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š[¹[³t¡ * ™=à™= l¡üv¡ì¹¹ \>¸ [¤ìÅÈ ³èº¸ ëƒ*Úà Òì¤ ¡ú "Ç¡‡ý¡ ¤à>à>, "š[¹ZáÄt¡à &¤} "š[¹ÍHþà¹ 
ÒÑzàÛ¡ì¹¹ ëÛ¡ìy >´¬¹ ëA¡ìi¡ ë>*Úà Òì¤ ¡ú l¡üšàì”z šøìÅ¥¹ ³èº¸³à> Îè[W¡t¡ "àìá ¡ú 

Special credit will be given for precise and correct answer. Marks will be 

deducted for spelling mistakes, untidiness and illegible handwriting. The 

figures in the margin indicate full marks. 

 

 [¤®¡àK - A¡ 

GROUP - A 

1. ë™ ëA¡àì>à áÚ[i¡ šøìÅ¥¹ l¡üv¡¹ [ƒ> – 

 Answer any six of the following questions :  5 × 6 = 30 

a) ">ºàÒü> [¤`¡àš> ¤o¢>à A¡¹ç¡> ¡ú 

 Discuss online advertising. 

b) í¤[Å¬A¡ [¤`¡àš> ¤¸àJ¸à A¡¹ç¡> ¡ú 

 Explain global advertising.  

c) &ì\[X A¡³ìš>ôìÎÅ> A¡ã ?  

 What is Agency Compensation ? 

d) "à‹å[>A¡ ®¡à¹t¡ãÚ [¤`¡àšì>¹ šø‹à> šø¤ot¡àP¡[º ¤o¢>à A¡¹ç¡> ¡ú 

 Describe the main trends in Modern Indian Advertising. 

e) Îó¡º A¡[š¹àÒü[i¡}-&¹ áÚ[i¡ ‹àš A¡ã A¡ã ? 

 What are the six phases of successful copywriting ? 

f) Î³[Þt¡ [¤šo> `¡àš> ¤¸àJ¸à A¡¹ç¡> ¡ú 

 Explain Integrated Marketing Communication. 
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g) [¤`¡àšì>¹ Îõ\>Åãº šø[yû¡Úà¹ Î³Ú A¡ã A¡ã šƒìÛ¡š [>ìt¡ Òì¤ t¡à "àìºàW¡>à A¡¹ç¡> ¡ú 

 Discuss the steps to be taken during the creative process of an 

advertisement. 

h) ºàÒüó¡Ð¡àÒüº [¤`¡àš> ¤o¢>à A¡¹ç¡> ¡ú 

 Describe lifestyle advertising. 

i) A¡à™¢A¡¹ã ƒõÅ¸àÚì>¹ ‘iå¡ ë³=l¡ &ìšøàW¡’ A¡ã A¡ã ? 

 What is the ‘Two Method Approach’ for effective visualisation ? 

j) óÃ¡¸àÅ ³àìA¢¡[i¡} [ÎìÐ¡ì³¹ Îå[¤‹à A¡ã ? 

 What is the advantage of Flash Marketing System ?  

k) ®¡à¹t¡ãÚ [Åì¿¹ ¤õ[‡ý¡ * [¤A¡àìÅ [¤`¡àšì>¹ ®è¡[³A¡à ¤o¢>à A¡¹ç¡> ¡ú 

 Describe the role played by advertising for the growth and 

development of Indian industries.  

l) ®¡à¹t¡ãÚ ³èº¸ì¤àì‹¹ l¡üš¹ [¤`¡àšì>¹ šø®¡à¤ ¤¸àJ¸à A¡¹ç¡> ¡ú 

 Explain the effects of advertisements on Indian values. 

 

[¤®¡àK - J 

GROUP - B 

2. ë™ ëA¡àì>à ƒå[i¡ šøìÅ¥¹ l¡üv¡¹ [ƒ> – 

 Answer any two of the following questions :  10 × 2 = 20 

a) &A¡[i¡ [¤`¡àš> Î}Ñ‚à¹ šø‹à> A¡à™¢à¤[º ¤o¢>à A¡¹ç¡> ¡ú 

 Describe the major functions of an advertising agency. 

b) šøàA¡-š¹ãÛ¡à ( Pre-testing ) &¤} l¡üv¡¹ š¹ãÛ¡à ( Post-testing )  ëA¡ïÅº ¤¸¤Òà¹ 
A¡ì¹ [¤`¡àšì>¹ A¡à™¢A¡à[¹t¡à A¡ã®¡àì¤ š¹ã³àš A¡¹à ÒÚ ?  

 How is the advertising effectiveness measured using pre-testing and 

post-testing techniques ?  5 + 5 

c) l¡üšì®¡àv¡û¡à "àW¡¹o A¡ã ? l¡üšì®¡àv¡û¡à "àW¡¹oìA¡ šø®¡à[¤t¡ A¡ì¹ &³> [¤[®¡Ä A¡à¹o [>ìÚ 
"àìºàW¡>à A¡¹ç¡> ¡ú  

 What is consumer behaviour ? Discuss the various factors affecting 

consumer behaviour. 4 + 6 

d) ¤à\à¹ [¤®¡à\ì>¹ ( ³àìA¢¡i¡ ëÎKôì³ì@i¡Î>ô ) šòàW¡[i¡ šø‹à> [¤®¡àK "àìºàW¡>à A¡¹ç¡> ¡ú 

 Discuss the five main categories of Market Segmentation.  

    


