 9T @@l 2o —
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o =5, (Ffraiw @az RATATEA (Scott, Clothier & Spriegal) W® : “efSVitTa

(A performance appraisal is a process of evaluating an employee's
performance of a job in terms of its requirements.)

e T (Heyel)-93 0o, “F1 Af DI eitie SRR @ e &) FHifers
TR Ot F M G3R EFlTe @erei ETRE AfEies PR

AT | t is the process of evaluating the performance an
AT ” (It is the p luating the p d
qualifications of the employee in terms of the requuirements of the job
for which he is employed.)

o S @R T& (Berlew and Hall)-491 TS F-57Ane SH{TaToel =671 : “Jle
TAMCAR (G GG A SCARRS 6T A @y € ol [KolF 7 &) @

e Al 5E Ot RO T=wWe 21T 0T 1 (...a continuous process of
judging the relative worth and ability of an employee in performing his job.)

v.dd IE-TAmE fQtawy T@@ (Factors of Determining

Performance)

S I TV TE0e (FC IS T FAE @R (PR [qwa Toig i
T o7 I CTafer 27—

1. FG FATE At FG 7TF q=F9F (Job knowledge) ToF 1 Tiiwey
187 3| I FG T W APE 4@l AT OIZE O ATF I
T A TSI 2|

2. “Tad Reare @ oAfgsidere fqEn ot wdere € sifadste [KEws Seld
F T T 6a I | TR IR (AF 20T @o9re ¢ oAfFas I @
@R BT T, EICHRGE IR @ Tg N IS T3, T I TmMeER
st e A |

3. FCE T8 FACA : FATE FCG ol FACA A AT O T6! 29TF
eofg FE T S a1 e I IM TARENY I, GICHCE 4
(ST T FIAITNC SR @I BITE, A MRIGNF ASFSIE ARG |

4. (T9Q AN : FAF (O FIoF TR I 7>5ie 67 IR | PR I
G2 R @d A, OF Sy e P0G Tgm FA PN AAMT 6 |
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5. oifaefq @ iR Som S Time S @) elfouits FoR e
ARV MFT FE W AP AT =7, GUwg FHWA I T
ARSI 28 7T 73 |

6. FEaieTel : S FIeR 2fs TorenEe FSaierel F FmMtg T
AR (FCeT | SRS IM DN I TR (TSI T, CICFE O IR
TMRE (RS eelie 27|

7. wegaifret : S¥oE fremE We FAREfTreR WS g Al 2T (At o
TR R e 6 a1 ARaiirel Iw colteT IR i eite 23,
TR TASR ZFT (26T I T=MGa ©oiF Ol [l 2R [0S |

8. faoFeret : TR Rewerom Toig i FTimee sifaiel s | +5a T©
o5 20, T T AT WP T({ |

9. T WiGwom TN : AWV I Wferim I s @ =
GG IR AWM @oafe ¢ sifiiidefe [Rag woid ore =@ a1 IR0
TN (TG AT Toifre =3

10. JF : IN@ FMCPT o7 I Foivcas sifee oo | w9 I vde
FCYT AEFR W, CICHE O IR (AE AL IS AT 7SI =14 |
OTeey I v N9 [y @l REe 23|

11. T[IZE W 2 AT I S SR i ea 30 | 33 @1 ezt
TE N SIS ToRE MG (G AT Sl 2N 1
(TS S SO AZI2I AFCET P o T Z(F @R FAAT IS SR
@AY IR, BT €27 FI T @991 @ SAfAslsre Tox Wz 2F X {17 |

5% IV 2ITAIGNIR St (Objectives of Performance
Appraisal)

oAfSS ARo1ITTa2 g BTty ATF | FRASTT STl S[FCEIR Ty I oA ettt
PE ARG | G2 bR Sl ge—

1. IREOT IV AT S8 G2 ©Ird @9l FHCH Sl 789 T3 |

2. IER CFCG IR (I (&I T Fo Al SAerel IR0z ©f Heffme w21
e 2|
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3,
4,

10.

I1.

12.

13.

14.

15.

T Fce wwel Ja FF G FF AR Se ol fefwe w@

FOR IS el Fof I (At TRadrg [few a3 291 I o oraieat
AT = |

. AT O AFAT S G2 SACEBAIT MACT 7S 23 |

PRI SACABIT O sramfen TeRe Afer@ ol 83 27|

@ 3 Wi SIS (Probationary period) FBRGFSIE (*IT FAF OIS
ARFANRFCI 22 FAF (F0G (confirm) IR FoMe SIKTEAD orFeitd
ARG I

AR AR GR ST (G Y T AL AR I
FAWE MR (G IR A AACEba TS Sl Ao |

TR I SNCoAT Sl feiaced wea I FTime “ATsna 2
A

SpRafde (FCaa IR Al Jfa A 201 F99 CFeg IR 2R=Aiena
zrgs O Al B |

TG G THITE FAF N RO (@OPE FoA T A € Olmd
K AAE B 2CF, IR Y M et Mo el = el 27|
S 2R A ORGP I @9 99 o [Rel 2| IRl
AATAGR M T (@oiret [T @ O AN F RGIRET Fier 797
4 e =W |

