
  QP Code: 24/PT/4/VB (P) 

Photocopy is strictly prohibited  PG/3135  [ Turn over 
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JOURNALISM AND MASS COMMUNICATION 

PAPER - VB 

ADVERTISING AND PUBLIC RELATIONS ( PRACTICAL ) 
 

Î³Ú – ƒåÒü Qsi¡à  šèo¢³à> – 50 

Time : 2 hours Full Marks : 50 

 ( ³àì>¹ P¡¹ç¡â« – 100% ) 

 ( Weightage of Marks : 100% ) 
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Special credit will be given for precise and correct answer. Marks will be 

deducted for spelling mistakes, untidiness and illegible handwriting. The 

figures in the margin indicate full marks. 

 

 

 [¤®¡àK - A¡ 

GROUP – A 

( ADVERTISING ) 

1. [>´•[º[Jt¡ ë™ ëA¡àì>à &A¡[i¡¹ l¡üš¹ 30 ëÎìA¡ì“¡¹ ëÐ¡à[¹ì¤àl¢¡ ít¡[¹ A¡¹ç¡> – 

 Prepare a 30 seconds Storyboard on any one of the following : 15 × 1 = 15 

a) ³Åà¤à[Òt¡ ë¹àK šø[t¡ì¹àì‹¹ l¡üì„ìÅ¸ [>[³¢t¡ KMC-¹ [¤`¡àš> 

 A public service advertisement by KMC to prevent mosquito borne 

diseases 

b) &A¡[i¡ Ñ¬àÑ‚̧ A¡¹ šà>ãÚ 

 A Health Drink. 

2. [>´•[º[Jt¡ ë™ ëA¡àì>à &A¡[i¡¹ l¡üš¹ ³å[‰t¡ [¤`¡àšì>¹ A¡[š ít¡[¹ A¡¹ç¡> – 

 Prepare a Print Ad Copy on any one of the following : 10 × 1 = 10 

a) &A¡[i¡ ³[Òºàìƒ¹ \>¸ šøA¡à[Åt¡ ³à[ÎA¡ š[yA¡à 

 A monthly Women's Magazine  

b) ë¤Î¹A¡à¹ã "àÒü> A¡ìºì\¹ [ÅÛ¡A¡ [>ìÚàK [¤`¡àš> 

 Advertisement for teacher recruitment for private Law College. 
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 [¤®¡àK - J 

GROUP – B 

( PUBLIC RELATIONS ) 

3. [>´•[º[Jt¡ ë™ ëA¡àì>à &A¡[i¡¹ l¡üš¹ ëšøÎ [¹[º\ [ºJå> – 

 Write a Press Release on any one of the following :  15 × 1 = 15 

a) ¤õÒv¡¹ A¡ºA¡àt¡àÚ [t¡>[i¡ ë³ìi¡öàì¹º šøA¡ì¿¹ l¡üì‡à‹> 

 Metro Railway announcing the inauguration of 3 new metro routes in 

Greater Kolkata. 

b) ëÑ¬ZáàìÎ¤ã Î}Ñ‚à A¡t¢õ¡A¡ ¤õ‡ý¡àÅø³ &¤} šå>¤¢àÎ> ëA¡ì@ƒø¹ šø[t¡Ë¡à 

 An NGO announcing the setting-up of an Old Age Home-cum-

Rehabilitation Centre for the homeless in Kolkata. 

4. [>´•[º[Jt¡ ë™ ëA¡àì>à &A¡[i¡¹ l¡üš¹ \>Î}ì™àK šøW¡à¹à[®¡™à> [¤>¸àÎ A¡¹ç¡> – 

 Design a PR Campaign on any one of the following :  10 × 1 = 10 

a) Òül¡ü[>®¡à[Î[i¡ Køà@i¡ôÎ A¡[³Å> (UGC) A¡t¢õ¡A¡ [ÅÛ¡àìÛ¡ìy "à[i¢¡[ó¡[ÅÚàº Òüì@i¡[ºì\ìX¹ 

(AI)  Îåó¡º * Aå¡ó¡º Î}yû¡à”z \>Î}ì™àK  

 Use and Misuse of AI in Education Sector — A campaign by UGC.  

b)  ¤È¢àÚ \º¤à[Òt¡ ë¹àìK¹ ÎìW¡t¡>t¡à Î´šìA¢¡ ®¡à¹t¡ Î¹A¡àì¹¹ Ñ¬àÑ‚̧ ³”|A¡ ‡à¹à \>Î}ì™àK 

 Water-borne Diseases during Monsoon — Prevention and Cure — A 

PR campaign by Ministry of Health and Family Welfare, Govt. of India. 

    


