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Special credit will be given for precise and correct answer. Marks will
be deducted for spelling mistakes, untidiness and illegible handwriting.
The figures in the margin indicate full marks.
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Answer any six questions :

iy ReseieTR apiERee e a5 |
Explain the relevance of Advertising.
i) IR TCHe F 2
What is Global Marketing ?
ili) SETIen REEHa MO0 8 (\Odbd PR el ST T |

Discuss the positive and negative sides of online advertising.
iv) SRS [Eea ION 2]eref I T2 |

Describe the current trends of advertising in India.
v) @3 e w1cg) aidl ave [iew SAf{Eal TS AT SETsa 6 |

Briefly discuss the various services provided by an advertising
agency.

vi) IOEIDT 0L NS JCTa I F |

Explain the Integrated Marketing Communication Model.

vii) SICEHHe e e SIceToat 396 |

Discuss Marketing Mix.
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viii) SATerE! winad § P RfSH «@=a CSlot T S5ae Iefr F |

What is Consumer Behaviour ? Describe the various types of
consumer buying behaviour.

ix) I Qo 2
What is Social Marketing ?

x) e FeERh-ad [ifew ditefer adar T |

Describe the different steps of successful copywriting.
xi) e GRSt s A 9 |

Explain the Meaning Transfer Model.
xii) e aresis e o Sairew 3 ?

What are the different ways through which advertising agencies

earn revenue ?
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Answer any two questions :
i) ORe ANGT-MFoT SER AT RS Aol SHIRAPTR S
FEA |

Discuss with examples the impact of advertising on the socio-

cultural fabric of India.

ii) Remm IR SRAeR oW I7Te Gis GPo (@Freefr e
S[CATON] F<P |

Discuss in brief the post-testing techniques used for measuring

effectiveness of advertising.
ili) NG CISTNCH T T2 |
Explain Market Segmentation.

iv) R STeeaeTel § P Jeweiel i o] S |

What is creativity in advertising ? Describe the creative process.
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