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Ñ•àt¡ìA¡àv¡¹ [l¡[Kø ëšøàKøà³ ( Post-Graduate Degree Programme ) 

 [ÅÛ¡à¤È¢à”z š¹ãÛ¡à ( Term End Examination ) : [l¡ìÎ´¬¹, 2024  

JOURNALISM AND MASS COMMUNICATION 

PAPER - IVA 

MEDIA MANAGEMENT 
 

Î³Ú – ƒåÒü Qsi¡à  šèo¢³à> – 50 

Time : 2 hours Full Marks : 50 

 ( ³àì>¹ P¡¹ç¡â« – 80% ) 

 ( Weightage of Marks : 80% ) 
 

š[¹[³t¡ * ™=à™= l¡üv¡ì¹¹ \>¸ [¤ìÅÈ ³èº¸ ëƒ*Úà Òì¤ ¡ú "Ç¡‡ý¡ ¤à>à>, "š[¹ZáÄt¡à &¤} "š[¹ÍHþà¹ 
ÒÑzàÛ¡ì¹¹ ëÛ¡ìy >´¬¹ ëA¡ìi¡ ë>*Úà Òì¤ ¡ú l¡üšàì”z šøìÅ¥¹ ³èº¸³à> Îè[W¡t¡ "àìá ¡ú 

Special credit will be given for precise and correct answer. Marks will be 

deducted for spelling mistakes, untidiness and illegible handwriting. The 

figures in the margin indicate full marks. 

 

 [¤®¡àK - A¡ 

GROUP - A 

1. Î}[Û¡œ¡ i¡ãA¡à [ºJå> ( ë™ ëA¡àì>à áÚ[i¡ ) – 

 Answer short notes on ( any six ) : 5 × 6 = 30 

a) [l¡[\i¡àº ³à‹¸³ 

 Digital Media 

b) šàÒüì¹[Î 

 Piracy 

c) Òü-A¡³àÎ¢ 

 E-Commerce 

d) Î³à”z¹àº Î}™å[v¡û¡A¡¹o 

 Horizontal Integration 

e) ƒºKt¡ ³à[ºA¡à>à * ëW¡Òü> ³à[ºA¡à>à 

 Group and Chain Ownership 

f) A¡àÐ¡³à¹ ël¡i¡à šÃ¸ài¡ó¡³¢ 

 Customer Data Platform 
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g) í¤[W¡y¸, Î³ÞÚ &¤} šø™å[v¡û¡Kt¡ ëA¡@ƒøà[®¡³åJt¡à 

 Diversification, Synergy and Technological Convergence 

h) "àA¡àÅ¤àoã (AIR) * ƒè¹ƒÅ¢ì> (DD) "[l¡ìÚX [¹ÎàW¢¡ Òül¡ü[>i¡ 

 Audience Research Units in AIR and DD 

i) ¤à[o[\¸A¡ Î´ßW¡à¹ š[¹ìÈ¤à 

 Commercial Broadcasting Service 

j) "àl¡üi¡ "ó¡ ëÒà³ [¤`¡àš> 

 Out of Home Advertising 

k) [³[l¡Úà ëš[>ìi¡öÅ> 

 Media Penetration 

l) A¡[š¹àÒüi¡ &¤} ëi¡öl¡³àA¢¡Î ¡ú 

 Copyrights and Trademarks. 

 

[¤®¡àK - J 

GROUP - B 

2. ë™ ëA¡àì>à ƒå[i¡ šøìÅ¥¹ l¡üv¡¹ [ƒ> – 

 Answer any two of the following questions :  10 × 2 = 20 

a) Î}¤àƒšy Î}Ñ‚à¹ Kk¡> Î´šìA¢¡ Î[W¡y [¤Ñzà[¹t¡ "àìºàW¡>à A¡¹ç¡> ¡ú 

 Discuss in detail the structure of a Newspaper Organisation with a 

diagram. 

b) [¤[®¡Ä ¹A¡ì³¹ A¡àìÐ¡à³à¹ [¹ìºÅ>[Åš ³¸àì>\ì³@i¡ Î´šìA¢¡ Î}ìÛ¡ìš "àìºàW¡>à A¡¹ç¡> ¡ú 

 Discuss in brief the various types of Customer Relationship 

Management. 

c) Î}¤àƒšìy Îà¹Aå¡ìºÅ> ³¸àì>\à¹ ëA¡ ? Î}ìÛ¡ìš t¡à¹ ®è¡[³A¡à * ƒà[Úâ« Î´šìA¢¡ 
"àìºàW¡>à A¡¹ç¡> ¡ú 

 Who is a Circulation Manager ? Briefly state the roles and 

responsibilities of a Circulation Manager. 

d) A¡[³l¡ü[>[i¡ ë¹[l¡*-¹ šøìÚà\>ãÚ í¤[ÅÊ¡¸P¡[º Î´šìA¢¡ "àìºàW¡>à A¡¹ç¡> ¡ú A¡[³l¡ü[>[i¡ 
ë¹[l¡*¹ ">åË¡à> š[¹W¡àº>à¹ š‡ý¡[t¡ Î´šìA¢¡ [ºJå> ¡ú 

 Mention some essential attributes of community radio. What is the 

process of managing community radio programmes. 

    


