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Special credit will be given for precise and correct answer. Marks will be
deducted for spelling mistakes, untidiness and illegible handwriting. The
figures in the margin indicate full marks.
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Answer any six of the following questions : Sx6=30

a) SeTIed qesie 3o I |

Discuss online advertising.

b) AT Resem e F |
Explain global advertising.
c) TS FACHNETN FI 7

What is Agency Compensation ?

d) T SerR et duie dereisfer ad T |

Describe the main trends in Modern Indian Advertising.

e) T IRIRG-9F o 417 FF 2

What are the six phases of successful copywriting ?
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Explain Integrated Marketing Communication.
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Discuss the steps to be taken during the creative process of an

advertisement.

AAfRTbiRe Reasm 390 I |

Describe lifestyle advertising.
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What is the Two Method Approach’ for effective visualisation ?

TP o Prese Afa § 2

What is the advantage of Flash Marketing System ?
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Describe the role played by advertising for the growth and
development of Indian industries.
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Explain the effects of advertisements on Indian values.
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GROUP - B
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Answer any two of the following questions : 10 x 2 =20
a) G0 [ TFE AL Il 09 F |
Describe the major functions of an advertising agency.
b) AF-AF ( Pre-testing ) @32 T€ AT ( Post-testing ) I IR
I ReseitTa sSR! Frea A3 T4 =7 2
How is the advertising effectiveness measured using pre-testing and
post-testing techniques ? S+35
0 THTSIE WK F 9 THATSIE! SHINE Aeifie I ¥ [fen Fwe W
HA[CEAOAN] P |
What is consumer behaviour ? Discuss the various factors affecting
consumer behaviour. 4+6
d) e Rerewma ( N6 Eesad ) A6 due e st s |

Discuss the five main categories of Market Segmentation.
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