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PUBLIC RELATIONS 
 

Î³Ú – ƒåÒü Qsi¡à  šèo¢³à> – 50 

Time : 2 hours Full Marks : 50 

 ( ³àì>¹ P¡¹ç¡â« – 80% ) 

 ( Weightage of Marks : 80% ) 
 

š[¹[³t¡ * ™=à™= l¡üv¡ì¹¹ \>¸ [¤ìÅÈ ³èº¸ ëƒ*Úà Òì¤ ¡ú "Ç¡‡ý¡ ¤à>à>, "š[¹ZáÄt¡à &¤} "š[¹ÍHþà¹ 
ÒÑzàÛ¡ì¹¹ ëÛ¡ìy >´¬¹ ëA¡ìi¡ ë>*Úà Òì¤ ¡ú l¡üšàì”z šøìÅ¥¹ ³èº¸³à> Îè[W¡t¡ "àìá ¡ú 

Special credit will be given for precise and correct answer. Marks will be 

deducted for spelling mistakes, untidiness and illegible handwriting. The 

figures in the margin indicate full marks. 

 

 [¤®¡àK - A¡ 

GROUP - A 

1. ë™ ëA¡àì>à áÚ[i¡ šøìÅ¥¹ l¡üv¡¹ [ƒ> – 

 Answer any six of the following questions :  5 × 6 = 30 

a) IPRA šøoãt¡ \>Î}ì™àìK¹ Î}`¡à [ºJå> ¡ú 

 Write down IPRA's definition of Public Relations. 

b) IPRA šøoãt¡ \>Î}ì™àìK¹ ë®¡[>Î >ã[t¡³àºà A¡ã ? 

 What is IPRA's Venice Code of Ethics in Public Relations ? 

c) \>Î}ì™àK Î´šìA¢¡ ®å¡º ‹à¹oàP¡[º A¡ã A¡ã ? 

 What are the misconceptions regarding Public Relations ? 

d) &A¡[i¡ [¤ƒ¸àºìÚ¹ "®¡¸”z¹ão \>t¡à A¡à¹à ? 

 Who are the internal public of a school ? 

e) &A¡\> \>Î}ì™àK "à[‹A¡à[¹ìA¡¹ A¡ã A¡ã P¡o =àA¡à šøìÚà\> ? 

 What are the essential qualities of a Public Relations Officer ? 

f) \>Î}ì™àK &¤} ëšøàšàK¸àr¡à (propaganda)-¹ ³ì‹¸ šà=¢A¡¸ A¡ã ? 

 What is the difference between Public Relations and Propaganda ? 
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g) &A¡[i¡ [>l¡ü\ [¹[º\-& A¡ã A¡ã l¡üšàƒà> =àA¡à šøìÚà\> ? 

 What are the essential components required in a News Release ? 

h) [¤šo> š‡ý¡[t¡ [ÒìÎì¤ \>Î}ì™àìK¹ ®è¡[³A¡à A¡ã ? 

 What is the role of Public Relations as a Marketing Tool ? 

i) Îà}¤à[ƒA¡ Îì´¶º> * Îà}¤à[ƒA¡ìƒ¹ Îó¡¹ &¹ ³ì‹¸ šà=¢A¡¸ A¡ã ?  

 What is the difference between News Conference and Media Tour ? 

j) [¹\ìÚ“¡à¹ A¡àìA¡ ¤ìº ? 

 What is Rejoinder ? 

k) ¤¸àA¡Køàl¡ü“¡à¹ A¡àìA¡ ¤ìº ? 

 What is Backgrounder ? 

l) Òüì®¡@i¡ ³¸àì>\ì³@i¡ A¡àìA¡ ¤ìº ? 

 What is Event Management ? 

 

[¤®¡àK - J 

GROUP - B 

2. ë™ ëA¡àì>à ƒå[i¡ šøìÅ¥¹ l¡üv¡¹ [ƒ> – 

 Answer any two of the following questions :  10 × 2 = 20 

a) \>Î}ì™àK * [¤`¡àšì>¹ šà=¢A¡¸P¡[º [¤Ñzà[¹t¡®¡àì¤ [ºJå> ¡ú 

 Elaborate the differences between Public Relations and Advertising. 

b) š[¹¤t¢¡>Åãº ¤à[o[\¸A¡ "à¤ìÒ \>Î}ì™àìK¹ Îà³ì> W¡¸àìºgP¡[º A¡ã A¡ã ? 

 What are the challenges of Public Relations in the changing Business 

Environment ? 

c) Î}A¡i¡ ë³àA¡à[¤ºàÚ \>Î}ì™àK A¡ã ®è¡[³A¡à KøÒo A¡¹ìt¡ šàì¹ ? 

 What role Public Relations takes in Crisis Management ? 

d) [Å¿ Î}Ñ‚à¹ Îà³à[\A¡ ƒàÚ¤‡ý¡t¡à ¤ºìt¡ A¡ã ë¤àìc¡> ?  ¤t¢¡³à> ¤¸¤Îà ëÛ¡ìy &¹ P¡¹ç¡â« 
A¡t¡i¡à ? 

 What do you understand by Corporate Social Responsibility (CSR) ? 

What is its importance in the present business scenario ?  

    