T T AGoTo! I (g IR AL Sz 16T | P70
ALCAGAR MG (P T FC& @ A, (F Ao 97 ©f efize =
8] 27 |

A RIS ST @B ALCAGA 2T SR AT FA |

.50 FEITNVE ATAoAE @@y (Importance of Performance

Appraisal)

Sl

FIZHAR HAEre, Srifdesge dgfon rel wwgsd AR Mas @TeAw

CFCq ST 2N efeDite a3 wrgsiel afeam| -t ==
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o) G GFE T P ORES A AT o Aeql| AT w2 FH-JIRIAFTCS
ffen e Frare fre Iz F@1 @, @R IR afFEmd S, FiE At
LEEEESIITE

AR T (TS AT 0T IR 2ACAG FH-TIZIATT (G > wqgolef
THml 2 Rige | Aite @7 wweefl Wb w9

1.

N

JAZTHFA R (ACF (From Manager's point of view) : JITZAE
TR (AF @3 2RACEm FNE (@arel 8 W [RBE AR I

. FAA GRECHS (ATF (From Employee's point of view) : T iacwiel

(ACF G2 2ATEADA S T T3, Freld TFe Tafe I AEI € F©
ojereia A T T w1 ATT ©f SHee AR I |

e (Training) : @2 AR TG FAWE NS ARFERCT TG
itz [ O TN e 2| W AR etaie 2w, GTURE @ Sheld
Afdrme FRWE FIST TACE NS AG FAE ©f Gl AT |

@ azel (Decision-making) : FR5R [y [REmm Frarg azd ¢ o Fice
FARCR T Ao TP ATS ©f @3 2R Ny 7 w4 qw)

. S Fa fzFeFad (Pointing out inefficient employees) : @2 TR

T AT SR I Dieresael @ St AT A O @CN 77
e 7 ol o w0 w7 =W

AifaF 7=21F (Relationship) : @3 “TeMb= Aot [few FTwma Wy
JIZITF & WA (Standard of performance of managers) : IIBFHI
JCe A FeF e THe I I O G2 SATENHF NG Gl 789
=3 |

.58 A

@A FHE e 2AWEel A IS TPIMC el ®E! (@l [eem e
AFTSIC FIMe FAF S GFGe] FAF (T OIS (@afel 2@ of fqdfae @R
TEl A AR ZeT FASEIRA | SETREE G Fopafe] dife S FEre &%
GRR GF SFQS TP | (T SRR T [eq AR 5230 I A, (@I
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I (o @y o e w9 A 2oyl [ Amfs SEpReR W @2 R
T R @AV AN oie ¢ R oiwhe | F-EnrReas e w-Rosad e
IR AN YRR elcaen | afovies F-facarl, e ¢ Srpifiesatas oF
SR IS AL T4 27| @2 DA AT IJTRNF T AT IR F©
TEOR A O G T AR | AT TeT W @Ie @6 ol T,
oiztel Rl AR FHE SN 27 IR ITZHT AT 78] 829 FA0O AN |
Rfen T [Eea 0@ I (I ST FA00 & (1 TS Qe Fa1 787 |
TrEe Ranel 3 o e IURLeE Tad S TEeR|

B3¢ SRRl

F) Jevew fofes emiet
s Rfen Fitem wtefee amg A SNefRe e, [Reamd @ IpiEsaed I

|
F) A DR q) = [Resel
a) it K= q)  FCeE AR

2| T EDRIC e Awiosfe] F 2
F) W e ¥)  TAMICA Pl e
) e AR Mwe q) WAl Awe

o (PG FF 3 I G2 OIF SR Gy A8 IJETRCP 06—
) Jitea Fivesad q) P el
a) PRV Sl q) A TR

8| DT ATAIGH SRR LN TG MU SR T 26 |
F) A A q) e o WEFe wfirensan
o) I eV q) P 2RACAD

€| ST WY € Yo WHeES (@A Tow few e i
) wwel ¥) wikng

o)  FMmA Sl o= ) Fle AR
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q) wiFERY epe
S | o SEDRCR Agel e |
3| R AN safon Sgafe siveae Amo AT o |
© | T FHRC 96 ARl Srard e |
8 | TR AT FICE 0o 2
¢ | T AR vt ey 61 |
) WY epden
S | o SEDRIE STy @ Pg SCEIb] e |
3| T PR R € SPIRAPTRIR SN e |
© | P T [eap) RERETE SCEm=l e |
8 | P> AT STAPTR F 2
€| T R 2fafe THCE [ SCeTba Fee |



NSOU e NEC-MG-02 135

NOTES




136 NSOU e NEC-MG-02

NOTES




