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Special credit will be given for precise and correct answer. Marks will be
deducted for spelling mistakes, untidiness and illegible handwriting. The
figures in the margin indicate full marks.
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Answer any six of the following questions : Sx6=30

a) T AR el T |

Define Brand Positioning.

b) TS ey FeiE et =g 2

How is Brand Personality developed ?

c) I Reslo AP @32 OF FIRCHA TS @ ST I |

Discuss the relationship between an advertising agency and its client.

d) DAGMAR *f&feq (fere «i7ell Iy I |

Explain the basic concept of DAGMAR approach.
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Describe the importance of Marketing Mix.
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What are the elements of an advertising copy ?
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Explain the creative strategy format.
h)  @F0 ST G TAZTo0I26 REEAT BFg A F76 |
Explain the importance of lifestyle advertisements for a Brand.
i)  AIDA Y(oa St ?
What is AIDA model ?
§) IR e 2
What is Market Segmentation ?
k) SIG@Sfed f[qotee iy e |
Explain International Marketing.
) e gl o[l ove [few wifREar 3¢ I |
Describe the different services offered by Advertising Agencies.
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Answer any two of the following questions : 10 x2 =20
a) AMeCE [fen AT RestoitTa Snizaertz Aee 3¢9 I |
Describe briefly with examples, the different types of advertising in
newspaper.
b) e AT o IRTe R[feq e AT 9 |
Explain the various strategies used for Brand Positioning.
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How are the various components of Integrated Marketing
Communication used to reach the Target Audience ?
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Discuss the role of advertising in different product categories, giving

suitable examples.
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